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Welcome to the Year of the ‘Snake and the first ec!ltlon of Cargo Cla.n for 2013. Following the money
It promises to be a challenging year but one that is also full of possibilities as S BRSBTS
the new Cathay Pacific Cargo Terminal in Hong Kong comes fully on-line.
We are very proud of our new cargo terminal which officially started 10 FEARGO CULTURE
operation on 21 February. All is going smoothly to date but the real test is Sﬁe%iigaith a smile
in June when we open for imports and October when it is fully operational. SENERBES
The new terminal will provide numerous streamlined and tailor-made cargo
solutions for our customers. For the detailed story, please turn to page 3. 12 STRONG & DIVERSE 27 Z 8
The commercial challenges for the year will revolve around matching French team strategy
our cargo capacity with demand as we continue to piece together a cargo AR BB R S AR R
strategy that involves new destinations, ensuring the right aircraft are on 14 NEW ROUTES i
the right routes, the retirement of less fuel-efficient aircraft and the arrival Wenzhou and Da Nang
of new freighters. You may have read the recent news that we have ordered RN IR AR AR YIAR S
three more Boeing 747-8.Fs as part of a deal th.a\t sees us trade in fOl:II’ BCFs 20 FRESH AIR HifzoiE
and cancel an order for eight Boeing 777Fs. This means a net reduction of Flying berries across the world
nine aircraft, which is a reflection of the continuing soft market. BERR RS
As our story on manufacturing in Mainland China shows, increasing costs
mean that some industries have relocated to other countries in Asia and 26 CXULD CONTAINERS
wherever the business goes, we will follow. EREEERME
Just _as the snake shgd§ its old_skin, we hopg we can approach the .new 28 ROUTE MAP iS4z
year with renewed optimism for improved business conditions. We wish
everyone a prosperous new year.
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By Karen Pittar and Tara Jenkins

Cathay Pacific Cargo’s brand new terminal starts the first stage of commerical operations
FZRM S E L ERFRIn SR — PR &

T'SNOT just “business as usual”
at Cathay Pacific Cargo, but
“better than usual” as the doors
of its eagerly anticipated, state-
of-the-art cargo terminal started
operations on 21 February, 2013.
The first consignment of airfreight,
carried by Cathay Pacific flight CX138
from Sydney, Australia, arrived at the
new terminal at 5:09am on Thursday,
21 February. The advanced Materials
Handling System (MHS) and Warehouse
Operating System (WOS) deployed
at the facility have been working
seamlessly to ensure the efficient
handling of cargo on the first day of

operation, helped by the government
bodies and business partners stationed
in the terminal.

The brand new HK$5.9 billion,
240,000-square-metre facility offers
customer airlines a host of innovative
industry firsts and time-saving
measures, including extended cut-off
times, last-minute cargo acceptance
and reduced connection-handling
time for transshipments — thanks to a
strategic mix of just-in-time operations
and advanced technology. One of the
best examples of the facility's ingenuity
is how cargo is now handled just like
a Cathay Pacific airline passenger,
enabling customers to make a booking
and check in cargo at a pre-specified
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Cathay Pacific Services Ltd Chief
Executive Officer Algernon Yau
(far left) and members of the team
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During Stage One, Cathay Pacific Cargo Terminal handles valuable cargo, transit
civil mail and interface transfer transhipments (above). The advanced Material
Handling System (right) ensures efficient cargo handling and movements within
the terminal complex.
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time, when it is immediately processed
at the terminal.

“All the bookings are done by
computer and in future we will
develop apps for smartphones,”
says Algernon Yau, Chief Executive
of Cathay Pacific Services Ltd.
(CPSL), the Cathay Pacific subsidiary
managing the new terminal.

“"We will decrease the time needed
to transfer cargo between flights
and reduce connecting times, which
extends our network for connection.
Customers will pre-book with us and
receive a confirmation to eliminate
human intervention. Trucks, for
instance, won't be stopped at the
gates; they will have an RFID tag,
like an e-ticket, that will let them go
straight into the truck docks.”

The new terminal has 170 truck
docks and 59 spaces for truck parking.
The truck control system together with
a licence-plate recognition system
and a unique cargo release booking
platform, ensures that waiting time is
kept to a minimum.

The bottom line is that the terminal
enables its customers to work more
efficiently by moving more cargo and
faster. “It's one of the largest and
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most sophisticated air-cargo terminals
in the world,” says Algernon. “As we
move forward and ultimately bring our
services fully online, we will further
enhance Hong Kong's position as a
world-leading air cargo hub”.

Nick Rhodes, Cathay Pacific Director
Cargo, echoes these sentiments. “This is
an extremely positive development for
the Hong Kong air cargo community,”
says Nick. “Cathay Pacific serves as a
launch customer for the new terminal,
which will certainly enhance our own
operation. But of equal importance is
our ability to help CPSL fine-tune its
processes so that it is ready to offer
truly superior services when it begins
accepting new customers.”

Peter Langslow, Cathay Pacific
General Manager Cargo Services, says
it is important for Cathay Pacific Cargo
and CPSL to work together to ensure
that the industry in Hong Kong is
familiar with the new terminal’s
procedures and the necessary
changes required. There are plenty
of advantages to gain from such a
close working relationship within the
Cathay Pacific group that couldn't
ordinarily be achieved by working
with a third party, he says.

To ensure perfectly smooth running
for customers, a three-stage approach
has been adopted as the terminal
opens. Stage One commenced on 21
February, when the terminal started
handling valuable cargo, transit
civil mail and interface transfer
transshipments for Cathay Pacific
and Dragonair. In the summer, Stage
Two operations will commence for
all transshipments, import cargo
and empty unit load device (ULD)
release. The terminal will achieve full
operations for its launch customers in
the latter half of this year.

“In general, Cathay Pacific is
looking to deliver a more efficient,
faster, more customer-friendly and
flexible service to customers,” says
James Woodrow, Cathay Pacific
General Manager Cargo Sales and
Marketing. “Cathay Pacific aims to



make maximum utilisation of the
new cargo terminal’s capabilities and
will work with CPSL to tailor-make
products for the key customers. These
will involve later cut-offs, quicker
recovery of import cargo as well as
faster connection of transit cargo.”
The terminal is designed to
maximise the usage of the site area
and provide a high land-use efficiency
of more than 25 tonnes per square
metre. It is equipped with a state-of-
the-art Materials Handling System
(MHS) that can easily cope with the
huge throughput in the limited space
with high efficiency.
Cathay Pacific Cargo Terminal
has also installed the latest and
most sophisticated security system
to ensure that the movement of all
cargo at the terminal is well governed
and protected.
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Cargo Terminal facts

BEinEH

Annual capacity of

2.6 million tonnes

will increase Hong Kong
International Airport capacity

by 50% to 7.4 million

tonnes a year.
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Site area ‘FHEEE (FFHK)

109,000 sq m

Gross floor area #2HE7E (F75K)

240,000 sgm

Truck docks EEFKEHA

170

Truck parking EEE &1

59

CARGOCLAN 5



INDUSTRY
FEATURE

(FE i ES

DYNAMIC CHINA oE
MARKET REPORT miz#&

High tech or
the highway
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By Leo Williams

The China economy continues to evolve and some
manufacturing sectors shift to other countries. But
Cathay Pacific Cargo responds with new solutions
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HINA'S MANUFACTURING
base is undergoing a massive
shift, with the world's
second-largest economy
looking to reinvent itself
in light of a number of geographical,
political and human factors that are
reshaping the commercial landscape.
With these changes comes a whole
raft of new challenges for the transport
logistics sector.

As the central government’s “Go
West” incentive programme continues
to drive industrialisation in the nation's
rural heartland, several other elements
are starting to come into play, chief
among them the need to spur domestic
consumption while international
demand remains becalmed.

With a new leadership taking the
reins in Beijing, a production policy
revamp has been initiated in line
with the National Development and
Reform Commission’s Fifth Catalogue
of Industries for Guiding Foreign
Investment. This will focus on upgrading
manufacturing into more high-tech and
sustainable sectors, while moving away
from the environmentally damaging,
energy-intensive areas of the past.

The country is also facing
renewed external challenges. This
is seeing a number of companies in
the less-developed Asian nations,
notably Cambodia, Vietnam and
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Bangladesh, starting to undercut
Chinese businesses in sectors such as
textiles and footwear. Some Chinese
manufacturers are also relocating
their production facilities to these
lower-cost economies.

Qian Liu, Deputy Director of the
China Forecasting Service at the
Economist Intelligence Unit, says China
has been one of the prime destinations
for foreign investors for the past 30
years. This has been particularly true
of the manufacturing sector, where
financiers have been wooed by low
labour costs and relatively developed
infrastructure. "However, rapid wage
increases, with double-digit growth
in the past several years are causing
concerns as to whether manufacturing
in China is still a wise strategy, and if
foreign direct investment (FDI) to China
will last,” she says.

Staff turnover

Liu's views are echoed by Sébastien
Breteau the Chief Executive of
Asialnspection, a quality-control service
provider that specialises in monitoring
consumer goods for producers in China
and across Asia. He maintains there are
three major reasons that businesses
are now looking to manufacture
outside China — increasing wages, an
appreciating yuan and the problem of
recruiting and retaining suitable staff.

“A topic that often gets over-
shadowed by increasing wages
and an appreciating currency is the
recruitment and retention of human
capital,” he says. “Asialnspection
has reports from clients who have
employee turnover at factories as
high as 50 percent every two months.
With increasing wages, there always
seems to be other factories that are
willing to offer higher compensation
for skilled labourers.”

Large domestic market

Liu says that while sectors such as
textiles and shoe-making were moving
to locations with lower overheads,

it didn't mean China was losing its
appeal for manufacturers entirely. “In
fact, manufacturing will still be a vital
sector for China, but with several new
trends: value-added manufacturing,
production moving inland, and to serve
the domestic market,” she says.

Liu believes the potential offered
by China’s domestic market is the
main reason why many manufacturers
choose to stay in the country.
“Unilever set up one of its largest
manufacturing bases in Anhui in
2002 and only about 10-15 percent
of its total output is for exports. The
rest of production is all sold to the
domestic market. Serving the rapidly
developing consumption demand in

Photos. LCD TC this page and Intel on page 8: Imaginechina



China is becoming more and more
important nowadays.”

According to Breteau, in the past two
years Asialnspection has seen a 270
percent increase in inspection activity
in Chengdu, Chongqing, Wenzhou and
Zhengzhou. “Cumulatively speaking,
in 2010 Asialnspection averaged 30
inspections per month in these rural
regions and in 2012 surpassed 130
per month,” he says. “In terms of
total inspections, both Chengdu and
Chongging rank the lowest of those
four, but this is likely to be a reflection
of the high-tech businesses they have
attracted — for example, high-tech
firms Intel, GE, CISCO, Ericsson, IBM,
Samsung, Siemens, Huawei and Nokia
have all set up operations in Chengdu.”

Transport upgrade

To meet this surge in demand,
Breteau says, the Chinese government
is investing heavily in the country’s
transportation network. There are
now plans to spend US$300 billion on
high-speed rail projects, adding more
than 17,000 kilometres of high-speed
rail lines to the existing 6,800km.

“We don't anticipate that the Chinese
government will let infrastructure be a
hindrance for manufacturers to get their
goods out of China and into the hands
of overseas consumers,” he adds.

General Manager Cargo Sales and
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Marketing at Cathay Pacific, James
Woodrow, is watching the current
developments with interest. His focus
on the three Cs — CGO (Zhengzhou),
CTU (Chengdu) and CKG (Chongging)
— since January 2012 has borne fruit
with six flights a week scheduled out of
Zhengzhou since early September 2012.
“CTU and CKG are serviced by three
or four freighters per week,” he says. “A
growing number of manufacturers are
exporting from CTU and CKG. We have
not reached six and six yet, however
we hope to get there eventually as
production matures and also as imports
start to increase. The key drive now is
to try to develop imports into the three
Cs as the flights currently are fairly
imbalanced: good exports but imports
currently still at a relatively low level.”
Regarding development across the
other Asian markets, Woodrow says
Hanoi, where Samsung has a huge
factory, is a strong market for high-
tech goods. “Currently, Cathay Pacific
operates four flights per week out of
Hanoi and will increase frequency as
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Intel is one of the
many high-tech firms
operating in Chengdu
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ECONOMIC GROWTH
wRER

m 10.4-
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IMF estimates World Bank

Beijing growth
estimate target
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WAGES
In 2011, China’s 31 provinces raised
the minimum wage 21.7%.

The same year, Foxconn, which
employees hundreds of thousands
of workers, increased wages by
66%, and Honda by 32%.

I&
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#766% * AHANMER32% °

MANUFACTURING
Manufacturing accounts for about
30% of China’s GDP, but more
than half of the nation’s energy
consumption.

An Enterprise Income Tax (EIT)
rate of 15% applies until 2020 for
approved wholly foreign-owned
enterprises or joint ventures in
China’s western provinces.
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POPULATION:
ABOUT 1.35 BILLION,
ALMOST 20% OF THE
WORLD’S TOTAL:

AR : 413f55,000% - {528
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690 million
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656 million
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Labour force

795 million

SHAD
#97189,5008

Airports with
paved runways:

452

Airports with 4 5

4521E
4518

unpaved runways:
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EXPORTS
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Percentage of foreign direct
investment into China via
eastern seaboard provinces
RENBERIII BEERE
mid-1990s: 80%  2010: 60%
1990 H A 80% 2010%F 60%




GDP (purchasing power parity)
US$11.3 trillion (2011 est.)
US$10.34 trillion (2010 est.)
US$9.366 trillion (2009 est.)

BREERE (ZBEOTEAR)
113,000f8557T (20115 EF)
103,400f85%7T (20105FEETEF)

93,660fE5%7T (2009F T HF)

CHINESE MANUFACTURING

STATISTICS
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50%

85%

9%

Percentage of US
kitchen appliances
made in China
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Percentage of US
artificial Christmas
lights made in China
hEISGE NER B
EEE PN i)
BALE

Percentage of
Chinese goods sent
to the US that goes
to Wal-Mart
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IMPORTS

AD#E

GDP BY SECTOR:

BATRENENEERE :
Agriculture Industry Services

BRESS

RE I%
10% 46.6% 43.3%

Percentage of US
toys made in China

PESEE TR E
mEMES

50%

Percentage of US
shoes made in China

hE RS EEERE

72% HENESLL

Percentage of world’s
umbrellas made in
China

PESEREGERER

70% MENES

Percentage of world’s
buttons made in
China
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INDUSTRIES

Mining and ore processing: iron,
steel, aluminium and other
metals, coal; machine building;
armaments; textiles and apparel;
petroleum; cement; chemicals;
fertilizers; consumer products,
including footwear, toys, and
electronics; food processing;
transportation equipment,
including automobiles, rail cars
and locomotives, ships, and

Best Chinese cities for business
environment on a scale of 0 to 5 based
on economy, market opportunities, labour
market, infrastructure and environment

DEIRERBRENT (RBEE - & - S8H
15 - BERIRIERE - ROES52FD)

i 2 g 4 5

IShanghaiJ:ﬂ
IGuangzhou)lﬂ‘I ‘ 3.35
IBeijingiI:§ ‘ 3.15
Inangzhoumm ‘ 2.97
Iuanjingﬁﬁ ‘ 2.95
Ishenzhenmn ‘ 2.87
ITianjiniEE ‘ 2.86
Ioingdaoss ‘ 2.75
IXiamenﬁra ‘ 2.75
INingboSi& ‘ 2.70
Suzhou B ‘ 2.64

|

Fuzhou /& ‘ 2.49

|

Chengdu i ‘ 2.49

|

IDaIian*E ‘ 2.49
Foshan f#il ‘ 2.47

Source: EIU

aircraft; telecommunications
equipment, commercial space
launch vehicles, satellites.
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demand continues to build. Dhaka

is also a good market for us, with
three freighters per week. It is purely
a garments and fashion market, as

is Cambodia. Dragonair has now
upgraded its flights and operates five
A330 per week from Phnom Penh to
Hong Kong. Support is building week
by week and this is developing into a
good market for Cathay Pacific Cargo.”

Woodrow is heartened by the
current level of cargo exports activity
from western China as well as from a
number of other Asia manufacturing
centres, notably Vietnam. “Certainly
the second half of October through
till December [2012] has been much
improved. This is both trans-Pacific,
as well as to Europe,” he says.

“Exports ex-inland China are
starting to become a little more
predictable as more brands manu-
facture in the three Cs. It is however,
early days regarding imports; these are
still relatively weak. Hopefully as the
middle class gets larger, imports will
start to gain momentum.”

Even as the manufacturing
landscape in China and across Asia
changes in line with market demands,
the challenge now is to anticipate
future trends and ensure cargo
requirements can be met speedily
and efficiently.

10 CARGOCLAN

High-tech manufacturing remains
in China while garments and
footwear move elsewhere in Asia
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By Karen Pittar

Cargo
culture
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For Sarah Law, success in the
cargo field comes through
prioritising both communication
and teamwork

HETZERG  BENEBRE LR
EEXRIINES

ARAH LAW is a Hong Kong
girl, born and bred. Her
favourite activities in her
ever-lively home city include
sampling the very finest
fare from its numerous restaurants,
or cooking at home for friends. “My
hobbies are dining out and travelling,”
she says. “l enjoy seeing different
countries, meeting different people
and sampling different cultures.”

Given her interests, it is perhaps
understandable that Cathay Pacific
has been the only company she has
ever worked for. She spent 12 years
at Hong Kong International Airport
before joining Cathay Pacific Cargo
in July 2007, as a Cargo Reservations
Sales Officer, a position in which she’s
distinguished herself. “Service straight
from the heart is our slogan, and it's
what everyone in my team aspires to,”
she says. “For example, if a typhoon
hits the region, we inform our clients
immediately that there may be delays.
We then provide extra services where
needed. It's about communication and
keeping everyone up to date.”

It's a sentiment echoed by Nicole
Hung, Assistant General Manager of
BAS Worldwide Logistics. “We've been
using CX Cargo for more than 10 years
because they have great service,” she
says. “The staff, especially Sarah and
her team, communicate well with us at



Photos. Sarah Law: Philipp Engelhorn. TV: Ashley Pon/

Bloomberg via Getty Images

all times. They're always so helpful with
special cargo — we sometimes freight
dangerous goods and CX has excellent
safety standards, providing clear
guidelines and paperwork.”

Sarah knows that delivering the best
customer service is always a team
effort. “My favourite aspect of the job
is working as part of a team,” she says.
“My job is primarily about relating
to people, and helping all parties
concerned to cooperate successfully.”

Yusen Logistics (HK) has been using
CX Cargo’s extensive routes for more
than 15 years. “| particularly enjoy
working with Sarah Law,” says Tai
Chun-lai, a supervisor in the company’s

INDUSTRY
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air-export department. “She’s so nice
and easy to deal with; she makes every
booking smooth and efficient.”

Sarah understands the vital
importance of personal relationships,
given that there is an increasing number
of carriers but less cargo in the market.

“What makes us different is the
greater number of routes we offer
and the many kinds of special cargo
we accept, which our competition may
not,” she says. “These include tailor-
made solutions such as exper’@@’,
rresi @’ and prarma™@, My job is never
boring and every day | have different
cases to deal with. | enjoy the challenge
of each and every one.”

"Service straight
from the heart" is
the aim of Sarah
Law and her team
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Strength in
diversity
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Cathay Pacific’s French team proves it's
possible to excel in more ways than one

MR ZRE BB E B ES

KRR

ATHAY PACIFIC Cargo’s team
in France has a mission,
namely, “specialist quality
service delivered by a team
of experts”. Concentrating
the company'’s traditional strengths in
specialist products and services was
a strategy initially driven by the down-
turn that followed in the wake of the
2007-2008 global financial crisis.

According to Jean-Luc Py, Cargo
Manager, France, developing new
business that requires expertise and
can support different pricing has
become paramount to the company’s
cargo strategy. “It's crucial for us to
develop revenue rather than volume,”
he notes. “A flight can be full, but for
what revenue?”

Py points to International Air
Transport Association (IATA) figures
indicating that air freight represents
only 0.5 percent of total annual cargo
volumes carried by various methods -
rail, road, sea and air — yet accounts
for 35 percent of the value. “What we
carry is very high-value product,” notes
Py, adding that the strategy has been
to develop existing high-value business
in addition to generating new revenue,
especially on outbound flights, because
business from China has dropped.

12 CARGOCLAN

In response to the challenging
conditions, Juliette Locq, Cargo
Sales Representative, has been
made responsible for looking after
all opportunities for Cathay Pacific’s
special products — in particular,
prarMa L, FresH @@ and experT@@. ON
the operations side, Thierry Chagnon,
Assistant Cargo Services Manager in
Operations, has appointed a service-
quality team leader to work closely
with colleagues from import and export,
and with Locq, to ensure products and
services are executed without fail.

“The aim is to make sure the
combination of product and service
quality will help us develop a team
to handle specialist offerings, and
from there allow us to develop
special pricing,” says Py.

Gwenaelle Jacques, Cargo Customer
Services Assistant Manager, says:
“We're doing our best to make sure
that once agents use our products,
they become addicted to our services.”

Since 2008, the sales team has been
focused on product development,
notes Marceline le Piniec, Cargo Sales,
Assistant Manager. “The revenue
generated by special niches has
increased a great deal,” she says.
Indeed, they contributed some 70
percent of revenue from the French
office, with pHARMAE? playlng a
substantial role, according to Locg.

France has major pharmaceutical
companies that ship overseas, including
Sanofi Pasteur, bioMérieux and Hospira.
Between January and March each year,
more than 100 tonnes of flu vaccine are
shipped to Australia in preparation for
the Southern Hemisphere winter, and
from September, some 20 tonnes of
vaccine are shipped every two weeks to
Japan. Mumbai, Hong Kong, Melbourne
and Manila all receive pHarma™@?
shipments from France.

In 2011, Cathay Pacific Cargo in
France won a pharmaceutical product-
and-sales award and the team’s
expertise, quick response time and
initiative were evident the same year

Photos. Vaccine production facility: Thomas Coex — AFP



when a large pharmaceutical shipment
— eight main-deck pallets — was
shipped to Mumbai.

“We were able to cater to the last
minute request made by the agent to
ensure the shipment quality. The agent
was very satisfied by our reactivity and
our flexibility,” says Locg.

The team receives on-site prarma™E?
training in Hong Kong and through
Cathay Pacific’s distance-learning
programme, with regular updates
on products and special equipment
such as the thermal dolly and thermo
blankets. Cathay Pacific Cargo
facilities at Charles de Gaulle Airport
in Paris include a freezer, cool room,
dangerous-goods storage, strong room
and livestock room.

With cheese, seafood and foie
gras all regular shipments, rresi™3?
is a huge part of the business in
France. Beaujolais Nouveau Day is
popular in Japan - 1,250 tonnes of
the wine was shipped there in 2012
to be drunk on the third Thursday in
November. Cathay Pacific also carries
noted French fashion brands around
the world.

In short, a diversity of specialist
products; one team of experts you can
trust to deliver them all.

REENEEBRE DB —EE
MAHEET AR THEENE
BRIBREENEERE . - &
2007 E2008F B R B SR
E#E  ER2RLETSE
BIREERESRHEIRE  AEMAATN
ERED  BEBEPREXERNRE o

B ZfnzE A EERK R Jean-Luc PysRx
FRREREEXENFERNEERT RO E
BERREAR  ARETHERAATNEER
BE o s - TIRAMGBIEMEEEEE
8% o BIEMBLER - BUAEM T 2 4
PyfElt » BIEFMZESM B SNEEER M
2IREBEMBCUMAE  WASNRABEAAR
BEHE  TESRh2FREES05%
BAENEEAMET 35%2% ©

Pyt © TRMEXMNEEEEY - , thE
7 BRNREEE—SIHERENGE
BE¥E UHRERESSXBENTEE 5
B2 BE B 5 O BT BB AN B IR A s
ARBEPEEONEFEETE

RYBHMBNHEIRE  BESERR
Juliette Locq#WZELIEMR - BERABEREMN
FEBERBFFEREE > 53 Ernarma @’
~ rresH U Fl expert U F R 75 - FEEE S
H SEMNEERBHELEThierry
ChagnonZE—REEEBERBFEENE
T BEREONMBEONMPINRAEEES
fE > W Locq—IEERATEERMRBER
BE > AR HIREIER o

PyMEREE | THMAMERRAEREDN
RFMEGZEAER  BRE—SXAERNER

Pharmaceuticals are
a specialty for the
Cathay Pacific Cargo

team in France
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Direct daily flights take advantage of Wenzhou's
impressive expansion as a manufacturing base

) NP B b - FRARTEAR

S THE Chief Executive of Asia-
A Inspection, a quality control

service provider for consumer
goods producers in China and across
Asia, Sébastien Breteau has a clearer
idea than most as to which city’s
economies are thriving. His company
has observed rapid rises in activity in
Chengdu, Chonggqing, Zhengzhou and
Wenzhou in the past two years, but
it's the developments in Wenzhou, the
port city in eastern Zhejiang Province,

that he sees as particularly significant.

“Wenzhou ranks high for consumer
goods manufacturing, particularly
textiles and apparel,” says Breteau.
“The city has gone through a
transformation on a scale similar to
that of Shenzhen. In 2010, Wenzhou
represented a modest 0.65 percent of
total inspections for Asialnspection; in
2012 it grew to 1.2 percent.”

In recognition of this growth,
Dragonair launched its new daily
service to Wenzhou on 25 January,
2013 - the airline’s 22nd destination
in Mainland China. Outlining the new
service, James Woodrow, General
Manager Cargo Sales and Marketing at
Cathay Pacific says the narrow body
A320 aircraft operating the daily route
would provide limited scope in the
short term. “We will, however, have a

14 CARGOCLAN
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cargo office and look to start building
support,” he says. “Then, if demand
warrants it, we can push to upgrade to
an A330, which has much better cargo
capacity — at least 10 to 12 tonnes per
flight.”

Wenzhou's Yonggiang Airport
provides flights to major cities across
Mainland China, in addition to Hong
Kong and Macau. As well as its existing
strengths in textiles, the city is also
looking to develop its manufacturing
base in the IT, electronics, chemical
and bio-pharmaceutical sectors.

Last year, Wenzhou was designated
as China’s first pilot financial reform
zone, followed by similar zones in
the Pearl River Delta. In March 2012,
China’s State Council approved the
move in a bid to improve the regulation
of private financing activities. The
Wenzhou Private Lending Registration
Service Centre opened in April to ensure
improved interest rates for businesses.
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Da Nang aims for business
and tourism success
My Khe beach
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Traditional coracle
fishing boats on

ITED ON the central coast of
S Vietnam, the port city of

Da Nang has ambitions to be
both an economic powerhouse for the
region and a major tourism centre.
Its French colonial architecture, white
beaches and aquamarine waters have
naturally attracted high-end tourist
developments, with the city offering
eight five-star hotels and resorts, a
total of more than 2,000 rooms.
Da Nang is also surrounded by
beautiful scenery, particularly its
mountains, caves and waterfalls.

Dragonair commenced flights to
Da Nang on 28 March and while the
majority of passengers may well be
heading for the city’s beachside resorts,
the belly of the aircraft will carry
cargo, underlining the city’s role as an
economic centre.

Da Nang is one of the country’s
largest cities in terms of population and
as an economic centre. An important
regional transportation hub, Da Nang
is at the western end of the East-West
Economic Corridor, a 1,450-kilometre
long route linking Myanmar, Thailand,

Laos, and Vietnam. The World Bank,
among other bodies, is funding a
number of infrastructure upgrades to
the city, including provision for improved
roads, power and water supplies.

The city’s sound infrastructure, record
of human resources development,
reputation for transparency and
proactive provincial leadership, as
well as its comparatively low entry
costs and significant tax concessions,
have all led to substantial increases in
foreign direct investment. The Da Nang
City's People’s Committee licensed
30 Foreign Direct Investment (FDI)
projects in 2012, representing a total
registered capital of more than US$109
million. Large-scale projects attracted
investment from Japan, Singapore,
Belgium and South Korea.

In 2012, 16 foreign businesses
increased their investment in the city
to more than USS$135 million and to
date Da Nang City has attracted 237
FDI projects, in total worth more
than USS3 billion. The city’'s most
important exports include garments,
textiles and seafood.
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By Kate Whitehead

Hong Kong's
verdant isle

BeRtE

Scenic landscapes, challenging hikes and one
of the territory’s best beaches — Lantau has it all

HEREO IBERDINE e EHNEEER—E

REDEE RIE SRR &

ARE IS the tourist itinerary

that does justice to Lantau,

Hong Kong's biggest and

greenest island, and home

to the Cathay Pacific
headquarters and the new cargo
terminal. Most visitors head to the Big
Buddha, the Ngong Ping 360 cable
car or Disneyland - all of which are
situated on Lantau. But there’s much
more to the verdant island.

The first thing to understand about
Lantau is that it has a vibe quite
distinct from that of Hong Kong
Island. Like the feral buffaloes that
amble along the coastal roads, life

LISTINGS &#fR—2

www.aubergediscoverybay.com
+852 2984 9371
lantaubuffalo.wordpress.com
+852 3689 2527

thestoep.com

+852 2980 3344
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here moves at a more leisurely pace,
which is surprising given that the
buzzing city centre of Central is only
half an hour away by ferry or train.
Soaring property prices over the
past five years have seen increasing
numbers of city folk move out to
the island, keen to get more square
feet for their dollar. A new breed of
resident with disposable income and
sophisticated tastes has transformed
the old villages, adding smart new
housing and a smattering of new
shops found near the ferry pier of
Mui Wo, on the island’s eastern coast.
Spa Ambiance, which opened last
summer, offers a broad menu of
facials, waxing treatments, manicures
and pedicures, as well as massages
that are ideal post-hike or post-flight.
Around the corner from the spa,
another neighbourhood newbie is
Village Bakery, serving freshly baked
bread and croissants that melt in the
mouth. Imprint Bookshop is a more
established name, run by a retired
teacher who lives on the island and
replenishes his stock with visits to
book auctions in Britain. The shop is a
real labour of love; the shelves groan
under the weight of an eclectic mix
of books, so expect to find everything
from bestsellers to Bibles, and a tidy
assortment of first-editions.

To really make the most of Lantau,
you need to experience the great
outdoors. A 70-kilometre hiking trail
loops around the island, making it
easy to explore this green space. And
there’s a lot of it — more than half
of Lantau is country park. The best
hiking to be had is in the south-west.
Take the bus to Tai O, follow the trail
anticlockwise along the southern
coast, and you'll be rewarded with
secluded beaches, abandoned villages
and a stunning cliff walk. For a more
challenging hike, start in the east and
walk anticlockwise to Sunset Peak
(869m). If you're feeling especially fit,
you can carry on and take the trail to
Lantau Peak (934m) as well.

A good way to wrap up a day’s
hiking is to end up on Cheung
Sha Beach in time for sunset. This
three-kilometre stretch of sand is
the longest beach in Hong Kong

Photos. Lantau Peak: Martin Williams
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A day out on Lantau Island can include a cable-car ride to the Big

Buddha on the Ngong Ping 360 (above, left), hiking the trails up to
the island's highest peaks (above) and a stop at The Stoep (left) on
Cheung Sha Beach, for drinks and braai - South African barbecue

KLy —XRTI2 0 QIERIERIT360EHEI XIBAHE2H (£ LE) -
BEEREE ERBLMNSSILIE (LB ) - WREIRDIKENThe Stoep
(%E ) ZHbraai ( FIEER ) MRER

(cheung sha means “long beach” in
Cantonese), and there are a handful
of restaurants at the eastern end.
The most well known is The Stoep,
which serves South African barbecue,
or braai. It's a pleasure to sit on the
terrace in the evening and watch
buffaloes settle down on the beach
for the night. These harmless feral
cattle are a reminder of the old
Lantau, when farming was a fixture
on the island. They may occasionally
block the traffic, but they're still
much loved and even have a website
dedicated to them.

In the spring, a 325-room hotel is
opening in Discovery Bay, in the island’s
north-east. Just 25 minutes from the
airport, Auberge Discovery Bay has an
outdoor swimming pool, fitness centre
and spa, so there’ll never be any need
to head back to Hong Kong Island
after a day out in Lantau.
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Sri Lankan fashion is turning
heads thanks to a new wave
of talented designers

AR R — B S5EREAT
BrERSRSRE AL - (RZIRE

A Sri Lanka is evolving
ftom a garment producer
into a design hot spot

REMRIRRIEFEDD
B S NGELETERE

estiC
uties

R

By Jennifer Henricus

RILANKA has a well-
established ready-to-wear
fashion industry, with
hundreds of factories
producing high-quality
garments for scores of overseas
brands. But rising competition
from lower-cost centres such as
Bangladesh and Cambodia has
induced many companies to make
strategic investments in design as
a means to stay ahead. Dedicated
fashion studios staffed by designers
trained locally and at fashion schools
around the world are gradually
becoming the norm. The welcome
spin-off: a new, vibrant fashion scene
led by young designers producing
collections that are making their mark
on the catwalk.

Some designers are stitching
traditional patterns into their
collections, while others are putting
new ideas about sustainability
and upcycling (reusing discarded
materials) into practice to create
unique, high-fashion items.

One of the first Sri Lankan fashion
brands to hit the catwalk is Aviraté.
The company’s casual and cocktail
dresses were an instant hit among
Colombo’s fashion conscious, who
until recently would shop overseas.
Owned by the Timex and Fergasam
Group, which has 16 garment
factories in Sri Lanka and Bangladesh,
Aviraté is expanding internationally,
with five stores in India and plans
to open this year in Hong Kong,
Dubai and Canada. “We saw a clear
niche, jumped right in, and are now
pleasantly surprised by the success
we're enjoying in both Sri Lanka
and India,” says Sarinda de Silva,
Communications Manager at Aviraté.

The dresses are designed and
made in Sri Lanka, supported by the
company'’s British design office which
helps track fashion trends and provide
input to the 15 full-time designers at
the Colombo studio. Aviraté has since
expanded into separates, jewellery,
accessories and lingerie.

The latter is a good example of a Sri
Lankan brand playing to its strengths,
lingerie being a mainstay of the
country’s garment industry — local

Photos. Model: Ishara S. Kodikara — AFP/Getty Images. Barefoot: Lakruwan Wanniarachchi - AFP/Getty Images



companies produce for important
overseas brands including Victoria’s
Secret and Marks & Spencer. In
2007, the country’s largest intimate-
apparel manufacturer, MAS Holdings,
created its own brand, Amante,
targeting India’s value premium-
lingerie market. The results have been
extremely positive, says a company
spokesperson and, based on this
success, the brand launched in Sri
Lanka at the end of last year.

Another exciting lingerie brand
is Charini, from designer Charini
Suriyage. The line cleverly combines
fabrics reclaimed from local factories
with locally handmade fine lace and
delicate satin. Suriyage launched
the brand internationally at London
Fashion Week's Esthetica section in
2011 and plans to take Charini to
Hong Kong and Taiwan this year. She
has also introduced lines of casual and
evening wear that adhere to the same
practice of mixing locally handwoven
silks and cottons with factory-leftover
satin and lace. Working primarily
in black tones, Suriyage stitches in
textures, transparency and three-
dimensional details inspired by her
training in architecture. She says the
dresses are selling well in Colombo,
but her target is London Fashion Week
in the autumn.

Colombo’s popular lifestyle store
Barefoot — renowned for its colourful
products meticulously crafted from
handwoven fabrics — is upping the
ante with a new line of dresses, Juxta
Op, from designer Marisa Gnanaraj.
Using the same colourful palette
seen in Barefoot's fine, handwoven
cotton sarong range, Gnanaraj has
created dresses that are fashion
forward, strong on geometric pattern
and detail, and mostly hand-stitched
without zippers or other non-fabric
components. “These are truly one-of-
a-kind dresses,” says Gnanaraj.

Sri Lanka’s coming-of-age in the
design world augurs well for its
fashion scene. If the founder of
Colombo Fashion Week, Ajai Vir Singh,
has his way, Sri Lankan fashion may
soon be on the international stage —
and Colombo may become the new
hot fashion destination in Asia.

Colombo's lifestyle store Barefoot is renowned for producing
colourful designs carefully crafted from handwoven fabrics

MR & EEEEBarefoot  BE BN F HHRNBEZ

EEEMREKERRED &
DB R BRI B A 8 S R A
ESRRFE o M - W ZM
y; 'Yy RIS R EFE A AR K TS
WNEE - EREREADATE
ERIZREMNREE  LIRFRSES - Bt
BRERNR ARG T KEEAILEIH
BERENRETA - EMAREEREE - &
WMREAFEATER - KRESH - BRI
HEKR AR ERPRINEF o
HERF-LRAMEERBERERABR
RERT - BRI RERERNES
AR ZH - WEHEEY AR BA
BET B OB S AR o
Aviraté REHAERERRB L=EM
FEWRRHEDE  ARENEEESFE
MNESHEHREL  EUEERMIENE
MALTEE  DEMMReEEiEEXR
#fi o AviratésEMNTimex and Fergasam
Group SETHERFMRMIIFZEL6
MR - Aviraté L ENERR Y AEEM
& RIEBBRREREYR - ERHSFES
BB SBAFNMMER - Aviraté QB IE
Sarinda de Silva®T : T®RMEEIEEN
MEESELTE  HREREHERFN
ENERSHRAE - BMBEIZHE - |
AR ES BT B RRAT RS - A
EREKIIZEFT - a5BRHRBE
R RFT TSN BT MREX

NEW CX FREIGHTER SERVICE TO
COLOMBO (CMB) VIA CHENNAI (MAA)
BERMEREEMRCRT

(MAA) FifEEH&E (CMB)

Flight No. Routing  Depart Arrive DOW

ARYIARSE  fAR ER HE EERTF

CX017 HKG-MAA 16:35 19:30 Sun &H
CX018 MAA-CMB 21:00 22:25 Sun EH
CX044 CMB-HKG 00:25 08:20 Mon B—
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By George Epaminondas

Fresh air

HTHEZE S8

Cathay Pacific's new Hong Kong Cargo
Terminal is proving a boon to fans of

fresh berries

Bz B Ui IR e T

AR IREN

HE BREAKFAST offerings at
Hong Kong’s Marco Polo
Hotel have proven to be
pleasingly familiar to at
least one recent resident.
As Chairman and Chief Executive of
Driscoll’s, one of the United States’
leading producers and distributors
of fresh berries, Miles Reiter was
pleased to see his company’s produce
fetchingly arranged for the benefit of
the hotel’s early morning diners.

For Reiter, the array of strawberries,
blueberries, blackberries and
raspberries on offer, all sourced
from farms across the US, was
proof positive of his company’s
achievements in Southeast Asia.

But how could he be sure that all

of these fruits had been supplied

by Driscoll’'s? “I can always tell.

You can identify Driscoll’s berries
from their appearance, their texture
and their juicy flavour,” he says.

“At the moment, we have a lot of
positive momentum within the Asian
marketplace. Our belief is we are the
premium brand and we're looking to
expand on that.”

20 CARGOCLAN
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Air cargo plays an integral part of
Driscoll’s expansion plans — currently
70 percent of the company’s
exported berries are flown to Hong
Kong and beyond, from airports in
Los Angeles and San Francisco.

The long journey from cultivation
to cargo hold begins with the use of
natural breeding methods by Driscoll’s
research and development teams to
create patented varieties of berries.
These are then grown on family farms
in Florida, Mexico and Central and
Southern California. Blueberries, the
newest addition to the Driscoll’s range,
are cultivated in Oregon, Washington,
New Jersey, North Carolina, Chile,
Mexico and even Argentina. The berries
are shipped as soon after harvest as
possible, ensuring they arrive fresh,
ripe and delicious.

Working with numerous independent
farmers who handpick the ripe berries
from their fields every morning, the
berries are then tagged, inspected for
quality and immediately refrigerated.
After being brought to the optimal
temperature of 0.6 degrees Celsius,
they are then wrapped for shipping.

O EEESBAERENEE
BHlB—{EEHREEHREN
EHREIIRE o EREBH
l l “ SERAE N OMDriscoll's
MWEFBRITHREEMIles
Reiter » EEIARIMNERBFYISEERE - &
REEEENEERR  BOAEMAEE -

TEReiterfBH > MIRMBEMN T2 ERE - &
5 RENMART S FENRETARRE
R mBHIEE ° Driscoll sSEREBXR
BHMES  RREMENAREEELKER
Driscoll sHIEMR ? fs: : THRAZALUID W
Hi2R > Driscoll SNVERANEINE - ERUER
BITAIBREERERRI AR o IREF - FATFESEI T
BHERISHEELE  HEELEEERE
REMEERREETS -

ZiERDriscol sSERHEFREENEER
R MARBOE TRERNR BN =T
GRS REMMTT - N8 - EEER
REMEREERE —EERMIEMNBE -

TR Driscoll shFF & & B3R &
HRARFTEREBEENERRE » RERSG
AR M ~ B AN A ~ EERE
EHBEE - RFMADriscoll sERTHIHIES
& RIFEEEN RN ~ FRTEMN -« FUEFAIN
EBHHMN  BF - 2EFEEMIRETRE
1 BEREFRBNBRRAE  BERIE
B Hth BT - BERAMZEKRATO -

Driscoll sE2sF 2 BB REAE - fhfig )

Photos: Courtesy of Driscoll's



Driscoll's fruits
are handpicked
from family farms
across the US and
even as far away
as Chile

EDriscoll's&1Ef
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Stabilised within multiple layers
of packaging, the berries for export
are then placed on temperature-
controlled trucks at one of three
departure points — Oxnard, Santa
Maria or Watsonville, Driscoll’s main
centre of operations. Quality assurance
teams inspect the cargo at the various
distribution centres, with a remit to
ensure the freshness of the berries is
maintained. Exposure to temperatures
of 3.3 degrees Celsius or higher will
significantly reduce the shelf-life of
these fragile fruits.

Once they've arrived in Hong Kong,
Driscoll’s berries are then ready to be
shipped to one of seven other ports,
including Bangkok, Jakarta and Kuala
Lumpur. Although the perishable cargo
is moved to temperature-controlled
facilities, this is one of the most
difficult stages of the journey. “It's a
challenge when fruit is exposed to
ambient temperatures,” Reiter explains.

This is one of the reasons why the
new Cathay Pacific Cargo Terminal
at Hong Kong International Airport
impresses Reiter. “The new terminal
shortens the time in which products
are in an uncontrolled environment,
and the volume capabilities are
tremendous,” he says. “It means our
berries can get on customers’ trucks or
into cold rooms extremely efficiently.”

For Reiter, the key benefit of this
streamlined shipping process is the
superior quality of fruit it delivers. “We
expect we may be able to pick at an
even higher level of ripeness because
of the new Cathay Pacific Cargo
facility,” he says. “The transit time
is better by hours and we can make
tighter connections.” In particular, the
recently unveiled terminal opens up
fresh opportunities for raspberries.
“More so than the other fruits,
raspberries are most sensitive to
breaks in the cold chain, so this should
reduce shrinkage,” says Reiter.

Driscoll’s story began in 1904 in
California’s Pajaro Valley, where two
friends — Joseph “Ed” Reiter and
R.O. Driscoll — first started growing
patented strawberries. The grandson of
Ed Reiter, Miles became chairman and
chief executive in 2000. As a fourth-
generation Californian farmer, many
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Driscoll's Chief Executive, Miles Reiter,
(right) says raspberries, more than
any other berry, are particularly
sensitive to breaks in the cold-chain
during delivery. He’s so far been
impressed with the cold storage
capabilities and expediency at the
new Cathay Pacific Cargo Terminal
at Hong Kong International Airport,
ensuring freshness from harvest

to store

Driscoll'sfTBlé8Z Miles Reiter (&HE ) &k
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of Reiter’s childhood memories are
deeply intertwined with the berries that
formed the basis of the family business.
“The first 25 cents | made was from
picking raspberries when | was six,”
he says. From the age of 13, summer
vacations were spent working in the
fields along the central California coast.

These days, the Princeton-educated
entrepreneur is actively involved with
a number of industry organisations
such as the Western Growers
Association (WGA), as well as with his
local community. Reiter and his wife,
Rosanne, have four children — Brie,
Allison, Trip and Sydney - and live
outside Watsonville in California. Brie,
their eldest, is now in Chile where she
grows blueberries for the company.

In the past few decades, the industry
has undergone momentous changes,

largely due to the focus on year-round

availability and the introduction

of clamshell packaging. “It means

consumers can have berries on a daily

basis, any time they desire,” says Reiter.
Each year, Driscoll’s studies

thousands of varieties and selects

the top one percent to farm and

sell under its brand. Creating world-

class berries involves a long-term

commitment for the company - it can

take five to seven years to develop a

new commercially viable strawberry.
Asked if he has a particular favourite,

Reiter says he likes variety. “That

said, we have some new strains

of blackberries coming up that

are astounding in terms of flavour,

something that has only been available

in wild versions before. That's the most

exciting berry for me right now.”

Photos: Courtesy of Driscoll's
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New apps take the hassle out of travel
HIEARREIBRE I IRIZPAIEHS

By Joanna Hughes

In the bag

Anyone who's ever forgotten
something important (or

spent a flight worrying they

might have) will appreciate Packing
Pro by Quinn Genzel (US$2.99;
iTunes). The app has a master
catalogue of more than 800 lists and
will customise one for the type of
trip you're planning, which can then
be saved and shared. Packing Pro
has been optimised for the iPhone
5's bigger screen and the new iPad’s
Retina display.
www.quinnscape.com/PackingPro.asp

LS ETTESTEEYMH - NEREM
BALLFREANA » —ESEEQuInn
Genzel#EfyPacking Pro (2.9937T >
iTunes ) ° =EEARIANEBHEEEHB800
MMTEEE - BERMENITEANREA
B8  BIF#EHFENDF ° Packing ProBE&
FH& - BRARiIPhone SEAFEMRA KR
iPad Retina® Rk ©
www.quinnscape.com/PackingPro.as
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Paper chase

Triplt (FREE; Google Play,

iTunes) organises travel plans

into an itinerary that puts all

your trip details — plane tickets, hotel
reservations and car hire — in one
place, ending the fumble for crumpled
papers. Forward confirmation emails
to plans@tripit.com and Triplt will
automatically build an itinerary that
you can access online or from a mobile
device, and share with colleagues

and friends. For iPhone, iPad, Android,
Blackberry and Windows Phone 7.
www.tripit.com

BHIER

Triplt (%% ; Google Play » iTunes) %&
MASIREMBMAITERA - BHEEERE
TEEDBIENHESEEE - RAEREREBEE
ZZE|plans@tripit.com  BREZ BB
T —IIRETIER - RIRABER LA LLF
WER  REBRE—ODONLOA B
D ERF K - BARIPhone ~ iPad »
Android ~ Blackberry#Windows Phone 7 °
www.tripit.com

Ticket to ride

Getting from point A to B m
on a complicated public-

transport system can be

harder than you think — MetrO by
Kinevia (FREE; Google Play, iTunes)
makes it easy. Simply select your city
from a choice of 400, your point of
origin and destination, the day of the
week and the time you're travelling,
and MetrO will find you the most
time-effective route. For iPhone,
BlackBerry, Bada (Samsung) and
Android, among other platforms.
metro.nanika.net

/N
BEIMOTRBAHIZBTEHAREIBE » K
EE LR BBV E - (EMKineviafBH
MetrO (%% ; Google Play - iTunes) &t
RAIBR—IE - TR T 40018 M - LFER
HHEBHEHAME N - BREE—BABER
ERMERRE > MetrOBEMRRE SR
FFIRFERVESAR © iPhone ~ BlackBerry ~ Bada
(=£) EAndroidEF&EA -
metro.nanika.net

Photos: Getty Images



Say what?

iTranslate from Sonico @
Mobile (FREE; Google Play,

iTunes) covers more than

60 languages — from Afrikaans

to Yiddish. The app uses voice
recognition to transform the user’s
speech into text, and can translate
text to speech for certain languages
(including Mandarin). Options include
a choice of male or female voices

as well as the ability to control the
speaking rate. Available for iPhone,
iPad and Android.
www.sonicomobile.com

RITEE ?

FiSonico Mobile#tHBRIEAERiTranslate
(%% ; Google Play > iTunes) HWE#8

BO0TERES  EMIEBNE AR
o  BAAIZBEEHH AR HE IR

X?— ﬁ%ﬁ?—ﬁl%éﬁﬁ%@%?uumﬁ’]%%
(BETEZER ) ° 1 R RIER BN

B A EFIEERE  iPhone ~ iPad X

AndroidfEA °

www.sonicomobile.com

For those a little
lacking when it
comes to packing,
smartphone apps
ensure nothing is
left to chance

EHRNBPLFEWIRT
FHIARE - BHEF
#aERRE TR
ZIERE

Make tracks

Ski Tracks (US$0.99; Google ;:%:
Play, iTunes) is a tracking

application for skiers and
snowboarders. From the moment you
leave your hotel, you can track your
entire day on the slopes, with run-
by-run analyses, ski stats and graphs,
and animated previews using Google
Earth. No data connection is needed
and the app will run with the phone
locked. For iPhone and Android.
www.corecoders.com/CoreCoders/
skitracks.html

S5t

Ski Tracks (0.99355t 5 Google Play -
iTunes) BBERERBEEIIREBHBM
FERRIN - IFERBENA —% - IERE
NEGEBMTIEIL EWTRE - BRAITIRN
BEXRER  REBZERKAEXR  EREA
Google EarthfBaBERERRAR - BARAATE
BERER - BMEHE EEEBREIEEN TR
{E ° iPhone ZAndroid#& A °
www.corecoders.com/CoreCoders/
skitracks.html

Read all over

Keep up with the news from
everywhere with City Papers

by Yoctoville (US$0.99; iTunes).

The app features some 3,000 English-
language newspapers from around the
world. It also keeps a history of all the
newspapers you've ever visited, allows
you to sync favourites to multiple iOS
devices via iCloud, and features a full
range of sharing options. For iPhone,
iPod Touch and iPad.
www.yoctoville.com

BRE

YoctovilleFA#MCity Papers (0.99%7T
iTunes ) E{REER B ZBLESSE - FEFRIRTUIR
R E 03,0008 HGERE - WEFHEFIR
BB - HEHRELEIOSEENAZE
BiCloudRFHEEENXE - BREARS
HNEERINDZINEE © iPhone ~ iPod Touchfll
iPad#EH °

www.yoctoville.com

Green light

Simply Declare (US$0.99;
iTunes) allows you to
enter details of your travel
purchases for declaring in your home
country for duty purposes. The app
updates exchange rates in real time
and automatically converts purchase-
currency amounts into your home
currency. Set your allowable duty-free
limit and deduct as you shop; use
your camera to snap pictures of your
receipts. For iPhone and iPad.
www.simplydeclare.com

2y

Simply Declare (0.9937T ; iTunes) A&
RREEIRTEYHEIREELR - EARN
RERRRENRSIEX - WA BEERIIINERE
BB ARER - ARAITEARERNERIZE
EBR - EEREMRE R - o AE%E
THEYER - iPhoneXiPadEA - CC
www.simplydeclare.com
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ese are the Unit Load Devices (ULDs)
that Cathay Pacific Cargo provides.
Please visit www.cathaypacificcargo.com
for detailed descriptions of each of

the ULDs.

WM EEIREERMISNRETE - BFRES
#+15 ' FEBIEBwww.cathaypacificcargo.com YPE: AMA CONTAINER
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Internal Volume ¢ 621 cu. ft. 17.58 mc
Tare Weight : 477kg

Maximum Gross Weight : 6,804 kg

Loadable Aircraft Type : 747F

TYPE: AMF CONTAINER TYPE: AKE CONTAINER

ATA Code : LD36 ATA Code : LD3

Internal Volume : 516 cu. ft. 14.6 mc Internal Volume : 152 cu.ft. 4.3 mc
Tare Weight : 315kg Tare Weight (Light weight/Aluminium) : 73 kg/100 kg
Maximum Gross Weight : 5,035 kg Maximum Gross Weight : 1,588kg

Loadable Aircraft Type : 747,747F, 777, Airbus Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: ALF CONTAINER TYPE: RKN COOLTAINER

ATA Code : LD6 ATA Code : LD3

Internal Volume : 310 cu. ft. 8.78 mc Internal Volume : 125.41 cu. ft. 3.55mc
Tare Weight : 157 kg Tare Weight : 230kg

Maximum Gross Weight : 3,175kg Maximum Gross Weight : 1,588 kg

Loadable Aircraft Type : 747,747F, 777, Airbus Loadable Aircraft Type : 747,747F, 777, Airbus
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TYPE: PGA PALLET TYPE: PAG PALLET

Size - Base : 96" x238.5” * Q6 Contour Size - Base : 88"x125" # Passenger Flight
- Height : *96”,*¥%118" ** Q7 Contour —Height 1 #64”,%96",%%118” * Q6 Contour

Tare Weight : 565 kg Tare Weight : 114kg ** Q7 Contour

Maximum Gross Weight : 13,608 kg Maximum Gross Weight : 4,626 kg (LD), 6,033 kg (MD)

Loadable Aircraft Type 1 747F Loadable Aircraft Type : 747,747F,777, Airbus

\ — ZZSc"m

TYPE: PEB PALLET TYPE: PLA PALLET

Size - Base : 53”x88" Size - Base : 60.4" x 125"
- Height : 84” - Height : 64"

Tare Weight : 55kg Tare Weight : 103 kg

Maximum Gross Weight : 1,800 kg Maximum Gross Weight : 3,175kg

Loadable Aircraft Type 747F Loadable Aircraft Type 747,747F, 777, Airbus

TYPE: VZA, VRA - CARRACK

Size : Fitted on PRA/PGA pallet
Max Width of the upper car :79.5"
Max Width of the lower car :85.6”
Max Height of the upper car :56"
Max Height of the lower car 157"

TYPE: PMC PALLET Max Wheel Base the upper car :79.5”

Size - Base : 96" x 125" # Passenger Flight Max Wheel Base the lower car 11737

- Height : #64”,%96”,**118” * Q6 Contour Tare Weight :344 kg
Tare Weight : 120 kg ** Q7 Contour Maximum Weight of each car 12,268 kg
Maximum Gross Weight : 5,035kg (LD), Maximum Gross Weight :11,340 kg
6,804 kg (MD) Loadable Aircraft Type :747F
Loadable Aircraft Type : 747,747F, 777, Airbus Standard CX car strap must be used to secure the vehicle on the rack and pallet
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Priority handling with Small parcel service with High security for high-value Dangerous goods under

money-back guarantee. fast customs clearance. shipments. the care of certified
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Anchorage*

DRAGONAIR NETWORK

Beijing
Xi'an Zhengzhou Qingdao Busan
Nagfling $oU o Fukuoka
Shangt
Chengdu With .~'
Siihgbo
Chongain:
Kathmandu =g Ghangsha Wenzhou
Kunming O / uzhgu . Okinawa
Suangzhalia\ alpng*
Kolkata — = = Kaohsiung
Dhaka —— 4 ong Kong
anoi Aaikpu
Sanya
Chiang Mai* Clarkl
Rangoon Manila
DaNang”
Bengaluru (Bangalore) Phnom Penh
Phuket

Kota Kinabalu

Cathay Pacific Passenger Service
Cathay Pacific Freighter Service
Dragonair Service

# Technical stop only
* No cargo uplift service

A Dragonair passenger flight service to Da Nang commenced 28 March 2013

Information correct at time of printing. Please check the latest availability of service
on www.cathaypacificcargo.com or www.dragonaircargo.com
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Effective cold-chain
management to ensure
shipments arrive fresh.
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Tender, special care for live
animals.
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Tailor-made solutions for
special shipments.
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Comprehensive
temperature management
for pharmaceutical
products.
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Happy New Year!

AR

Cargo Sales team welcomes the Year of the Snake

BEEEEXIHERS

HE HONG KONG Cargo Sales
Tteam organised its annual Lunar

New Year “Kung Hei Fat Choi”
party on 19 February and saw more
than 200 guests join the celebrations
at the Hotel Nikko in Kowloon.

The event was hosted by Ivan Chu,
Cathay Pacific’'s Chief Operating
Officer. He was joined by Director
Cargo Nick Rhodes, General Manager
Cargo Sales & Marketing James
Woodrow, and Manager Cargo Sales
Pearl River Delta and Hong Kong
Kenneth Tsui for the dotting of the
eyes ceremony on the Cathay Pacific
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and Dragonair lions, a tradition that
bodes well for great fortune and
prosperity for the company.

Ivan and Nick kicked off the
evening by thanking the cargo
agents for their support and sharing
the airline’s latest development
plans. The guests also visited many
of the entertainment booths, where
they could have their fortune told or
get hands-on experience of Chinese
rainbow calligraphy.

The party ended with a lucky draw
with the grand-prize winner receiving

a Business Class package to Bangkok.
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CATHAY PACIFIC
CAHGO

Dotting the eyes of
the lions for luck
and red packets for
the new year

REMBFERIE
BRMETRERE
RS

CARGOCLAN 31



	CCQ113_P001 covers final
	CCQ113_P002_Eds note and contents_Rev1
	CCQ113_p003-005_CargoTerminal_Rev2
	CCQ113_p006-011 Sarah Law
	CCQ113_p012_013_EuroPortrait_France_Rev2
	CCQ113_p014-15_Wenzhou_DaNang_Rev1
	CCQ113_p016_017_Lantau
	CCQ113_p018_019_SriLanka
	CCQ113_p020-023_driscoll
	CCQ113_p024-025_Apps
	CCQ113_p026_027_ULD
	CCQ113_p028_p029_RouteMap_rev4
	CCQ113_p030-31_ClanNews

