FRESH
FROM EUROPE

A look at the import and export
prospects for the EU, plus a focus on
the perishables business
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Why Lufthansa Cargo and Cathay How new pharma processes are | A look back in pictures to the
Pacific Cargo are working together | shaping the cold chain business | Hong Kong rugby tournament
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MORE THAN THE SUM OF OUR PARTS
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It makes perfect sense for us to work with a carrier like Lufthansa
Cargo. We have a similar standing in terms of network, quality and
industry reputation. As long as these sorts of deals comply with all
the anti-trust regulations, which this one does, then the combined
strength of our two companies means that the offer is bigger than
the sum of our two parts. We think the proposition this cooperation
will offer our customers is an exciting one (p4).

It's not a global deal. The arrangement is restricted to routes
between Europe and Hong Kong. This is very deliberate because our
share of that difficult market has shrunk over the past 10 years. These
deals are difficult to get past the line as well. They take a long time,
and you have to be careful how you share knowledge but there is a
lot that we can learn from each other’s businesses.

For example, Lufthansa is one of the few carriers that have a bit
of a head start on the digitisation technology the industry needs to
deliver end-to-end transparency. There is no question we have
to get on with introducing this technology to make cargo a better
experience for customers (p9 and p22). If we don't, there is a real risk
that other competing cargo means will steal a march on air.

Finally, it was great to see many of you at the Hong Kong Sevens.

You can see how much fun that was on p24. | wish you every success.
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Cathay Pacific was able to buck the gloomy
market predictions to record an increase in
mail and cargo carried in April against the
same period last year. This news follows final
year figures released in April, which were
more reflective of the overall weakness in
the air cargo market.

General manager cargo sales and
marketing Mark Sutch said: ‘April saw a
better-than-expected performance for our
cargo business, at least in terms of tonnage.
We managed capacity astutely and were
able to capture shipments out of key markets,
including mainland China and India, which
led to a small improvement in load factor.’

He continued: ‘India remains a focus for
our cargo business at the moment and we
operated a number of additional services
to and from the country in April in response
to strong demand. The big issue at the
moment is yield, which remains under
intense pressure due to the overall softness
of the market and the big increase in
competitor capacity.’

The two airlines carried 147,643 tonnes
of cargo and mail in April, an increase of 2.1
per cent compared to the same month last

year. The cargo and mail load factor rose
by 0.9 percentage points to 63.5 per cent.
Capacity, measured in available cargo/mail
tonne kilometres, fell by 0.8 per cent while
cargo and mail revenue tonne kilometres
(RTKs) rose by 0.6 per cent. In the first four
months of 2016, the tonnage carried fell by
1.8 per cent against a 1.7 per cent increase
in capacity and a 3.4 per cent drop in RTKSs.

The annual financial results recorded
the Group’s cargo revenue in 2015 as
HK$23,122 million, a decrease of nine per
cent compared to the previous year.

This mainly reflected a reduction in
fuel surcharges due to lower fuel prices.
Capacity for Cathay Pacific and Dragonair
increased by 5.4 per cent. The load factor
decreased by 0.1 percentage points to 64.2
per cent. Strong competition, overcapacity,
unfavourable foreign currency movements
and the reduction in fuel surcharges put
pressure on yield, which decreased by 13.2
per cent to HK$1.90. Demand was strong in
the first quarter of 2015, assisted by US west
coast industrial action at ports. Overall
demand was weak for the rest of the year,
particularly on European routes.
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147,643

Tonnes of cargo and mail carried in April 2016
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2.1%

Increase in tonnage of cargo and mail carried in April 2016
by Cathay Pacific Cargo against April 2015

BB 201654 A EYABHMBIIERE (HE2015548)

CATHAY PACIFIC CARGO
SCOOPS AWARDS
SLEERM

Cathay Pacific was voted best Asia-Pacific
cargo airline in the annual Air Cargo News
Cargo Airline of the Year Awards at a gala
event in London in April.

In a successful month, Cathay Pacific was
also crowned the Cargo Airline of the Year by
the Monitor Airline Awards in Bangladesh.

SEAR - REIMZEEEM R CAir Cargo
News) £ HFF —E & [ Cargo Airline of
the Year Awards | ﬁﬁﬁ?ﬂt T’Ei%%%ﬁ%
AR RKBREEENER

o - SEEEEmR - I%ﬁwﬁﬁ
FTINRIERTYTHY [Monitor Airline Awards |
¢ %L%if?&ﬁ CHIRI/NG]|

A EAE o

-
CEBE

Winner: regional manager cargo,
Europe Ray Jewell (centre %)
accepts the award
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CATHAY PACIFIC CARGO AND LUFTHANSA ENTER

COOPERATION AGREEMENT

Bz & B RS 5 B}

Cathay Pacific Cargo and Lufthansa
will offer customers access to more
direct connections, greater flexibility
and time savings along with service
enhancements.

The leading cargo carriers in Asia and
Europe have joined forces to cooperate in
an integrated bilateral deal.

Cathay Pacific Director Cargo Simon
Large and Peter Gerber, CEO and chairman
of Lufthansa Cargo, signed an agreement
in Frankfurt to work together for
customers’ benefit on routes between
Hong Kong and Europe.

As well as the cooperation on routes, both
airlines will work closely together on network

EREET =

planning, sales, IT and ground-handling.

Customers will be able to access the
entire joint network via both partners’
booking systems. Joint handling, initially
at the Hong Kong and Frankfurt hubs,
means there will be just one point for
export drop off and import delivery.

The first shipments under the
cooperation framework will be early next
year - initially from Hong Kong to Europe.
Eastbound shipments from Europe will
follow over the course of the year.
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Cathay Pacific director cargo
Simon Large and Lufthansa
Cargo CEO and chairman Peter
Gerber discuss the cooperation
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What are the objectives for this
cooperation?

Peter Gerber Our goals are quite clear:
we plan to significantly improve our offer
on the cooperation routes between Hong
Kong and Europe to increase the
attractiveness of it to customers. What
we plan is a close bilateral cooperation
with a high level of process integration.
We will work together on network
planning, as well as on sales, IT and
ground-handling. As a result, customers
will get access to the joint network and
be able to combine the intercontinental
network of both partners with our dense
European feeder system.

What will the enhanced offer look like?
Simon Large Through the cooperation both
partners will be able to offer customers more
than 140 direct flights between Hong Kong
and 13 European stations. Lufthansa Cargo ()

WHAT THE CATHAY-LUFTHANSA TIE-UP OFFERS
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173

destinations

42

countries

The cargo carrier serves
around 173 destinations in
more than 42 countries

Customers will have
access to belly holds
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Lufthansa aeroplane tail photo: Vytautas Kielaitis /Shutterstock

will be able to multiply its number of flights,
gaining additional access to Cathay’s
non-stop flights to Europe. We, in turn, will
be doubling the number of services we offer
to Frankfurt, the main European gateway for
cargo, as well as gaining access to Lufthansa’s
dense intra-European feeder network.
Together we can offer our customers greatly
increased variety, flexibility, as well as
significant time savings.

PG By combining our European feeder
network and the multitude of
intercontinental flights we jointly offer,
shipments will in future reach their
destination hours earlier. We will also have
more options for shipments which need to
be transported by freighter.

How will customers access the joint offer?
SL Our joint offer will be easy and efficient
to deal with since our customers will get
access to the entire joint network via the
booking systems of both partners. Joint

Taking a lead
The bosses in discussion
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handling, initially at the Hong Kong and
Frankfurt hubs, will also make things easier
for customers since there will be just one
point for export drop off and import delivery.

Why engage in such a surprising partner-
ship between two airlines belonging to
different passenger alliances?

SL Actually both cargo operations
cooperated previously from 1981 to 2006 on
the basis of reciprocal blocked space
agreements. We know that we share the
same dedication to cargo and commitment
to quality. As the largest European carrier,
based in the most important European
cargo hub, Lufthansa Cargo is very
appealing to us as a partner. So, when it
came to selecting a European partner,
Lufthansa Cargo was the clear choice.

PG Cathay Pacific Cargo is the largest Asian
carrier and operating the most modern
cargo terminal at the largest cargo airport in
the world. But, as Simon mentioned, the
most important argument for Cathay Pacific
as a partner was the equal dedication and
spirit which is a prerequisite for a successful
cooperation.

When will customers be able to send
shipments within the joint network?
PG Coordinating all of the processes takes
time, care and a great deal of IT work — from
booking to handling. From Hong Kong to
Europe we will be ready to go-live in early
2017 and will then enable eastbound
bookings over the course of the year.
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CATHAY PACIFIC CARGO MOVES INTO NEW

HEATHROW HOME
BREEFHEEWNER

Cathay Pacific Cargo’s UK team has moved
into a brand new and modern facility at
Heathrow. The facility is run by ground
handling company Dnata, but the entire
5,908m? warehouse and office facility is
dedicated to Cathay Pacific. As well as
Heathrow operations, the modern offices
now house the UK and Ireland sales team.

Unlike Cathay Pacific’s previous home,
which was off airport, the new facility
straddles air and land side.

Andrew Roe, Cathay Pacific cargo
manager UK & Ireland said: ‘We have
a controlled temperature area here for
pharma that can take eight lower deck
pallets. We've got a vault here for our
Secure Lift product and we have room to
handle the big stuff.

There are further efficiencies with a

OUR AGENT IN... & A

MERE

control centre that will automatically
allocate door numbers to truck drivers,
cutting down on queuing times. This is
part of a suite of technology that will
remove paperwork from processing

of consignments.

Roe said: ‘We are encouraging
customers to make use of technology
that will allow us to know where a truck
is before it gets here so all the paperwork
will be processed ahead. When the driver
passes through a geo fence, his phone will
receive a text message telling him which
door to go to.

"The big thing for us here, is using
the e-airway bill, scanning straight into
a computer system and doing away with
paperwork. It's a new way of working and
it will add real efficiency.’

7

LONDON
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Tell me a little about yourself

| started my career at Gatwick as an air
traffic control assistant in the control tower
and | still live close to the airport. | then
worked for an all-cargo airline. When that
went bankrupt in 1979 | became a founding
member of Northwest Orient Cargo team.

I moved to Cathay Pacific at Gatwick in
1982 as a cargo officer. I'm now based at
Heathrow managing a UK team of 20 at
Heathrow, Manchester —and Gatwick from
September.

You must be thrilled about Gatwick
It's been great going back and seeing how it
has changed since we left in the 1990s. Now

Andrew Roe
Cargo manager UK & Ireland,
Cathay Pacific Cargo
BREEEEREAREELR
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we have a new aircraft that we need to fill
with cargo from southeast England.

Tell me about the UK operation
Heathrow is now five times a day to Hong
Kong, plus two freighters a week that stop
in India. Manchester has four passenger
flights a week and Gatwick will be served by
the new Airbus A350 from September. We
feed cargo in from customers at Heathrow,
the regions and Ireland. We are very much
product-oriented, so a lot of pharma,
secure cargo, courier and perishables -

a lot of salmon and other fish products.
The Expert Lift product is big business for
us, and we ship a lot of aircraft engines.

Heathrow connections
Inside the new terminal (top) and the UK and Ireland team with
regional manager cargo, Europe Ray Jewell (centre) in the new office
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And there’s a new terminal at Heathrow
This has all the bells and whistles. We have
temperature-controlled facilities for pharma,
a vault for valuables and the space to handle
big consignments. The other big advantage
is that we straddle air and landside. We also
have automated processes that will
eliminate door queues. We're asking all our
customers to use e-air waybills to speed up
the handling process even more.

How do you respond to the needs of the
local market?

We go out in to the market and talk to them
to find out their needs. The team is small,

a sales team of five plus myself, so we are
able to be close to the operation and get
first hand experience to share with the
customers to solve difficult questions.

What do you do in your spare time?

I'm an aircraft enthusiast, but | like transport
in general, especially its history. I'm also a
Crystal Palace football fan, | like photography
and enjoy walks with my wife, Alison, and
our five year old rescue dog, Ruby, a
Staffie-Boxer cross, who has lots of energy.

QUARTERTWO 2016 ¢ CATHAYPACIFICCARGO.COM
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PREMIUM PRESSURE
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Peter Conway
Aviation and logistics journalist
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Tony Tyler, IATA director general and CEO, recently
called on air cargo to ‘lift its game’ to deal with air
freight's increasing specialisation and sophistication.
He cited the challenges faced in implementing
premium products in areas such as pharma.

There is little doubt there are big opportunities
for air cargo companies that can meet such
challenges, but it is a mistake to think that premium
products are necessarily the answer for everyone.

Three criteria have to be applied. The first is
these premium products can be delivered in a way
that generates a profit for the airline or forwarder.
It is no good offering specialist services if the extra
facilities and training required to provide them
cost more than the shipper is prepared to pay.

The second criteria is whether the promised
service levels can truly be delivered - not just at
the headquarters or home hub but throughout the
carrier or forwarder’s network.

Lastly, one might ask if there are better ways
for air cargo to make a profit. In the passenger
business, low cost carriers have improved yields
by providing a basic service at lower cost. Air cargo
might be able to learn from that example.
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THE EU IN NUMBERS #t 8l F B X 24

A snapshot of the principal trade and economic indicators of the European Union
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EU EXPORTS AND IMPORTS: MARKET SHARE BY COUNTRY 2015
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The US (exports) and China (imports) are the European Union’s biggest single trading partners.
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Source: Eurostat

MAIN EXPORTS/IMPORTS BY TYPE
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Glyn Hughes
Global head, Cargo, IATA
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We know that air cargo is of tremendous value. But how
do we measure that? We know the global economy
thrives on speed and connectivity — precisely what air
cargo offers. But for many airlines bottom-line value is
falling and shippers tell us we don’t provide value for
money. 2015's Global Shipper’s Survey revealed that air
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cargo rated an average satisfaction score of seven out of
N L~ 10. Not enough for what should be a premium service.
N Our challenge is to increase the service quality of air
UNITED KINGDOM X cargo. That means remaining true to our top priority of
safety but also modernising processes, providing a
I I personalised customer service, and creating a better
[ 32200 | relationship between the actors in the value chain.
FRANCE S We have relaunched Cargo2000 as Cargo iQ and it
will continue to set benchmarks, define quality
I I standards, and improve industry transparency.
In recent years, the airline passenger business has
ITALY ZEAFI been completely reinvigorated and we need to be

inspired by that. Maybe new entrants in the market will
arrive with disruptive innovations, or e-commerce will
ignite change. But change is coming. If the air cargo
business stays focused on the customer, delivers a
reliable, competitive high-quality service, and builds on
our speed and flexibility, then it will survive and prosper.
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Ruth Emery

Deputy money editor, The Sunday Times
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luggish economic growth, political
uncertainty, an influx of refugees
- and potentially a fresh banking
crisis — are just some of the
headaches causing concern in Europe.
And although this may be one of the
smallest continents, the rest of the
world should sit up and take notice.
The European Union, made up of 28
countries, is the world’s biggest trader.
With just seven per cent of the world’s
population, the EU’s trade with the rest of
the world accounts for about 20 per cent
of global exports and imports.

And the outlook this year is not too
sunny. John Mills, founder of JML, a UK-
based consumer goods retailer and
distribution company, says: ‘The European
economy has significant challenges
including economic instability in Greece
and other countries, which is only being
exacerbated by the influx of migrants from
the Middle East. In my view, we're looking
at very slow growth at best this year!

James Sym, a European fund manager
at the investment firm Schroders, adds:
‘Europe as ever faces its challenges and
our forecast is for low but positive growth
in 2016 and 2017!

Last year the eurozone economy grew
by 1.5 per cent. While 2015 started on a
promising note, the pace of expansion
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slackened to an average quarterly rate of
0.3 per cent in the second half of the year.
Indeed, eurozone GDP in the final three
months of last year was still below its pre-
crisis peak of early 2008.

The European Commission is forecasting
a mixed picture for individual countries this
year. It estimates GDP growth will be above
four per cent for countries like Romania and
Ireland, but just 0.5 per cent for Finland.

European banks are again under the
spotlight: Italy created a €5bn bailout fund
in April 2016 to rescue its weakest lenders
and avoid another financial crisis. There are
still worries about the health of Portuguese
and Greek banks.

While Britain enjoys a more robust
financial system, its number one issue this
summer is a looming referendum [on 23
June] over whether the country should
leave the EU. The current uncertainty is
arguably denting business investment
and consumer confidence.

And what about the euro? Last year it
was kept weak — helping European
exporters — thanks to the introduction of
negative interest rates by the European
Central Bank in June 2014. But now it has
strengthened again. Sym says: The euro
tends to be surprisingly strong in troubled
times and we are seeing that now. In fact
recent comments from policymakers &
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regarding interest rates make us think that
the euro is likely to hold its own against the
dollar for the time being, having been very
weak for the past two years, as the market
hoped the US economy was strong enough
for them to raise rates. Brexit [the phrase
coined to describe Britain exiting the EU]
is a risk for sterling [the UK pound] so here
we would see some further euro strength
too if the vote goes against the “stay” camp!
A strong euro will, of course, hurt
European companies exporting outside
of the continent. Indeed, London-listed
Unilever, the consumer goods giant,
saw its sales fall two per cent in the first
three months of this year due to the
euro’s strengthening against emerging
market economies. About two-thirds
of Unilever’s sales come from outside
the eurozone.

TRADING IN AND OUT OF EUROPE
Europe is naturally very inter-dependent,
due to the single market that was created
with the birth of the EU in 1993. Goods,
capital, people and services can move
freely through the Union. Once goods
have arrived in the market they cannot be
subject to customs duties or import quotas
as they travel internally. Even non-EU
states like Iceland, Norway and Switzerland
are able to participate in the single market.
The value of cross-border trade between
EU member states grew from €800bn in
1992 to €2,800bn in 2013, according to
official figures. Sym says: ‘This increase in
trade has been one of the most positive
impacts of the EU. A particular area of
strength we are seeing at the moment is in
the automobile space and in fact most
consumer products are doing pretty well!
Most of this trade is done by land.
Don't forget that, by land mass, Europe

is the world’s second smallest continent
(Australia is the tiniest). The whole of
Europe put together is only slightly bigger
than China.

Exports out of Europe are mainly by sea
or air though. Relatively low-value bulky
goods tend to travel by sea - only a little
by land across Russia — while air freight
tends to be concentrated on high-value,
compact or perishable goods. This may
include fresh produce, healthcare products
and electronic consumer products.

About 14.4 million tonnes of air freight
was carried through EU airports in 2014,
an increase of 27 per cent against 2009 —
although that was a low year due to the
financial crisis. Germany’s airports deal
with the bulk of this freight, followed by
the UK and France.

JMUs Mills says: ‘Generally, Europe sells

luxury upmarket goods to the Far East

and imports more run-of-the-mill
products. | don't see this changing in

the short term. But, the UK in particular
has an [overvalued] currency. This is having
a significant effect on the UK’s ability to
export, and, in time, countries like China
will look to fill this gap!

According to Sym, the biggest export
category is machinery and transport
equipment. He says: ‘For example, state
of the art German machine tools are
exported to China where they are used
to make products that China then
exports. In this sense Germany has been
a big enabler of China’s growth in trade
over the past couple of decades - and
the slowdown in China now is having
a negative impact on Europe!

The rise and rise of the middle class
across southeast Asia continues to fuel
demand for luxury goods. Bar machinery,

China’s biggest import from Switzerland
is clocks and watches (think Rolex and
Cartier), while from Germany it is vehicles
(think BMW and Audi). French wine is
already shipped over to Asian drinkers
thirsty for Champagne and cognac.

But Italy may soon be increasing its
export of prosecco, which has surpassed
Champagne to be the world’s favourite
bubbly. Alibaba boss Jack Ma spoke at
Vinltaly in April, a showcase for the
country’s wine. He told the audience that
the internet could link Italy’s 300,000
producers with potentially the biggest
wine market in the world, as reported by
Agence France-Presse. He was quoted as
saying: ‘China will be home to half a billion
upper-to-middle-class consumers in the
next 10 years. You must reach out to them
where they are!

20

per cent

China’s share of imports to the European Union
R EI5ER B 4 O B AL

In terms of imports, the EU receives
the most from China (making up 20 per
cent of all imports), followed by the US
and Russia. Overall, energy is one of the
biggest imports into the EU.

Turbulence in the Chinese market and
the strength of the US dollar is having an
effect on those companies whose job it is
to carry trade. Sym is hopeful air freight in
Europe will grow though, saying: ‘Although
the vast majority of goods will always be
freighted by land due to cost, when there
is lots of demand and supply chains
become tight we tend to see an increase
in air freight as carefully crafted land
logistics plans fall over. As the economic
recovery continues slowly but surely, this
is a growth area!

Maybe it will fall to initiatives like that
between Jack Ma and the Italian wine
producers to help put the fizz back into the
European market. m
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GERMANY HAS BEEN A
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Ray Jewell

Regional manager cargo, Europe
Cathay Pacific
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Europe is a leading market in the Cathay
Pacific Cargo network for all types of
specialisations, including our highly
developed Pharma Lift product. We also
move a lot of fine foods, flowers and
fresh fish with our Fresh Lift; machinery,
aircraft engines, even whole helicopters
via Expert Lift; and we handle urgent
goods of all kinds with Priority Lift.

The efficient and tailored handling
of these products is central to our
strategy in Europe, our bread and butter
—or our ‘Pharma and Flowers.’

A vital part of this success is our
expert team. Thanks to them and close
working relationships with our loyal
customers we will continue to succeed.

In addition, another important
element of our service in Europe is our
frequency, which is second to none.

We fly Boeing 747-8F freighters and
cargo friendly B777s to Hong Kong and
on to our extensive network in Asia.

It's this diversity, the challenges
that crop up and the people | work
with in the industry that make my job
so enjoyable.
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THE
PULSE
QUICKENS
A &) b =

Track and trace regulations and new business models

are increasing specialisation and shortening lead times
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the track and trace of medical devices,
which are expected to be in play by 2019.
Kamaljit Hunjan, senior vice-president,
global healthcare operations of CEVA
Logistics, notes that the time for the
industry to be ready for serialisation

is short. He comments that while
operators have explored different
methodologies there are, so far, ‘no
established solutions in place”.

According to Videojet Technologies, the
industry is facing a bottleneck on the road
to compliance due to a scarcity of providers
with the requisite expertise and resources.

Governed by regulations and
compliance issues, the healthcare industry
has shown a conservative approach to
change. Hunjan notes that companies are
less likely to experiment with outsourcing
but keep critical functions in-house.

Still, legislation is not the only driver for
change in healthcare logistics. Cost
pressures are making supply chains leaner
too. ‘Big companies have taken out about
60 warehouses in Europe last year,’ says
Hunjan. ‘They are centralising distribution.’

Josette Wells, director of quality and
compliance at forwarder 1JS Global GEFCO,
has become aware of this. ‘Our customers
are increasingly operating to “just in time”
type production models and this does
mean that the freight forwarder has short
timelines for delivery as there is less stock
within the market,’ she says.

David Bang, CEO of LifeConEx, the
temperature controlled logistics provider
arm of DHL that caters to the life sciences
and healthcare industry, noted that speed
to market has been constantly
accelerating. ‘In the past, the timeline for
launching new products was a few
months, now it's weeks,” he says.

At the same time, the extent to which
logistics providers have been involved has
gone up considerably. A few years ago
healthcare firms would determine the
packaging and the routing of a shipment
and ask their logistics partners to develop
solutions around these elements. Now the
forwarder is brought in earlier, sometimes
before the product is launched. Bang adds
that this has raised the bar for logistics
firms in terms of their skillsets.

Hunjan sees a trend towards using
4PLs to manage the whole process. With
this comes a greater expectation to drive
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Global head of airfreight, Panalpina
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QUALITY FOCUS
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The healthcare business is a
quality-focused business. We
rely on partners such as Cathay
Pacific to make investments in
the cool chain and go through
the necessary GDP certification,
and we also rely on them to
know exactly when shipments
depart, arrive, and where they
are at every stage.

The customers demand this
information, and also about
temperature control, of course.
This visibility is crucial, because
it allows us to intervene if
necessary. Together we have
to prove to customers that
we provide the quality they
demand - or run the risk of
losing business to ocean
freight. Increasingly, the
perception of healthcare
companies is that ocean freight

is starting to deliver the same
quality as air freight. We are
faster, but to succeed in the
long-run we have to be better
at overall quality, too.
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costs out of the supply chain, he adds.
Logistics firms without the adequate
infrastructure and track record need not
apply. Good Distribution Practice (GDP)
certification is expected. According to
Hunjan, the top criteria for selecting
logistics providers are service quality and
on-time performance, followed by cost.
ISO 9002 certification is a given and GDP
widely requested. IATA's CEIV programme
is adding a further layer of certification that
is gaining acceptance.

The drive to cost reduction has led
shippers to look to ocean freight. But
Hunjan says, the existing packaging
solutions are not ready for long ocean
transits. To meet performance and cost
reduction expectations, logistics providers
are having to automate processes and use
technology. The latter aspect extends
across a number of technologies, such as
GPS and RFID (radio frequency
identification), as each has its strong and
weak points. But Bang says: ‘It's more what
you do with the data and how you use it.’

He stresses that to maintain its relevance
to the healthcare industry, the air cargo
industry needs to break down data silos
within companies and departments and

BEFRANEEER SRS O RS

enable better flow between the various
parts of the supply chain. Requirements
on logistics firms' technology and industry
expertise are set to rise higher as medicine
is moving from generic drugs towards
medications and treatments tailored to the
specific health profiles of individual patients.
‘We are seeing a lot of growth in
personalised medication,’ says Hunjan.
This requires a more sophisticated order
management system for CEVA to manage
delivery schedules in communication with
patients, as well as the healthcare firms
with end-to-end visibility to both parties.
‘Logistics firms need chemists on site at
the warehouse to manage the process.
We act like a pharmacist over the counter.
All of these changes makes for a closer
involvement of logistics providers in client
supply chains. Given the growth of the
sector and the margins involved, suppliers
welcome this, but the pressure on them
keeps rising. B
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The fine foods of France and
Italy have become a staple for
high-end shops and restaurants
across Asia. PHIL HEARD
investigates how they get there
EEMEARRNBEHRN » AR
DH-FERERERERE
KX R ZIR ° PHIL HEARD
BHELERNERBRE

"ON A PLATE
Bk M 4 oh R

the heart — and harden the arteries; a

European market bulging with fresh
fruit, vegetables, cured meats, seafood and
cheese. Products such as Italy’s Parmigiano
Reggiano, Spain’s Iberico ham or France’s
soft unpasteurised cheeses have become
part of the repertoire of restaurants and
feature behind the glass of deli counters
the world over, and particularly in Asia.

‘Europe has a long tradition of fine

foods that are enjoyed throughout the
world,” says Cathay Pacific regional
manager cargo, Europe Ray Jewell. ‘The
perishable air cargo sector, is a key part of
our business out of Europe to Hong Kong
and beyond, with a 10 per cent share of
our European revenue and growing.”

F or foodies, it’s a sight to both gladden

CEMAEEBRMNOIET S
I]% RRBEMMABNER —
BOKR BN R 882
T EMRIEXRE BELTET -
K F B B #& Parmigiano Reggiano &
T EHRFNBRERABIRESRR
BN EEEZTEAORM  HERA
HRARMFLBRENEE  LHRTM
BIE o
[BHERESILX J# 2 IRE
0o | EARMEBMNEIEEELE Ray
Jewell 5 o [BUMZEEBNHEMGENE
EEE—EREETE  GRMABINK
A —R > WRIBEFEER - |
EEMBERARHE = EEK D RE
BEHER - MEGESBONSBEREIE
RBRZBYER -
& & 7 New Special Deliveries {z ©
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AGRIBUSINESS IS A VERY
IMPORTANT PART OF ITALY'S
TRADE. ITALIAN PRODUCE
IS WELL KNOWN AND
RECOGNISED AND IN DEMAND
ACROSS THE GLOBE
BEEXREANNEE
E51EE - EAAREM
EERR HRBMH
EREMERK

The two countries with the most to
contribute to this business also offer,
arguably, Europe’s finest cuisines and
hundreds of artisanal products — France
and Italy.

Renzo Carrara, along with his three
daughters, runs New Special Deliveries, a
freight forwarder based less than ten miles
from Milan’s Malpensa Airport. ‘In Italy,
agribusiness is very important and a
significant part of the country’s trade.
Italian produce is well known and
recognised and in demand across the
globe,” he says.

New Special Deliveries specialises in the
export of perishables. Carrara adds: ‘Our
company was founded to provide service
quality and efficiency in the export of
Italian foodstuffs. It's a very regulated
business and we have to operate in line
with very strict rules, which is why we had
to invest in a refrigerated warehouse. It's
100 per cent of our business.’

The company'’s prime markets are
Hong Kong, Singapore, Japan, Korea,
China, plus Australia, the Middle East and
the Americas. And the products shipped
are a who's who of appellation controlée
(unique geographically protected)
products. These include hams, salamis,
vegetables, mushrooms and seafood,
and cheese, which is a staple of Cathay
Pacific’s bellyholds on daily flights from
Milan and Rome, which falls to four times
weekly in winter.

The biggest exports tend to be cheese,
as Alberto Brandi, Cathay Pacific cargo

manager explains. ‘Italy has more than 450
types of cheese,” he says. ‘There are many
that are more sensitive to time and
temperature, which need to fly, such as
Mascarpone and Mozzarella.

Not forgetting Gorgonzola, Burrata,
Taleggio, Fontina, Stracchino, Provolone,
Robiole, Caciotte and, of course, adds
Carrara: ‘Parmigiano Reggiano - not to be
confused with “parmesan”, which is an
imitation of this Italian product.’ Demand
for this ever popular hard cheese means
that it flies frequently to satisfy demand.

And while seasonality tends to drive
exports at particular times of year, summer
is a critical period for sensitive cargos such
as these as Brandi explains. ‘Forwarders
will use specific packaging at the
warehouses depending on the season.
The tarmac transfers in both Italy and
Hong Kong, while quick, can be hot so in
summer they use cooltainers, which are
temperature regulated with dry ice. They
will also deliver consignments to the
airport in refrigerated trucks.’

Across the border in France, the pattern
is much the same, both in terms of demand
and seasonality, according Jean-Luc Py,
Cathay Pacific, cargo manager France. ‘It is
alarge part of our business, more than half
the available space on the 10 flights per
week out of Paris will be allocated to

perishables,” he says. ‘This will go up
depending on the season, particularly
around those fiesta times — Chinese New
Year, Christmas, Easter and so on. French
produce has a quality reputation, and it’s
very popular with restaurants and shops in
Hong Kong and across Asia.’

Cathay Pacific offers the market two
advantages, according to Py. ‘There are
only two airlines operating direct flights to
Hong Kong from Paris,” he says. ‘Direct
flights minimise time on the ground, and
time is very much of the essence for
cheese, salad vegetables, fish and seafood.’

Secondly the timings are ideal for
customers at both ends. ‘We fly at around
noon from France and arrive very early the
following morning in Hong Kong, which
gives us a big advantage,’ Py adds.

This fits with market timings. Christine
To is part of the commercial team at Bolloré
Logistics in Paris. Although its shippers are
based around France - and other parts of
Europe - one of the biggest is the
spectacular Rungis Market, the largest of its
type in Europe. This giant covered food
market to the south of Paris covers 232

QUARTERTWO 2016 « CATHAYPACIFICCARGO.COM



hectares and turns around 1.7 million
tonnes of produce each year - little wonder
that it reportedly has the biggest turnover
of any market of its kind in the world.

‘We export a wide range of products
from chilled to frozen products,’ To says.
‘The mainstays would be cheeses and
vegetables, but also seafood, such as
oysters and mussels.’

‘Perishables are a very important part
of our business,’ she adds. ‘We are at the
mercy of people’s consumption habits and
regulation. For example, export of some
products was disrupted by an outbreak of
bird flu in France earlier this year. We also
are affected by seasons; our peaks are
during the Beaujolais Nouveau period and
Christmas, but also on the season of the
produce - for example, we are in peak
asparagus season currently.’

Cathay Pacific’s Py says that as with
Italy, Hong Kong is the prime market for
French produce, which again plays to
Cathay Pacific’s strengths, as To explains.
‘Cathay Pacific is one of our strategic
partners, she says. ‘The service is good
quality, and it offers a direct daily flight to
Hong Kong. The follow up is always well
handled. By using Cathay Pacific we can
be sure the bookings are secured, and
last, but not least, the cold chain is
always applied.'m

Market forces
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Please visit www.cathaypacificcargo.com for more information about

Cathay Pacific Cargo's Fresh Lift product.

MREAERE E Fresh Lift ERFF15 - 758 E www.cathaypacificcargo.com

Cheese is the big export to Asia from the
huge Rungis Market outside of Paris
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FOOD FIGHT %gaz%

Cathay Pacfic cargo managers for Italy and France, Alberto Brandi (A) and
Jean-Luc Py (JL), met in neutral Switzerland to talk pride and produce
BEAFFEEEELE Alberto Brandi (A) RJean-Luc Py (JL) FEH 3L 2 i#h

HIRE  ARBNVEHNBERF-—H2ZRE

(Q BORDEAUX ORBAROLO? '

A:They're both very good

JL: I think we have to be honest. French wine is much
more famous.

A: Because of marketing... 'm not an expert on wine but
someone told me Italy has more variety.

JL: Come on - Asti.

A: Yes, alright, that's not good but you have Beaujolais.

JL: Okay. Be careful with Beaujolais. Beaujolais wines can
be very good, but Beaujolais nouveau is not so good.
In France, we are so proud of our products that we can
forget to take care of them.

KHEZERDESR?

A: REEDTES o

JL: 3R0E - ZEE - }il}@* R AN o

A TBERE m%%ﬁf BEEE T - L EERT
BEANEFE  BANEEES RIEAEEE -

JL: LR Asti o

A: B ANGE - ERRAIRE T HLT ¢ 1B{Rt4 Beaujolais B °

JL: 4718 - 1E| %D % Beawolas&@%‘]LMH“Tfa » B2

ais nouveau KIERFHE - KMHBABCHER

 Et B RE D] L2 BE T AT AT HREE ©

JL: Italian prosciutto - I'll give you that.

A: Yes. | agree. Prosciutto. Although to be honest, we are both
under threat from Spain.

JL: Yes, true. And jambon de Bayonne is not French.

ESAKBRERDAHARR?

JL BEANMAEN - SEREEES
A:[AE  BERAMRNE - EEAIIT A RHMHSARE °
JL: FiEYLEE o T EE# b IBEBER

(Q GORGONZOLA OR PARMESAN? b

A:I'm not saying French cheese is bad, but the quantity

and diversity of Italian cheeses...

JL: Come on. Be serious. You can have no clue about the
diversity of French cheeses.

A: | like cheese from all over the world.

JL: What? Don't tell me you like Gouda or Edam. After | made
a special effort to compliment you on prosciutto! Look,
Parmesan is just one cheese. Unlike Camembert, Brie and...

A: It's still just Camembert...

JL: This guy is crazy!

Gorgonzola B2+ BREEE ?

A BORFUABEE LT - BRFANEENREERES o

JL' RIBERIE - f’ﬁﬁ$7 SR B A A Z £+
EEEHRAZHAZ L -

JL: EJF f’TT/\ﬁji“’j Gouda 8 Edam IE - Eﬁ%&%?z]

EHINEIS | (RRBESE - #{9%E Camembert *Brie & °

A B R B Camembert

I B EAERNT AR |

@ CHAMPAGNE OR PROSECCO?

JL: Champagne.

A: No. That's just because of its popularity...

JL: If you think Champagne is just wine with bubbles, fine.
Have some Asti.

A: There are varieties from the Veneto area that are very
good. It's not Champagne, but it's good.

JL: Listen, I'm not going to compare a Ferrari with a Citroén.
Champagne is Champagne.

A: Next time, | will bring you a good one. | don't have to pay
€2,000 for a bottle just because it's Champagne.

JL: | can get a very good bottle for €20.

JL: HIE -

A: TAgE - E—REAXRRERZEGD -

JL: ﬁu%#r;ﬂ?%iﬂ% LRAREE « BP5 08 Asti 1 o
A:Veneto @ETIRR)TE - ATEEE - BmE L3k -
JL B BT SITEANF NS EELR  BREMeEE -
A: T/Aﬁi%“ﬁ' TR R IR GRER o FBZE 2,000 B
TE—RAE REARCER ARl Z2E -

JL: F BRI A 20 BUTE — R EEZE -

JL: In France, there are too many and it varies by region.
| don’t think we can say there is one dish. But Italy, easy,
people will say pasta or pizza.

A: Wait - there are 2,000 ways to make a pasta.

JL: You're right. But if you think of France, you don’t think
about just one or two dishes.

A: Basic pasta with tomato, done the old way, is very simple
- yet still the best you can ever have.

JL: In France we can make any meat or vegetable miraculous.

L ZBERMRA S TBE - SEEERKRIE - THAMN
—i8 - BANRAIEERS - REAHSHENICHH -
A: T BREZHENEE 2,000 EE& ®
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B A RERA

JL: BT AR A ERRSGE D TR BEERA -

@ WHAT ABOUT COFFEE? w

JL: Okay, okay, look here's something we can agree on.
Do you know why the English drink tea?

A: Why?

JL: Have you tasted their coffee?

JL T8 T BRPERRERET - (REEAMTEERA
K IR SRS 2

A: BT °
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MADRID!
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The Spanish capital joined the
Cathay Pacific network in June.
What can customers expect?

BRMERAERSRE  REF
R EEAR S 2

he countdown is complete for the
Tlaunch of Cathy Pacific’s new route

to the Spanish capital Madrid. The
service's timings are ideal for cargo,
particularly for perishables, leaving Hong
Kong after midnight and arriving in the
Spanish capital before 9am in the morning,
and setting off from Madrid at noon for a
7am arrival in Hong Kong. The four flights a
week run from Hong Kong on Tuesdays,
Thursdays, Saturdays and Sundays, and
offer the opportunity to connect with
services from Latin and South America that
fly to Madrid Barajas Airport. While those
are plentiful, the Cathay Pacific service from
there will be one of the few direct flights to
Asia and the sole direct link to Hong Kong.

Maria Garcia is Cathay Pacific cargo
manager, Spain. ‘Our services will start out
on the Boeing 777-300, which is a good
aircraft for cargo, and it will be our job
to fill it with high yield cargo,’ she says.
‘The focus for Europe is product related
business — especially pharma and
perishables. There are a number of
pharma companies based around
Barcelona. Then there is also a lot of fruit
and vegetables, and the famous cured
ham. Tuna is a big market to Japan.’

Spain is also a very big player in the
fashion industry, and is home to well
known brands such as Zara and Mango.

Since February, Garcia has been
Spain-based, moving from Paris. Although
Garcia’s parents are Spanish, she grew up
in France so this is not a return home for
her. ‘Previously, | was assistant manager
cargo sales for Spain, and so was involved
in the market here, though we worked
together with a GSA,’ she says. Now we
have our own team in Spain and so we
can visit our customers more intensely
to develop business.’

As well as running RFPs for the GHA,
with whom she shares office space, and

Madrid flight factsheet
FEERMRER

Number of flights per week:
AR 4
4 flights

Service started: 2 June 2016
#2016 F6 A2 H

Days of operation (from HK):
Tuesday, Thursday, Saturday, Sunday
M (REEFEE) EH=-1W-X-H
Aircraft type:

Boeing 777-300

MR 5 E777-300

4

the trucking company, part of Garcia’s
role has been building a new team and
ensuring that they are trained, committed
and knowledgeable. ‘We have a team of
three in Madrid, one in cargo sales, one in
space control and one supervisor, plus a
sales person in Barcelona,’ she says. ‘The
exciting thing has been building this
operation from scratch. The challenge
now is that this is a competitive market
we need to fill the aircraft. A lot of our
competitors from Europe and the Middle
East are already in place. However, we
have an advantage of a direct flight
straight to the heart of Asia.” m
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Cargo iQ has a mission to create and implement quality standards

for the air cargo industry. What's in it for all of air freight’s parties?

CargoIQAZEXFERUTRERE  HERZHTTREERE?

argo iQ is a not-for-profit membership
Cgroup supported by IATA composed
of more than 80 major airlines, freight
forwarders, ground handling agents,
trucking companies and IT providers.
Cargo iQ members developed a system
of shipment planning and performance
monitoring for air cargo based on common
business processes and milestones.
As part of that system, the Cargo iQ
Master Operating Plan (MOP), which
has been endorsed by IATA as a
recommended industry practice,
describes the standard end to end process
of transporting air cargo.

Ariaen Zimmerman

Executive director, Cargo iQ

We are at the dawn of big changes in the
industry with the rise of new technologies
such as e-commerce and advanced routing
models based on thorough piece level
tracking and control. In order to fulfil the
value proposition shippers demand, we
have to focus on delivering quality.

Cargo iQ marks that next step. Since
the launch of (then) Cargo2000 the industry
has changed. Every airline has some sort
of process control and shipment track and
trace. People perceive the use of e-air
waybills, the Cargo iQ Data Management
Platform, and the Master Operating Plan
(MOP) as normal now.

We are planning on playing an even
bigger role by providing a platform for
people to get together and talk the same
language to provide the standards and the

platform on which change can be organised.

We want to be faster about
implementing our new procedures and
more vocal about what we achieve. We have
changed the way we measure our members’
performance to look at how the shipment
was processed from origin to destination,
looking at every single step, not just to know
whether it passed or failed.

The end game is to improve the quality
of the shipment process — and to make it
measurable so that we can continue to
analyse the data so that all parties can
benchmark it and improve performance.

Alan Glen

GM cargo services, and Cargo iQ
board member

Cathay Pacific is proud to be a long-time
member of Cargo iQ. This vital industry
group has representatives from airlines,
forwarders and now GHAs on the board.
It's a powerful mix of people to get round
a table to agree to how processes work.

At Cathay Pacific Cargo, every shipment
we carry is logged into Cargo iQ. Even if the
forwarder is not a member we still follow
the process. We use the data to prepare an
internal scorecard measuring our own
performance. Additionally, we also want to
be able to track performance of our GHAs.

Since Cargo2000 was set up, the
industry has been gathering a lot of data
- that’s tens of millions of transactions.
The group has started an initiative to
combine this data analysis. We will be able
to, for example, find out the average
performance between Shanghai and

Il

FORMER
STATUS

AIRLINE
ITSYSTEM

REPORTS

AIRLINE
ITSYSTEM

Heathrow direct or via any intermediate
point. If | were a forwarder, | would be able
see which routing is quicker and which
airline performs best.

Another initiative we are looking at is
piece level tracking. This will be great for
small forwarders because they only see one
end of the consignment. When enacted
they will be able to see performance from
door to door, and this will enable shippers
to also see the end to end performance.

It is the one place that can tell its members
how long each shipment takes. It's enabled
us to smash the myth that air cargo takes
six to seven days end to end.

. . Claude Picciotto

Air freight middle-office director,
‘ﬁ h Bolloré Logistics
We heard of Cargo iQ (then C2K) when it
was first introduced to the industry. At the
Bolloré Group, we feel it is very important
to stay close to our industry and its
developments and evolution.

Signing up to and meeting the Cargo iQ
standards will assist us in progressing
towards IATA's e-freight goals and enable
us to achieve operational excellence.

The key performance indicators
[milestones] allow us to benchmark carriers.
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AIRLINE
CDMP*

*Cargo iQ data
management platform

As quality is one of the main objectives

of the Bolloré Group, we can then push
them to increase their quality performance,
mainly in terms of FAP (Flown as Planned)
and NFD (Notify for Delivery). It also allows
us to take corrective actions in order to
improve our own performance on FWB
data quality (e-AWB).

Smaller freight forwarders should
consider that customers are willing to
subcontract services in order to find the
reliability and quality they should expect.m
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The Hong Kong Sevens is always a calendar highlight and was preceded by the annual business
development and partnerships meeting. Plus: celebrations as new Heathrow terminal opens
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Cathay Pacific Cargo welcomed guests to the
Hong Kong Stadium to share and experience
two days of sport and spectacle that is the Hong
Kong Sevens. Top-level sport was interspersed
with colourful crowds, singalongs and crowd
pleasing entertainment.
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| Sporting setting: The Hong Kong Stadium was a picture-perfect setting for world-class action
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Cheers: Mark Sutch, GM Cargo
sales and marketing (right %), the spirit of the occasion congratulating Hong Kong's star
with DHL's Ross Wyeth player Salom Yiu Kam-shing (centre )
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B From left: Cathay Pacific's Anand Yedery, Expolanka's Box fresh: Cathay Pacific Cargo guests get ready for " H Star turn: ex-All Black Simon Mannix
Saifulla Yusoof and UTI Worldwide's Ravinder Katyal the action on the pitch in their Cathay Pacific tops ‘EJ'- (right 4), Simon Large and Mark Sutch
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CATHAY PACIFIC
CARGOD

Box rocking seats: a lot of enthusiasm in the Cathay Pacific Cargo box
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From left (Z#2) : Hankyu Hanshin's Minoru Tanabe, Flashpoint: The traditional
Tamotsu Ishizuka and Takahiro Ito with Cathay Pacific's | closing fireworks display
Wallace Tsang (second from right 5 =) 2
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4 Winning feeling: Fiji were the ultimate
champions after three days of competition
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Colour spectacular: fancy dress in the South
Stand entertained as much as the rugby
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BUSINESS

BEFORE
PLEASURE
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Cathay Pacific Cargo held the annual Cathay

Pacific Business Development & Partnership Bt
meeting in March. Simon Large, director . . e ] )
cargo, kicked off the meeting by thanking From left (Z2#E): Yusen Logistics' EEY From left (Z2#): Cathay Pacific's Ivy Yip; Jose
customers for their support while Mark Sutch, Toru Kamiyama with Cathay Pacific Ubeda, Sean Francisco and Kapil Kumar from
GM cargo sales & marketing, gave a business B Cargo manager, Japan, Shuichi Ueba I Expeditors; and Cathay Pacific's Virginia Chan
update, followed by Alan Glen GM cargo

services, who gave a presentation on cargo -
services and the terminal. The event ended |ﬂ
with a dinner followed by a two-day .
experience at the Hong Kong Sevens.

e 4

From left (7 #8): Samir Kapoor from DSV Air & Sea;
Cathay Pacific regional manager, South Asia, Middle East
and Africa Anand Yedery; Alex Shum from CPSL; Saifulla
Yusoof from Expolanka Freight; Ravinder Katyal from
UTI; M Afzal Malbarwala from Galaxy Freight

C A

Cathay Pacific Cargo's Ray Jewell
and Simon Large flank Panalpina's
Lucas Kuehner (centre )

e
etics do it better .

b
What if we only hired diabetics to work in the active cold chain? Would they take ‘h" r
=

more care handling healthcare products? We think they would. They know what
happens if they don't get insulin. =

Fe

Of course we don't just employ diabetics. But we do share their understanding
of the value of what we ship in our containers.

E S
Ty

We educate the members of the active cold-chain on the difference th'e'\:';:,,:make to
the lives of diabetics and others who rely on healthcare products. Beééus‘?: people
do a better job when they understand the importance of why they are doing it.

Gunay Hadjimehmed is a diabetic. And his son Mehmet works for us. . Envirotainer o

envirotainer.com

HILANDERS | PHOTO: MORGAN EKNER
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A little piece of Hong Kong came to Heathrow
in April with the opening of the new and state
of the art Cathay Pacific Cargo terminal. Guests
were entertained by a lion dance and
refreshments in the automated facility.
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Filled to capacity: guests gather for the opening speeches in
the purpose-built facility that will be operated by Dnata
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MEET THE ELITE XA B =H

Tell me a bit about yourself

I have been in my current role for three
years but with the company for 16 years.

| spent 12 years in the US, starting in
operations and eventually managed the
US division. | was asked to take this role so

I moved back to Switzerland four years ago.

What do you like best about the business?
It's exciting. We see so many aspects of
trade; pharma, fashion, high tech,
telecoms, oil and gas, all with different
supply chain needs. Our industry makes
the world go round. While it's competitive,
it's also collegiate —a community — and the
people really know their stuff.

Future challenges and opportunities?
There is a lot of talk about e-commerce,
with companies like Amazon moving in.
Why would our industry be different to
others that have been disrupted? Time
will tell. Ours is still very much a people
business, but we can use technology

to make things more efficient, like
communications and cooperation
between the different supply chain
partners. This has to be a top priority.

What do you do in your spare time?

I'm a bit of a history buff. I like to travel with
my family to sites of interest. Often we
think we have all the answers, sometimes
people 2,000 years ago knew better. It's
also a joy to have two healthy boys, 11 and
13, so lots of wild things go on in our house.

Why Cathay Pacific?

It's a top quality supplier, based in a
fantastic home market, which gives it lots
of scope from Asia. Also the team has been
there for many years, they know the
business and are a pleasure to work with.
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Pharma charmer: guests look around and
take in the controlled temperature zone

Roaring success: the colourful lion
prepares to make its entrance

Lucas Kuehner
Global head of air freight, Panalpina
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DIRECTORY %E|

The directory this issue introduces the regional and

country managers for Cathay Pacific Cargo in Europe
ARSI N REREEEBNNERLE

ndinavia and Finland
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CARGO IN THE PALM OF YOUR HAND
EMEVHREEE B

The Cathay Pacific Cargo app offers cargo customers

a convenient way to track shipments, as well as a wealth

of news and other services and functions relevant to the
operations of Cathay Pacific Cargo. Using the app, customers
can track shipments on smartphones or tablets anytime,
anywhere, along with much of the functionality of the
www.cathaypacificcargo.com website
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www.cathaypacificcargo.com
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CATHAY PACIFIC CARGO PRODUCTS
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TRACK & TRACE &138 it
Track multiple way bills on one convenient page
EE-REERENEENIRR

ARRIVALS & DEPARTURE #&3E & tH 3 BF
Keep up to the minute with live flight arrivals
and departures

T $8 B AT A IR B 3R )

OFFICE LOCATOR RN E
Maps of all of Cathay Pacific Cargo offices worldwide
EE R RS AR EERNERNLE

FLIGHT SCHEDULE MnBtBsfE R
Check the flight schedule for all Cathay Pacific and
Dragonair flights - including freighters
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CHECK LOADABILITY B gE S Al gett

Enter the dimensions to check if your cargo can get on
board on every Cathay Pacific aircraft type
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NEWS &#HE

The latest updates on the issues across the network
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Please visit www.cathaypacificcargo.com for more information about
Cathay Pacific Cargo's range of products
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Priority handling with
money-back guarantee.
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Hi?h security for high-
value shipments.
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Small parcel service with
fast customs clearance.
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Effective cold-chain
management to ensure
shipments arrive fresh.
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Comprehensive
temperature
management for

pharmaceutical products.
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Tender, special care for
live animals.
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Dangerous goods under
the care of certified
professionals.
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Tailor-made solutions
for special shipments.
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Tailor-made solutions
for premium wine.
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CATHAY PACIFIC
GROUP NETWORK
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MADRID

Cathay Pacific starts a four-times

weekly service to Madrid, Spain'’s capital

using the Boeing 777-300ER from 2 June,
offering another access point

to southern Europe.
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—— Cathay Pacific Passenger Service Bl EEM I /?EEJ)%Q«%E . o
—— Cathay Pacific Freighter Service BIZ & E Mt ME%BE%%

Dragonair Service M IE

# Technical stop only H it fE 35

* No cargo uplift service T2 & ERE

A Cathay Pacific passenger services to Madrid and London Gatwick commence from
2 June 2016 and 2 September 2016 respectively
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Information correct at time of printing. Please check the latest availability of service on
www.cathaypacificcargo.com or www.dragonaircargo.com
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= www.dragonaircargo.com
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