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The first half of 2014 has shown some glimmers of economic recovery but, Expansion and plans for the future
in contrast to the slow and patchy improvement, Cathay Pacific has pursued FREEEBIRRA
a dynamic strategy of seeking out opportunities wherever they occur.
While the economies are sluggish, Cathay Pacific has been agile, with a = ;H%‘IQ%ENTAL el
new freighter route to Calgary in Canada in October and frequencies to Sm:rt strategies in North America
Mexico increased from three to five a week. SRR RN IR

The new route and improved service are part of our strategy in the

Americas and it is rewarding to see the success of the routes to Mexico City 20  SWEET SYSTEM

and Guadalajara that link the region with Asian markets. In this issue, Fred @A{%, . .
Ruggiero, Vice President of Cargo for the Americas, and Margaretha Laseen, WINE Is a delicate operation

. . . N EXEEENTERT wine 27
Director, Cargo Sales, Americas, explain how the combination of
the Cathay Pacific network, schedule, specialist products and service ethic 28 CXULD CONTAINERS
have combined to provide a compelling story to take to market. HREEREME

Our list of specialist cargo products has also expanded to include wine 537, 30 ROUTE MAP
which offers secure, temperature-controlled transportation wines. AR aBas

We believe this type of strategic thinking, innovation and response to our
customers’ needs will take us forward. We invite you to join us on this journey.
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I\/\eet the latest additions to Cathay Pacific Cargo
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Alan Glen
General Manager
Cargo Services

HERMEEE

ALAN directs policy and
procedure and is respon-
sible for the safety and
security of the worldwide
cargo operations of
Cathay Pacific and its
sister airline Dragonair,

in both the Hong Kong
hub and approximately
100 overseas locations. He is also responsible for deliver-
ing operational and service performance against standards,
as well as quality assurance, supplier and contract man-
agement, and the development of the airlines’ e-freight
capabilities. Alan joined the Cathay Pacific Group in
January 1994. Prior taking up this position in Cargo
Services he was in the Flight Operations department

for more than 20 years in various training and training
management roles.
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Cecilia Leung RfES
General Manager
Cargo Planning
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CECILIA is responsible for
the airline’s cargo fleet
planning and network
scheduling, optimisation,
and development across
its worldwide network.
She also develops airline
partnerships that can
enhance cargo profitability.
Cecilia was Cathay Pacific's General Manager Corporate
Communications from September 2012 and before that was
Dragonair's General Manager Inflight Services and General
Manager International Affairs from April 2010. Cecilia
joined the Cathay Pacific Group in 2000. Among her other
senior appointments were Managing Director of Cathay
Holidays Limited from 2006 to 2009 and Manager Inflight
Services Department Strategic Planning at Cathay Pacific.
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John Cheng Ejtg&8
Manager, Cargo
Sales & Marketing
HESXRRHHIEE

JOHN drives the development of cargo sales
and marketing activities throughout the
Cathay Pacific network. He cultivates part-
nerships with global customers, facilitates
global co-operation and formulates cargo-
product strategy. John also ensures that
the product propositions meet customers’
needs and stay competitive in the market.
He says the main challenges are to keep
innovating and ensure that the airline lever-
ages its competitive edge to stay ahead of
the competition in a fast-changing market.
John started as a management trainee

at Dragonair and has worked in Beijing,
Bangladesh and Nepal, and was most
recently Cargo Revenue Manager -
Markets Management.
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Peace Bridge sits in the centre
of picturesque Calgary, ranked
as the fifth-most liveable

city in the world
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Calgary, the newest destination for Cathay Pacific
Cargo, is the hub of Canada’s thriving oil industry
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ATHAY PACIFIC will boost
its freighter services to and
from Canada with a new
twice-weekly scheduled
service to Calgary
commencing on 17 October 2014.

The newest Cathay Pacific freighter
destination is the prosperous and
picturesque Canadian city of Calgary,
the main commercial centre for the
massive oil fields of Alberta Province.

Located where Bow River and
Elbow River meet, the city lies on
the edge of prairieland, an hour’s
drive from Banff and the Rocky
Mountains. Its prosperity stems
largely from Alberta’s reserve of
crude oil, which amounts to the
world’s third-largest known reserve
and includes the world’s largest
deposits of oil sands.

The new route brings the number
of Cathay Pacific freighter
destinations in North America to 14.

The Calgary service will be
operated by the Boeing 747-8
freighters which will fly machinery
and perishables direct from Calgary

4 CARGOCLAN
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to Hong Kong to connect with

Cathay Pacific’s extensive Asian
network. Both the Tuesday and Friday
services will operate on a Hong Kong-
Anchorage-New York (JFK)-Calgary-
Hong Kong routing, with an additional
Columbus tag for the Friday flight.

“We are excited about
strengthening our already extensive
freighter network in North America
and believe that this new service
to Calgary will further facilitate the
efficient flow of goods between
Canada and Asia,” says Cathay Pacific
Director Cargo James Woodrow.

“We will be operating our largest
and most technologically advanced
commercial freighter, the Boeing
T747-8F, into Calgary and connecting
freight through our new cargo
terminal in Hong Kong onto our wider
Asian network. We will now be able
to provide one of the fastest and
most convenient ways to move time-
sensitive freight from the Central
Canada region, cutting down on time
spent in transit, resulting in reduced
handling costs for our customers.”

Calgary Airport Authority Senior
Vice President and Chief Commercial
Officer Stephan Poirier echoed this
sentiment. “We are pleased that
Cathay Pacific Cargo has selected
Calgary to be its newest Canadian
partner,” he says.

“We've invested extensively in
Calgary’s cargo infrastructure over
the past 15 years, strategically
positioning the airport for airlines
such as Cathay Pacific to enter
into Calgary’s market, completing
our vision of linking Alberta’s
businesses to Asia. As one of only
two Canadian airports with non-
stop freighter services to Europe
and Asia, Calgary continues to be
a place where people, places and
business connect.”

Fast-growing Calgary was rated as
the world’s fifth-most liveable city
by the Economist Intelligence Unit's
2014 Global Liveability Ranking
and Report, which measures stability,
culture and environment, health
care, education, infrastructure and
other factors.

Photo: Getty Images
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ALBERTA EXPORTS IN 2012

ALBERTA IMPORTS IN 2012
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Schedule from Hong Kong to Calgary (From 17 October 2014)

HE—-RNARSKFER (201451071786 )

Hong Kong (HKG) — Anchorage (ANC) — Columbus (LCK) — New York (JFK) — Calgary (YYC) — Hong Kong (HKG)
EHE(HKG) —Z5eEZF(ANC) —SHm7 (LCK) — 44 (JFK) — R INFI(YYC) — & (HKG)

Flight No.fi¥H4RS% Routingfi#R  Depart {2  Arrive #Ei5HR Stopover 12 Dayof week BEHF

CXx084 HKG-YYC 16:55
CX085 YYC-HKG 05:05
CX094 HKG-YYC 13:00
CX095 YYC-HKG 05:15

03:35
09:05
03:10+1
08:40+1

ANC*, JFK

ANC*, LCK, JFK

Tue A=
Wed B=
Fri AR
Sat Bl7x

*Technical stop #ifissE
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By Bronwen Gora
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Western Canada is the global headquarters for helicopter

skiing, a sport that is fast becoming accessible to casual
riders seeking an extraordinary alpine experience
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Experience deep-powder runs
with heli-skiing packages to areas

of Western Canada such as the
Monashee Mountains
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GREAT SKI
DESTINATIONS IN
NORTH AMERICA

EAKEERH

JACKSON HOLE,
WYOMING

1R{HEAM : JACKSON HOLE
www.jacksonhole.com
WHISTLER BACKCOMB,
BRITISH COLUMBIA
E554 WHISTLER
BACKCOMB
www.whistler
blackcomb.com

SQUAW VALLEY,
CALIFORNIA

ho# : SQUAW VALLEY
squawalpine.com
SNOWBIRD, UTAH
jfEfta : SNOWBIRD
www.snowbird.com

REVELSTOKE,
BRITISH COLUMBIA

B5¥4 ' REVELSTOKE
www.revelstoke

mountainresort.com

ELICOPTER SKIING
immediately conjures up
James Bond-style images
of people jumping out of
choppers onto soaring
peaks, performing expert turns over
dangerous terrain. This “Hollywood”
portrayal of the sport is partially
responsible for the misconception
that helicopter skiing is for experts
only. Many people believe that, just
like in the movies, one has to jump
commando-style out of a helicopter
while it hovers above the ground.

In reality, helicopter skiing is a
tightly controlled exercise. Heli-ski
companies, the majority of which
are concentrated in Western Canada,
focus on safety as well as delivering
guests the experience of a lifetime
on untracked slopes. No-one bounces

8 CARGOCLAN
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down those wild mountainsides alone
— every skier is part of a group led by
one or two mountain guides who train
for years to gain enough knowledge
to look after others on wild alpine
terrain. All guests wear avalanche
beacons and backpacks with safety

gear. Helicopters also set down on the

snow — no-one jumps out. In short,
you're as safe as you can possibly be.
Then there’s the actual skiing.
Powder snow can intimidate many
good skiers who could otherwise
easily head to the slopes in the back
of a helicopter. The truth is that with
the advent of larger, wider skis that
float through deep snow and turn
on a dime, anyone with a reasonable
standard of fitness who possesses
strong intermediate skiing ability can
helicopter ski.

And it's worth trying, as this skier
can attest. During our week heli-
skiing from the Adamants Lodge
in Alberta, Canada - one of 11
luxurious remote mountain heli-ski
resorts run by the world'’s largest
and longest-established helicopter-
skiing company, Canadian Mountain
Holidays (CMH) — guests were already
booking next year’s trip within days
of arriving. The reason why? Perfect,
deep powder snow; living in the
lap of luxury amid jaw-dropping
alpine scenery; plus, of course, the
camaraderie and friendships that
develop when holidaying with like-
minded people and staff.

“This is the best day of heli-
skiing I've ever had,” announced
Washington-based financier Greg
Baker on just one of our many perfect

Photos. Helicopter and Rocky Mountains: laif/IC. Skiier: Getty Images



Photos. Skier (previous page): Topher Donahue — Aurora Open/Corbis/IC
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The appeal? Perfect, deep powder

snow and living in the lap of luxury
amid jaw-dropping alpine scenery
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powder days. He had not only skied
all over the world but had already
been to Chamonix in southern France
that winter, as had the two friends
with whom he was visiting CMH.

Helicopter skiing is more accessible
now than ever, too, mostly because
companies such as CMH have
started offering holidays designed
for charging through some of the
deepest and — most importantly —
untracked powder in the world. CMH
now caters for everyone from the
time-restricted, with short trips, to
first-timers and families and also
women who want female-only groups,
with trips ranging in length from three
to seven days. There are also those
designed for experienced helicopter
skiers who want to learn techniques
behind enormously fun pursuits such
as safely dropping off cliffs in deep
powder or skiing “pillow lines”, which
involves skiing over boulders covered
in snow, springing confidently from
one to the next.

Another new strategy for CMH this
coming season is Signature Plus,
which provides two guides for each
group. This way, anyone needing
a helping hand can be assured of
receiving one. It also allows friends
or partners of different abilities to ski
together, as one guide can take the

10 CARGOCLAN

stronger skiers while the rest of the
group are also assured of being well-
looked after by the other.

Most helicopter skiing in Canada,
including that arranged by CMH,
is based in and around the Rocky
Mountains along the British Columbia-
Alberta provincial border in the
Canadian interior. Several operations
have also been set up towards the
southwest Canadian coast north of
Vancouver, while in the United States
they can be found in most major ski
arenas such as Utah and Colorado.
Alaska also has a large number of
operations, although in comparison
these are aimed at expert and
extreme skiers.

A high-end ski trip at a good
North American ski resort can cost
about the same as any helicopter
skiing trip. What's more, heli-skiers
enjoy untracked terrain across entire
mountain ranges — CMH, for example,
has more than one million hectares
of terrain on which to ski, plus luxury
lodging and gourmet food.

But the biggest testament to
heli-skiing’s appeal is the fact that
most clients are repeat customers.
Helicopter skiing is so mind-blowingly
incredible that it soon becomes a top
priority in any skier’s life. You have
been warned.
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Cathay Pacific Holidays Sapporo

ski packages
BERBHATLIRBEER

ATHAY PACIFIC Holidays is
C now offering a series of

Sapporo Ski Packages for
you and your family. Choose from
a wide range of quality ski resorts,
including Niseko, Sahoro, Furano
and more. The 4-day/3-night
packages start from HK$7,890 and
include round-trip Economy Class
flights from Hong Kong, hotel
accommodation, 1,000 Asia Miles
and travel insurance. Depart from
1 December 2014 to 29 March
2015. For details and reservation,
contact us on +852 2747 4388 or
visit cxholidays.com
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Cathay Pacific Cargo is expanding in the Americas, with
a focus on its expertise in complicated shipments
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ITH RAPID economic
growth in Central
and South America,
Cathay Pacific will
increase its freighter
services to Guadalajara and Mexico
City from a thrice-weekly service to
five times a week later this year.

The new route has been successful
and the flights, which run a route
from Hong Kong through Anchorage
and Los Angeles before heading to
the two Mexican cities, are likely to
bypass the busy LAX stop.

“If you have one less stop, there’s
less wear and tear on the aircraft,
less crew cost and reduced cost
overall,” says Fred Ruggiero, Vice
President of Cargo for the Americas.
And of course the route is a little
quicker. “We try to be as flexible
as possible.”

The addition of the two new
destinations complements
Cathay Pacific’s existing cargo
operations in Miami, which had
previously been handling the bulk
of freight coming out of South
America, with a flight on most days.

Fred Ruggiero says Latin
America is growing in many
areas, such as pharmaceuticals

Fred Ruggierofgiti - BiEMHFS1T
RITIER - GERER
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Cathay Pacific sees the region
as a budding new market, with an
increasingly wide variety of goods
being produced in Latin America.

“Mexico is one of the few markets
in the Americas that has a little
bit of everything,” says Fred, a
New York native now based in Los
Angeles. High-tech components are
flown from Mexico to China to be
incorporated into gadgets — and then
are often flown back to Mexico City
for sale.

Latin America’s pharmaceuticals
industry is also rapidly growing. The
pharmaceuticals product prarma™@ is
one of the fastest-growing segments
in the Americas, up 50 to 75 percent
in each of the past three years.

prarma™@’ is one of nine speciality
cargo products that Cathay Pacific
Cargo has honed and intends to
grow by emphasising high-margin,
tough-to-execute types of cargo.
“We have a high level of expertise in
complicated,” Fred says.

Baby chickens that hatched less
than 24 hours earlier, for example,
frequently arrive at Cathay Pacific's

Photos. Fred Ruggiero: Philipp Engelhorn. Cherry worker: Benjamin Hernandez — EPA



freight hub in Atlanta. They are

sped onto a cargo carrier and then
hurried on, landing into a perfectly
climate-controlled cargo facility. As
soon as possible, they are sent to
their destination in the Philippines,
Bangladesh or China, where they are
used as breeding stock.

Time-critical perishables are
another key area of growth. rresn™3’
is revolutionising the way fresh fruit
and vegetables are transported.
Cherries from Chile and northwestern
United States, avocados from Mexico
and other fresh fruit from the West
Coast go from the fields to Asian
supermarket shelves in less than
three days.

“Fresh” fruit used to be shipped in
a “zero-atmosphere” environment:
the air was sucked out of containers
to prevent fruit from ripening. Now
perishable food travels completely
fresh, ripening on the way.

The new capability changes how
Asian consumers should think about
produce. For example, they have
been conditioned to believe that it's
better to buy strawberries slightly

. okl .
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With cargo services for perishables,

cherries from Chile can reach Asian
destinations days after harvest
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The shipment of perishable goods,
especially lobsters (centre), is big
business in the Americas
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unripe, with a white cap, because
they’ll have a longer life. But those
berries may have had their natural
growth stunted, which makes them
tougher and less tasty, whereas
beautiful, all-red strawberries have
ripened on the stem without missing
a turn in their natural lifecycle.

It all boils down to the “cool
chain”, the ability to keep products at
a constant temperature throughout
travel. That may be important with
food and flowers — but it's vital with
products such as pharmaceuticals.

Each pharmaceutical shipment is
monitored with a gauge that can be
examined at the end of the trip to
ensure the cargo was kept at the
necessary level, often between 2°C
and 8°C. The consequences of failing
to do so are dire.

“I'm not downplaying a rotten
berry, but rotten pharmaceuticals
is something different,” says Fred.
“It takes a long time to build a
reputation to carry these products.
It takes a second to destroy it.”

Cathay Pacific’'s newest cargo
destination is Calgary, bringing the
number of cargo cities served in
North America to 16.

Mexico aside, new destinations
typically start small and grow
over time. The company originally
began service to a small airport in
Columbus, Ohio, to serve a specific
customer. But it is now turning
Columbus into a full-service port
serving the entire Midwestern region
of the US.

Cathay Pacific has made a conscious
decision not to compete with bulk
carriers, of which there are plenty.
Customers “come looking for us for
value and expertise”, says Fred. “We
offer good value for our customers
and provide a premium service.” €C
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Driving success
RINEER
An extensive network, reliable service and one-of-a-kind
products give Cathay Pacific Cargo its edge
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HE BIGGEST growth area for

Cathay Pacific Cargo in North

America and Latin America

has been perishable goods,

says Margaretha Laseen,
Director, Cargo Sales Americas. “The
lobster business is very strong from
the West Coast, from Los Angeles,
Mexico but also from Miami and New
York,” she says. “That business is huge.

But it's not just lobsters onboard,

it's grapes and berries, cherries and
vegetables from the United States
and Mexico.

U
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And the main reason is the
Cathay Pacific Cargo schedule:
“We fly every day; the competition
flies less often. They don't have the
capacity, and they don't have the
solutions that we have. Our schedule
and our network make us a good
solution for customers. The freshness
requirements for lobsters, for ex-
ample, make our products perfectly
suited for shipping them.

“It is valuable that we fly several
times a day and can offer customers
solutions not only for the next day

Photos. Berries: Jonathan Ernst — Reuters. Lobsters: Brian Snyder — Reuters



but even the same day. That is what
we are selling.”

The team works closely with the
global forwarders as well as niche
forwarders. While the teams at the
different ports deal with the local or
regional accounts, the entire team —
local, regional and head office — deals
with the global carriers.

“Our team is not very big. But
among the regional managers and my-
self, we meet very often, and the chain
of command is short,” Margaretha
says. “But what is important is that at
all three levels, we are always trans-
parent. We work very closely and
communicate well, and that's part of
the secret to our success.”

Another important element is trust
and the integrity of the Cathay Pacific
Cargo products. “With express, if we
say we are going to move it, we move
it,” she says. "If people book with us,
it's going to move. And that's what we
offer the market.

“prarma™@’ is unique. We are one
of the few carriers who offer a true
pharma product. When you have

medical shipments like blood plasma
that is worth millions of dollars, they
have to be able to trust that the car-
rier will move it. And equally impor-
tant is that if anything goes wrong,
we have the backup to fix it.”
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Margaretha Laseen says offering
daily flights has been key to sales
success in the Americas
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Managers overseeing cargo business in North America give an update
on the strengths of their locations and opportunities they see ahead
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Anderson Yeung

Cargo Manager,

Eastern Canada

Cities: Toronto, Montreal and Halifax.
Shipments: Injection molds,
machinery, simulators and parts,
aircraft engines, baby formula, wine,
helicopters and parts (Bell Helicopter
is located near Montreal-Mirabel
International Airport), cars (prototype,
used and armoured vehicles — there

are two companies that manufacture
in Ontario), live lobsters from

Halifax, pharmaceuticals and health
supplements, and IMAX screens and
projectors. We handle all kinds of
enquiries to offline destinations: if
we can handle it, we take it. We also
transport live swine to China, Vietham
and the Philippines.

Main products: pHarma™Z?,

pc™Z and experT L&,

Seasonality: Live lobsters are

a seasonal item.

16 CARGOCLAN
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Growth areas and opportunities:
Exports to Mainland China are a
growth sector.

Memorable shipments: A 48-tonne
shipment from Toronto to Shanghai
in 2013. Also that year, we arranged
a charter sending relief shipment to
the Philippines within 24 hours.
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Toronto is a major
base of operations
for Cathay Pacific
Cargo’s Eastern
Canada office
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Live lobsters are a
seasonal speciality for the
Eastern Canada team
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Photos. Lobsters, Toronto and Chicago: Getty Images.
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Chicago, along
with Colombus,
is the base for
Midwest-based

Bridget Bell

Cargo Manager,

Midwest US

Cities: Chicago and Columbus.
Shipments: Pharmaceutical (Eli

Lilly, Boehringer Ingelheim, Hospira),
aviation (GE Aviation), manufacturing
(Siemens, GE Healthcare, Caterpillar,
3M) and agriculture.

Main products: pHarma™@, pcF’

and experT"L&’,

Seasonality: The market has changed
over the past few years. Until recently,
the fourth quarter was considered
peak season, but we have now seen
that shift to the end of each quarter,
so an increase in demand is spread
across the year rather than all at the
end of the year.

Growth areas and opportunities:
We've seen good growth with our
aviation business, moving more
engines and accessories. We are the
preferred carrier to Asia for

GE Aviation. Growing our expertise has
helped us win more business. pc™#?
and parma™3? business has also seen
significant growth.

Memorable shipments: Our

livestock shipments, which include
pigs, baby ducks and goats, are
always interesting. On the import
side, we handled a charter of new
mobile phones that required intense
supervision and extremely high
security standard. We are expecting
lots of inbound charters again this year
with the launch of new phone models.

cargo operations
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Ringo Sin,

Cargo Manager,

Western US

Cities: Los Angeles and San
Francisco.

Shipments: Vegetables and fruits
(cherries, stone fruits, berries),
seafood (lobsters, clams, crabs),
items for the entertainment industry
(movie props and promotional
meterials, concert equipment) and
pharmaceuticals.

Main products: rresi™@, pHarRMATE,
priorRTY 2 and uve anmal™@. CX Limo
Express is a new and unique service
in Los Angeles. A Cathay Pacific Cargo
van goes to the forwarder’s facilities
to pick up designated shipment
types for free. This has proven to

be a successful product and is well
received by our customers.
Seasonality: Peaks are during the
produce season from May to August;
seafood season from September

to February; as well as during the
quarter ends.

Growth areas and opportunities:
With an additional daily passenger
flight, we will explore more business
opportunities in priormv™@?, seafood
and produce shipments.

Memorable shipments: Moving
wheelchairs to Nepal for a charity
which was supporting athletes

with disabilities.

Ringo Sin
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Produce season from May
to August is a busy period
for shipments from the
west coast of America
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Dallas, Texas, is the
base for several major
Computer companies

EMNERHHES R
ABIZEA S A E

18 CARGOCLAN

Rodrigo Herrera

Cargo Manager,
South-Central US

Cities: Austin and Dallas-Fort Worth.
Shipments: Computer technology,
as Austin is the base of several
semiconductor-design companies
including AMD and Cirrus Logic,
while Texas Instruments and Dell
are based in the Dallas area.

Texas Instruments regularly uses
priIoRITY @’ to ship microprocessors
to Shanghai, Singapore, Bangkok
and Manila. The catchment area also
includes semiconductor (wafers)
manufacturers. There is also a large
presence of defence contractors
within the aeronautical industry.

For oilfield companies, including
Halliburton, Schlumberger and

Photos. Dallas, Miami and berries: Getty Images



Camilo Gallo

Cargo Manager,

Florida & Latin America
Regions: Florida, Central America,
South America, the Caribbean.
Shipments: Pharmaceutical
products, including temperature-
controlled cargo from San Juan,
Puerto Rico; fruits, mainly cherries
and blueberries from Chile and
Argentina; asparagus from Peru;
flowers from Colombia and Ecuador;
and live lobsters from Marathon and
Key West in Florida.

Main products: rresi™3? and pHarRMA T,
Seasons: In Miami, the four main
seasonal increases in demand are
with Valentine’s Day flowers, mainly
to Japan and Australia; Mother’s Day
flowers in May, mainly to Japan and
Australia; live lobsters from August
to March, mainly into Shanghai

and Hong Kong; and fruit from late
November to mid-December, mainly
to Beijing, Shanghai and Hong Kong.
Growth areas and opportunities:
Increase yields by capturing as much
cargo as possible at its origin in Latin
America. Currently, we capture most
of the cargo in Miami where there’s
much more competition, reducing
our yields. We're in the process of
appointing exclusive general sales
agents to represent us and sell our

products in each country in Latin
America. All the GSAs will be in place
before the end of 2014, enabling us
to take advantage of the 2014 fruit
season, which starts in late November.

Camilo Gallo
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From Miami, the
cargo business
handles vast
quantities of
fresh flowers and
seafood
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Photos. Dell: Kimberly White — Wirelmage/Getty Images

Dresser, we handle oil pipes, complete
oil rigs and petro products. Due to our
central location, we often handle baby
chicks to Asia that arrive here on
chartered flights from other states.
Main products: rrioriy @&’ and
experT @’ for “heavy” and “super
heavy” cargo requiring special handling.
Growth areas and opportunities:
Petro products, as well as “super
heavy” industry and technology, as
companies have recently started
producing high-tech products locally.
Memorable shipments: In 2011, we
handled close to one million kilos for
two semiconductor factories that were
moved from Texas to Asia. In 2013,
we handled the heaviest piece ever

— moved on a Boeing 747-8F — which
came close to 60 tonnes.

Rodrigo Herrera
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Cathay Pacific Cargo
__handles Dell product
shipments from its
South Central office
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Bruce Spencer

Cargo Manager,

Western Canada

City: Vancouver.

Main industries: Natural resources.
Main products: rresi™ (mainly
seafood and produce).
Seasonality: Although we export
seafood, fruit and produce year-
round, there are three definite
seasons. From June through to
the end of August, cherries and
blueberries are shipped from
Washington State and British
Columbia. The majority of the fruit

goes to Asia, but we also ship

to Australia, the Middle East and
India. Mushrooms ship to Japan

from September through to the

end of October. Over the past few
years, Dungeness crabs to China —
mainly Shanghai — have become a
particularly large export. These are
shipped from late December through
to mid-March.

Growth areas and opportunities: As
Vancouver is one of the closest North
American ports to Asia, our main
focus is therefore to increase our
market share to China.

From our operations in Vancouver
(left), cherries are shipped to Asia,
Australia and the Middle East
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James Zhang

Cargo Manager,

Northeast US

City: Based in New York, covering the
north-east from Maine to Virginia.
Main industries: Pharmaceuticals,
electronic machineries, urgent
aircraft parts from Boeing and
Airbus, perishables and live and
fresh seafood, valuable goods
(diamonds, jewellery, gold, silver,
banknotes), e-commerce goods and
luxury automobiles.

Main products: rresi™@, pHARMATZ?,
pc™@’, secure™@ and experT S,
Seasonality: Traditionally, the
fourth quarter is very busy. We also
experience quarter-end rushes.
Growth areas and opportunities:
E-commerce is a huge opportunity.
Live lobsters are another good,
growing business. Both sectors
involve more shipments into China
as we see demand increases.
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The vibrant

city of New York
is the base for
Cathay Pacific
Cargo’s
Northeast US
operations
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Mark Okada

Cargo Manager,

Southeast US

Cities: Atlanta, Charlotte,
Raleigh-Durham.

Shipments: From Atlanta, IBM
mainframes to Hong Kong are the
main computer-technology shipments.
Also from Atlanta, live baby chickens
are shipped to Southeast Asia and
the Middle East. These are often the
extremely valuable “grandparent
stock” used for breeding purposes.
Pharmaceuticals move from Atlanta
and Raleigh-Durham to Japan,

Asia and the Middle East. We have
maintained a close partnership

with a global cargo agent to move
regular shipments of medication

and capsules for Grifols. The

Cathay Pacific network has been
vital to transport urgent life-saving
blood plasma, as well as moving
medication into Japan for Bristol-
Myers Squibb. These shipments,
valued in the millions of dollars,
range from breast-cancer medication
to gelatine capsules. We have also
started to move a substantial amount
of e-commerce business to Australia
and New Zealand.

Special products such as
LIFT gjve Cathay Pacific
the edge in a competitive market

UFT SRR - SEIRME
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Main Products: priorry™@’, prarma @’
and uve anvial @7,

Memorable Shipment: This year

we moved a 1958 Ferrari valued at
US$10 million. In 2013, we moved a
Lamborghini Diablo from Atlanta to
Mumbai that was featured on the HBO
television series Vice.

Mark Okada
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BLOCKBUSTER MOVE
FOR CATHAY PACIFIC

The Chicago office of Cathay Pacific Cargo moved
the cars and production equipment used in the movie
Transformers: Age of Extinction, which was partly
filmed in Hong Kong and Shanghai. “This included the
large military truck, which barely fit — but we found a
way,” says Bridget Bell, Cargo Manager, Midwest US.
The shipment to Hong Kong and Shanghai and back
to the United States also included 10 other cars and

Photos. Transformers: Age of Extinction: © 2014 Paramount Pictures. All Rights Reserved. HASBRO, TRANSFORMERS, and all related characters are trademarks of Hasbro. © 2014 Hasbro. All Rights Reserved

several motorcycles.

BEEY (20 - BHte) X288 EEER EBIR -
EREEZ NSRS RSB X NRAANSERRERMEIER
B - XEPAEIREERLEBridget Bell®T : "EXERE
BEAMSHEE @ BENHRTERY - SFRMBI@RIGE |
BEEE - LEREERXENERESEIOMAERETE
B

Cathay Pacific Car | hauled cars '
and equipment"to nd from Asia
for the latest TranSformers film =g
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New air cargo product wine @& provides specialist
expertise to the world’s wine industry

oA 2= I AR wane TR IE R SRR EERE
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ATHAY PACIFIC Cargo

has recently launched its

latest addition to its range

of specialised airfreight

products — wine ™. Building
upon Cathay Pacific Cargo’s decades
of expertise in shipping wine, and
reflecting Hong Kong's increasing
status as a hub for the global wine
trade, wine ™3 provides wine merchants
and customers with a service
specifically tailored to meet their
requirements for transporting wine in a
safe and timely manner.

wine @ provides complete peace

of mind to customers, with shipments
being handled by teams experienced in
transporting fragile and valuable cargo.
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Shipment security will also be ensured
under close monitoring of CCTV.

Temperature fluctuations may affect
the quality of wine, which is why the
wine @7 product offers customers an
option to use cool containers* to keep
wine within designated temperature
ranges during the flight journey.
Temperature-controlled storage
facilities are also available at most
destinations in the airline’s extensive
network for storing the wine when it is
on the ground.

When the Hong Kong government
removed all duties on wine in 2008, the
city quickly became the wine-auction
capital of the world and, in 2013, wine
sales in the city reached US$459 million.

Quality wines
require strict
temperature
controls when
shipped overseas
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wine "7 FEATURES BRF45 6

Temperature regulation
Offers cool containers*
designed to maintain
specific temperature
ranges for premium wine

o

A AfERRE AR - SRt
RERERRE NEERE

HENEXBEECEE

Expert handling
Teams are highly
experienced in
handling valuable
and fragile cargo

SRR
EEERERESEAR BREEEENK
SR

* Cool containers available upon request at additional cost

RREERIRIRIBM - BRSNGE

1

1 Fine Wine
For wine shipments that require 11°C to 25°C
storage temperature
BANEXRFERRNER11225E B RR RN E &N

2 Fine Wine Plus
For wine shipments that require a strict cold-chain management
of 11°C to 17°C, which will be transported by cool container* to
avoid fluctuation in temperature

BREFBNERLILIELTE - HRRBEERBEREEE ;
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Tight security _i_

Extensive CCTV coverage and
monitoring by staff from origin to
destination

REZRE
EX AP ERAKEREBRRSL
BREE

More than 190
destinations
worldwide
Cathay Pacific
Cargo’s network
covers almost
every part of
the world
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Renowned for making fine jewellery and
stylish timepieces, the Bulgari family has
now developed a taste for winemaking
AT SRS AR R B A By fed i SR 2 H9Bul gari

FIRIR IE 3 R B XAV E &l mhE

HE SUNrises over a patch-

work of vineyards in

southern Tuscany, painting

the sky in a palette of

soft pastels. Medieval
towers rise from hilltop villages in
the distance and wispy threads of
mist hover above the valleys below.
There is nothing to disturb the early
morning stillness.

It's easy to see how Giovanni
Bulgari fell in love with this magical
landscape, a world away from the
frenetic streets and fashion boutiques
of Rome just two hours down the
motorway. Bulgari, in his late 30s, is a
member of the Italian dynasty known
around the world for its elegant
jewellery and watches. Now, Giovanni
and his father, Paolo, are hoping to
transfer the family’s golden touch to
their own wine label.

“My father discovered it. He
telephoned me and said ‘Il found this
place and thought of you,” says the
younger Bulgari of the abandoned
vineyard the pair bought in 2004. The
22-hectare Podernuovo estate is just
outside the tiny town of Palazzone
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in the Tuscan hills, with the town of
Siena about 100 kilometres away.
“The idea came to me after |
stopped working at Bulgari eight
or nine years ago,” says Giovanni.
“I always dreamed of working in
agriculture; | love wine.” The family
has spent the past decade slowly
rebuilding the estate and replanting
the vines, but if anyone is expecting to
see the Bulgari name splashed across
the family’s bottles he or she will have
to look twice. When the family sold its
majority stake in the luxury label to
the French conglomerate LVMH (Moét
Hennessy Louis Vuitton) in 2011,
family members gave up the right to
use their name for any new products.
Although Paolo Bulgari remains
Chairman of Bulgari and is now
an advisory member on the LVMH
board of directors, the names “Paolo
and Giovanni Bulgari” appear ever
so discreetly in soft grey on their
Podernuovo a Palazzone wine labels.
Giovanni Bulgari admits the family
name is still a great asset even if
it is deliberately hard to find. “On
the bottles you can see our names
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Photos. Simon Bajada — bauersyndication.com.au



Giovanni Bulgari
and his father,
Paolo, hope to
transfer the family's
golden touch to
winemaking at
their estate in
Tuscany (below)
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FPaoloF G RI%R:
ARENHERGER
HrRRHMEE (TE)




WINE

=i
COUNTRY BEIE

and there is a curiosity from the
distributors,” he says. “The name
Bulgari creates a curiosity that opens
the door.”

Still, Paolo Bulgari says the role
of the family name should not be
exaggerated. “It's a small advantage,
but not a great advantage,” he says.
“The first thing has to be quality, how
the wine is produced, the quality of
the vineyard and the cellar”

Not surprisingly, there are plenty
of sceptics who think this is a rich
man'’s indulgence or a distraction of
someone with no connection to the
land. It has also become a familiar
path for some big names in Italian
fashion. Roberto Cavalli and his eldest
son Tommaso have been producing
wines on their estate, Tenuta Degli
Dei, in the Chianti region outside
Florence for more than a decade. The
Ferragamo family transformed its Il
Borro property near Arezzo into a
winery and lavish hotel — replete with
its own medieval village dating back
to the 11th century.

Giovanni’s philosophy is simpler.

“I want to create elegant wines

that respect the diversity of their
character: the common denominator
among them is elegance, in harmony
and respect for the soil,” he says.

This region may be known
worldwide for its full-bodied reds but
the competition is fierce and Bulgari
is the first to admit that cultivation
requires years of dedication and
commitment. “For a quality wine you
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need five or six years,” he says. “It's
a very long process. The plants need
years for the roots to go deeper into
the soil to improve the quality and
performance, the taste and the range.”

With early input from one of Italy’s
top oenologists, Riccardo Cotarella,
Giovanni produced three 2009-vintage
wines: Therra, a Tuscan red blend;
Argirio, a cabernet franc; and Sotirio,
an impressive sangiovese. Despite his
years in business, it was a daunting
experience when the somewhat-
reserved Giovanni presented the
wines for the first time at the 2012
Vinitaly show in Verona. “l was
paralysed, | imagined they were all
thinking | was a Bulgari and | wasn't
serious,” he explains. “The first year
we had to find the key elements and
we had good character but there's a
lot of room to improve.”

Podernuovo’s first harvest produced

70,000 bottles and Bulgari plans to
more than double that in the near
future. That expansion will be driven
by his enthusiastic team and the
completion of a new cellar and tasting
area. The striking glass and concrete
building, with its stunning views
over the vineyards, was designed by
renowned architect Massimo Alvisi
and features the latest technology
for processing, refining and aging
the wine.

Giovanni is also using solar power
for temperature control and a raft of
energy-saving techniques that are
designed to leave a minimal carbon
footprint. “Our philosophy is to
rediscover the tradition of cultivating
the land and mix that with the latest
techniques and temperature control,”
he says. “Temperature control can
make the difference between a wine
with defects and none at all.”
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Designed by renowned architect Massimo Alvisi, the
Bulgari estate (above and left) features the latest
technology for processing, refining and aging wine
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UNIT LOAD DEVICES &%7

re the Unit Load Devices (ULDs)
Cathay Pacific Cargo provides. =
lease visit www.cathaypacificcargo.com

for detailed descriptions of each of
the ULDs.
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318cm

TYPE: AMA CONTAINER

NS = RS MEEEE o ATA Code : M1

jt e %g’ﬁ’x%k%ﬁa’]# IEE Internal Volume ¢ 621 cu. ft. 17.58 mc
Tare Weight : 477kg
Maximum Gross Weight : 6,804 kg
Loadable Aircraft Type 1 747F

TYPE: AMF CONTAINER TYPE: AKE CONTAINER

ATA Code : LD36 ATA Code : LD3

Internal Volume : 516 cu. ft. 14.6 mc Internal Volume : 152 cu.ft. 4.3 mc
Tare Weight : 315kg Tare Weight (Light weight/Aluminium) : 73 kg/100 kg
Maximum Gross Weight : 5,035 kg Maximum Gross Weight : 1,588kg

Loadable Aircraft Type

1 747,747F, 777, Airbus

Loadable Aircraft Type

: 747,747F, 777, Airbus

TYPE: CONTAINER - ALF
ATA Code : LD6

Internal Volume : 310 cu. ft. 8.78 mc
Tare Weight : 157 kg

Weight Limitation Inc.
ULD Tare Weight
Loadable Aircraft Type

: 3,175 kg
: 747,747F, 777, Airbus
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TYPE: AAP CONTAINER

ATA Code : LD9

Internal Volume : 371 cu. ft. 10.51 mc
Tare Weight : 220 kg

Weight Limitation Inc.

ULD Tare Weight : 4,626 kg

Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: COOLTAINER - RKN

ATA Code : LD3

Internal Volume : 125.41 cu. ft. 3.55mc
Tare Weight : 230 kg

Weight Limitation Inc.
ULD Tare Weight
Loadable Aircraft Type

: 1,588 kg
: 747,747F, 777, Airbus
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163cm

TYPE: PGA PALLET TYPE: PAG PALLET

Size - Base 1 96” x238.5” * Q6 Contour Size - Base : 88"x125" # Passenger Flight
- Height 1 *¥96”,**118” ** Q7 Contour ~Height 1 #64",%96”,%%118" * Q6 Contour

Tare Weight : 565 kg Tare Weight : 114kg ** Q7 Contour

Maximum Gross Weight : 13,608 kg Maximum Gross Weight : 4,626 kg (LD), 6,033 kg (MD)

Loadable Aircraft Type 1 747F Loadable Aircraft Type : 747,747F,777, Airbus

TYPE: PEB PALLET TYPE: PLA PALLET
Size - Base : 53" x88" Size - Base : 60.4" x 125"
- Height : 84” - Height : 64"
Tare Weight : 55kg Tare Weight : 103 kg
Maximum Gross Weight : 1,800 kg Maximum Gross Weight : 3,175kg
Loadable Aircraft Type : 747F Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: VZA, VRA - CARRACK

Size : Fitted on PRA/PGA pallet
Max Width of the upper car 1 79.5”
Max Width of the lower car : 85.6”

TYPE: PMC PALLET Max Height of the upper car : 56"

Size - Base 1 96" x 125" # Passenger Flight Max Height of the lower car : 577

- Height . #64”,%96",**118” * Q6 Contour Tare Weight : 344kg
Tare Weight : 120kg ** Q7 Contour Maximum Weight of each car : 2,268kg
Maximum Gross Weight : 5,035kg (LD), Maximum Gross Weight : 11,340 kg
6,804 kg (MD) Loadable Aircraft Type 1 747F
Loadable Aircraft Type : 747,747F, 777, Airbus Standard CX car strap must be used to secure the vehicle on the rack and pallet
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THE MOST DISCERNING CUSTOMERS CHOOSE CATHAY PACIFIC CARGO EUIZEE BIE <2

4 proamy’ L
u
Priority handling with
money-back guarantee.

EYISEIRE SRR MR AL
[FERFIERE -

Small parcel service with
fast customs clearance.

Comprehensive temperature
management for
pharmaceutical products.
EefRERER 212
LUSHE R B EEik o

NUBE SRR BERE
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Dangerous goods under the
care of certified professionals.
fERMERERRE 212
HEXASBRERLS
STRIRE -
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Cathay Pacific Passenger Service
Cathay Pacific Freighter Service
Dragonair Service

# Technical stop only
No cargo uplift service
Cathay Pacific freighter service to Calgary commences on 17 October 2014

+ Cathay Pacific passenger service to Colombo via a stopover in Singapore will
be enhanced by a direct service starting from 27 October 2014.

Cathay Pacific passenger service to: Manchester commences on 8 December 2014;
Zurich commences on 29 March 2015; and Boston commences on 1 May 2015

Information correct at time of printing. Please check the latest availability of service
on www.cathaypacificcargo.com or www.dragonaircargo.com

Tailor-made solutions High security for high- Effective cold-chain Tender, special care for Tailor-made solutions
for premium wine. value shipments. management to ensure live animals. for special shipments.
FRESTE EXEETE  SARENRRETN shipmentsamive fresh.  geymzisomss mitEH  ABESRIRENEY E
HiEe Bk EWAISERRRBER MRS SR SiERABRVER TR
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