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The Dash 8
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New freighter: bigger load,
longer distance, less fuel
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As we approach the New Year and the Year of the Dragon, there is little The Dash 8 freighter has landed

seasonal cheer to report to balance the quieter-than-hoped-for level of

o 2#7Dash 8EHEENE
trading in the last quarter.
Having said that, Cathay Pacific Cargo was able to welcome the first four 8 TOPTHAT!
of 10 Boeing 747-8 freighters that arrived in November and December FLEE
2011. This new-generation aircraft, the world's largest commercial air New cargo terminal ceremony
freighter, will take us into the next era of air-cargo excellence. We had an MEERLRITFRAL
especially warm welcome for the Hong Kong Trader, which carries on the 12 HIGH-END EUROPE &R
name of the classic freighter that served us so well from 1982. Premium continental services
Another recent event was the topping-out ceremony for the Cathay Pacific SEMAERRBESERE
Cargo Terminal at Hong Kong International Airport, due to be fully 20 ONCE WERE WARRIORS
operational in 2013. The terminal will contain a state-of-the-art material B+ HAE
handling system and a throughput capacity of 2.6 million tonnes a year. Xian's terracotta relics take flight
The final item of good news is the continued expansion of our freighter AR ESEIEEEE

network with the launch of our first scheduled freighter route into Spain —

a twice-weekly service to Zaragoza. 22 CARGO TEAM SPIRIT IRk 7

Peter Langslow fosters teamwork

While 2011 has proven to be a challenging year with European and e
United States economies under pressure, the air-cargo market has had its
bright patches and we hope that the new routes in Mainland China and 24 FAST FARE Rf%ﬁ
India can take advantage of those still-growing markets. Festive food flies freight
HEEIRRMEEIE

We wish you all the best for the festive season and a very prosperous
Year of the Dragon! 26 CXULD CONTAINERS
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The Italian Autumn Grape Festival
was held at Cyberport, Hong Kong,
on 29 October, 2011. Guests sampled
Italian wines and cheeses but a
highlight was the draw for the two

Business Class tickets to Milan
sponsored by Cathay Pacific.

Italian Autumn Grape Festival*20114 Fiona Wallis receives the grand prize from event organiser Eligio Oggionni (left)

10829 AEEIGHEERT  HEZERESK and Luciano Lupi, Cargo Sales and Services Supervisor of Cathay Pacific (right)
FMEEELZT - BERBERBRNRZIZFE Fiona Wallisi2 A& £ # AEligio Oggionni (%) REREESEREREE

KR SREEZHREERMEEEMER Luciano Lupi (%) f§iE
B KBRS B AME o

e, B ON THE RIGHT TRACK

MotoGPHIRRE - -
IESRENERARA "
. In September, the Amsterdam cargo
team moved a massive shipment of

motorbikes and back-up vehicles -
the pace and safety cars — for the
MotoGP held at Motegi in Japan on
2 October. The team was particularly
excited that the pink and blue bike
of Hollywood celebrity Paris Hilton's
team was part of the shipment.

R - MM B EERE X 2 MEE
BREHE (BRERBENRETERHE) - #110
B2BEHARABREI T A EEEREE
ZF o fZER AParis HiltonEBRATHALA]
BEBEMOEXCY) > SEFRLRAE -

SEASON'S GREETINGS TO ALL OF OUR CUSTOMERS AND
AGENTS AND WE HOPE THAT THE YEAR OF THE DRAGON
USHERS IN PROSPERITY AND GOOD HEALTH

BANEMAEERPMEENEEEEL @ LRAKRE
RRFELELETT - BRIRE
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The Hong Kong Trader

on its first commercial
flight to Tokyo Narita
airport (right) was greeted
by the Cathay Pacific
Tokyo team (far right)

Hong Hong TraderEREE
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The crew of the B-LJE give the
thumbs up to the first Dash 8
in Cathay Pacific's fleet

B-LJERYHE A SHEIREER
BZRDash 8E#HETEQ

We’ve come along way...

HMEBRE

Cathay Pacific Cargo came of age
in 1982 with the arrival of its first
Rolls-Royce-powered Boeing 747
freighter, the original Hong Kong
Trader. She was Hong Kong's — and
Cathay Pacific’s — first freighter
and the start of Hong Kong as an
international air-freight hub.

An entire edition of Cargo Clan in
1982 was devoted to the Hong Kong
Trader, its arrival at Kai Tak Airport,
its transformation to its new
Cathay Pacific identity and
its launch. The hard-working Hong
Kong Trader flew regional routes
(Kaohsiung, Tokyo, Taipei and
twice a week to Hong Kong) and
long-haul (Hong Kong, Abu Dhabi,
London, Frankfurt, Abu Dhabi and
back to Hong Kong).

The classic freighter flew for
about 114,000 hours with some
27,000 cycles but was retired
in 2008 to make way for more
fuel-efficient aircraft with bigger
payloads - the Boeing 747-400ERFs
and the 747-8Fs.

19824F - EIZRARZEFEUNIE T B SRINE R
FRATSI EHBRIRS T4TEW - &SR
FSIEZNRAAR - EEMERSEU "Hong
Kong Trader . en&BIfit - th2ERU
EFENEREN ST EECBIRARZE
EEEMKHE—S -

(Cargo Clan) EFREEHE - 28
=7 #8Hong Kong Trader ; {EEH#IK
EREMIS - MBI R EEISRARZE - M
REMERIERE -

TEF - HTREFERE - FTRBE:
MR (S ~ W= ~ &dt - BASRE
BEEMR)  EEEREMK (FBEM
fatLEL ~ W3~ IERETESE ~ PUTRILLL &
BBEEE) -

ERRHEREHRITT 114,000/
B ~ 27,000 KR [EIfRFE# © 120085
IR BUTRRNSERE - FREE
EEARHIKET47-400ERFIEZEIEHAN
KET47-85H# -
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Clean sailing
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By Mark Watson, Head of Environmental
Affairs, Cathay Pacific
EE S ESRIMEIRIREIEE
FEBRE

Advanced composite materials reduce the
weight of the Dash 8, reducing the amount
of fuel burned and creating fewer emissions

Dash 8{EFISSEESMEINEHIER -
fETENE A - R RN E

N NOVEMBER 2011, Cathay Pacific

took delivery of its first Boeing 747-

8 freighter. Those of us with an eye

to the future sustainability of our

business and engaged in working on
the challenge of how we can reduce
our impact on the environment have
been eagerly anticipating the arrival of
this superb new aircraft.

We often say that if we are to reduce
our future climate impacts, we need
technology to deliver. And we need a
quantum leap in new technology to
take place, with a new generation of
aircraft. The B747-8F is exactly what's
required and its arrival at Cathay Pacific
is both significant and timely.

The B747-8F is a completely new
product and differs significantly from

6 CARGOCLAN

the aircraft it replaces on routes
between Hong Kong and North
America — the much-loved workhorse
of our freighter fleet, the B747-400F.
The Dash 8 has been designed with
the environment in mind. It has a

new wing, based on Boeing 787
Dreamliner technology, which includes
extensive use of advanced composite
materials that reduce weight and
hence generate lower fuel burn and
emissions. The aircraft is powered

by four ultra-high-bypass GEnx-2B
engines, which also represent a real
step change in engine technology,
featuring composite fan blades,
lightweight composite fan casings and
low emissions combustors. According
to manufacturer GE Aviation, these help

The GEnx engines are much quieter
than previous B747-400 engines and
advanced avionics are more efficient

GEnx3| 2Lt E—RiKE747-4005]
28 HEFMNRESFRITNERES

to make GEnx engines 17 percent more
fuel efficient than the powerplants

on the B747-400F, leading to a
comparable reduction in CO2 as well
as reduced NOx emissions.

The new aircraft is also good news
for communities. Featuring advanced
noise-reduction technology developed
under industry-led Quiet Technology
Demonstrator (QTD) research
programmes, the GEnx engines are
fully International Civil Aviation
Organization Chapter 4 compliant,
and have a 30 percent smaller noise
footprint than previous engines on the
BT47-400F, aided by dual chevrons on
the fan cowl and exhaust nozzles as
well as new nacelles.

Improvements in engine aerodynamics



and inlet acoustic treatments also

contribute to making the B747-8F
a quieter aircraft. On board, the
new aircraft builds on existing B747
flight-deck architecture but also
displays the very latest developments in
advanced avionics, including
quiet climb, integrated approach
navigation and GPS landing systems,
all of which generate greater
operational efficiencies.

The BT47-8F may not be the
answer in itself, as technology is
only part of the equation when
it comes to tackling our overall
environmental impacts. Sustainable
biofuels, market-based measures,
air-traffic management improvements
and improved operational procedures

FLIGHT FACTS
ARt E $

ltange: 4,390nmi (8,130km)
72 : 4,390i8:E (8,1302E)

Freighter payload capability:

1f10 tonnes (154 tons)
HEE : 14020 (15408)
Empty weight is 80 tonnes
(88 tons)

WEBEQ0ANE (88ME)

TERRUFERRMEBAR
DRSS EMET - #B5I5EH
WS AR E AR ©

KMLER > MRBREDAFHRREE
BERORE  BUAERE  ME#T—
REH  ROAETFEAERR EIEREM
FEDS - FETAT-8ERERFERMANTE

E > BRIEEE > BEERRNXEEESE -
BHEEEHLUETT4T-8EMEVK BEIR
BEBELEMBENEETA4T-400FEH -
R ENEET47-8EH# ( X#BDash 8
ER)RE2FNER  BEWE - 22K
REEMEBTTA4T-400FEH#E R
AR - ENRTEATHSZRERETT
> BRYSIEEETST Dreamliner
RN E2HKE BREFERL
EEAVMBEUBREKEEE - §
MEBEERBEEERRERE -
EETAT-8EMHMNERSRELN
GEnx-2B5I2ERE) - =51 ZRHEM
—RKREBH#E » GEnx-2BRT BB S B
REER - BEREBEWINIZH B
BERMRES - £ERGE Aviation
e EEET4T7-400FH95 2848 L
FEIEAHELT%HIREERE - — &1t

AN DECHERETMEHFE ©
Lok - eI RIS TR R R
EM o BETAT-8EHMAIGENXSIEH
BEEERN THERE, (QTD) B

E118 > BRAERRT B2
/\\5&%747-85& ° RMGHEID

Wing span: 224ft 7in (68.5m) BTSRRI SERIR BT - MES

BIR : 224IR7IV (68.53%)

Length: 250ft 2in (76.3m)
B R : 2500R20¢ (76.3%)

Height: 63ft 6in (19.4m)
HES : 63R6IF (19.43K)

must all play a role and we still have
a long way to go if we are to realise
our vision of a sustainable future.

But the arrival of the Dash 8
freighter is highly significant for
Cathay Pacific. It demonstrates
our commitment to the long-term,
sustainable growth of our cargo
business, our ongoing commitment
to the environment and communities,
and the importance of continuing
to make key investments in cutting-
edge technology as one of the

world’s leading international airlines.

2HEHEERMESENENER - &
BRESEEMRE « SIREEMIHERT
RHSEERRET - HRFIORFT47-
400FHISIERIBFE=R °
SIEZEBANEURER - MEERO
WEME  DEBDKRET4T-851H
RATHFBRIEMNRE o PREERTI@H -
MM ER AR T T4THBIKRE
- TFERATYRFMEE TRl - 8%
BEFEASQuiet Climb ~ #REEM
RBMGPSERZMSE » WA BIRTTENF
HIREE -

M REBET4T-8EHAIFMZERAIKIT
BRARBE > AREHEBARHRTERNT
2 MEAREERHz— - At AFE
BRIVEMME - TBEAERR - HEME
RBEBNAREBFEFS  HRAPKRE
RIEMER - Wit - EERARFERRERNKR
R BAEERROEERE -

Dash 8MIHIR - HEEMEZABRER
% AREMERTERMARERREEXREN
RO BRRBPIRFEST R REMR IR
RHER - MERFEADIEE— ISR
AT DERERREN SR
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Cathay Pacific Caggo ®ermr

A major landmark for the new ,E
Cathay Pacific cargo terminal

and delivery of a very special

new Boeing 747-8 freighter

BIZRfinzEr 2R E R s IR K
EES /)§Z§747 BEKIE  IFetE
FZREERHTER

WO MAJOR Cathay Pacific investments came together

at the topping-out ceremony for the new cargo
terminal at Hong Kong International Airport (HKIA).
® The first was the important milestone for the HK$5.5-

billion state-of-the-art cargo terminal that marked
the completion of the superstructure and was celebrated with
a ceremony on the building’s rooftop attended by the highest

‘ EE |EIE| echelons of Hong Kong business and political life.

// ﬁ While Hong Kong’s Chief Executive, Donald Tsang, members
ey of the government and administration, and Cathay Pacific's

8 CARGOCLAN
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Chief Executive John Slosar, symbolically dug with golden
shovels and toasted the new terminal, the other major
acquisition was parked on the tarmac — the new Boeing
T747-8 freighter. And not just any freighter — this was the
newly liveried Hong Kong Trader that had arrived from
Boeing'’s Seattle headquarters only the night before.

John said that the new Dash 8 freighters and other new
cargo aircraft on order, along with the terminal, would ensure
Hong Kong had the best air cargo infrastructure in the world
— and it was already the world's busiest air cargo hub.

inggOut Ceremony

Hong Kong Chief Executive Donald
Tsang (centre), Cathay Pacific Chief
Executive John Slosar (right) and
Chairman of Airport Authority Hong
Kong Dr Marvin Cheung Kin-tung,
are flanked by Cathay Pacific crew
members at the ceremony

- ERARZE
AREZTAL (5) ISSESEERER
EEREERGEARRATLEBR

EERETHRESEE (P)

RREREBREMISN B ETVEER
BRAMAREEEEAMAS - ”—E%ﬁé
(m | SEEBTTEE  BEAENDIESY  YEERAS
— tﬁt@ﬁ@l&@ﬁA%IMi%%& SR EBIE
REE AV BN B R AR THER -
SRR TR S HE - SERNEE - LEERAEIES
|| FREEATESETE  SEMIEERUESER  TE
HEIT H R ERRZE R —HE AR E — RS T4T-85H
(XTEDash 8) - B IF—LELBEH - MLE— B FRERE
HBEXIEES - #5%8 "Hong Kong Trader s FEMEHTEH -
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Dr Marvin Cheung Kin-tung, Chairman
of HKIA, said that when completed, the
terminal would increase the airport’s
cargo capacity by more than 50
percent, to more than 7 million tonnes
a year from 4 million tonnes.

Algernon Yau, Chief Executive Officer
of Cathay Pacific Services Limited
(CPSL), the subsidiary that will operate
the terminal, explained that the project
was on schedule and would be ready
for operation by early 2013. After the
topping out, internal fit-out, testing and
commissioning, and operational trials
would be the main activities for 2012.
The terminal, over seven levels, has a
footprint of 110,000 square metres and
a gross floor area of 245,000 square
metres. CPSL will employ about 1,800
staff in its operation.

“This is a key milestone for the
Cathay Pacific cargo business,” said
Algernon. It will be the first cargo
terminal owned and operated by
Cathay Pacific in Hong Kong and is
a long-term strategic development,
in conjunction with the cargo-fleet
expansion, to build Hong Kong as a
cargo hub for the airline.

The terminal will set new standards
for cargo processing at HKIA and for
Cathay Pacific. It will operate on a just-
in-time model, a new concept that will
mean shorter cut-off and connecting
times for last-minute cargo acceptance.
The latest design of the Materials
Handling System (MHS), Warehouse
Operating System (WOS) and new
operating concepts will enable quicker
cargo processing. The fast transactions
and just-in-time operation will mean
wider network coverage with more
aircraft pairing for connections. Enhanced
security and special cargo-handling
facilities will ensure strict compliance

with tighter security measures and
industrial standards for safe air
transportation.

“The Truck Controlling System allows
us to apply just-in-time operation for
import collection and export delivery,
reducing truck waiting time and cargo
retrieval time, which will result in less
staging and storage requirement within
the terminal,” said Algernon.

“The fast movement of the shipments
will also speed up the processing of
the trans-shipment cargo in our Quick
Transit area, a unique feature in our
terminal. The minimum connection time
will also be reduced significantly for
adding connectivity capability in the
hub for Cathay Pacific.”

B LEE - BISRMZET BER2H Dash
SRHMEK - B AR TMEEL - 7]
BREBKS (RR2RKREICHEEL)
BRI IBRAVE BRI -

ERRSEEREFRERRKT &
Bug o & - AR B BHRESNGE
WEREE - AREFN400BAMEAREINE
TOOBAME

MEEENERRNNEARBHRMZE
RBARATDEEEE - HITHRAEREEE
xR EEWNIERBAEEEHE 78
SHR2013FFMARAEE - BEIHET
FlEERE - HEAEMAEKE AN
TEPEELH  MAREERZ20124F
REZMIF - -BE tENEEH G
118¥F5K  BEMEEN24.58F5K -
BIZ=RBARABDA » MEELBBEL
1,8002ET - EEHEMMEE -

CARGO TERMINAL TIMELINE

EELERER

2008%F7FE RAHEIRE

2009%F RAEEFRMEREL

20115118 S#RTRER

2012F7H HMEAMAE

20125108 AIEMEHEIE

2012%F11/12H AIR&E

20135F5Y] EREEREIEER

2013%9F ERHEETESINREIHEREENNTE

JULY 2008 Foundation work began

2009 Delay due to economic downturn
NOVEMBER 2011 Topping out

JULY 2012 Occupation permit obtained

OCT 2012 Testing and commissioning
NOVEMBER/DECEMBER 2012 Operational trials
EARLY 2013 Stage 1 transition

SEPTEMBER 2013 Transition from Hactl complete
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Algernon Yau
(above, right),
Chief Executive
Officer for the new
terminal, looks
around the site with
Cargo Terminal
Programme
Manager Peter Lee

EEEINTRAER
EEE (LEE) &
TERNERGESH
SEBEIER

Roast-pig cutting
and incense ensure
an auspicious
future for the
terminal (top, left)

thR=ERISEEIRT
BRI
(Z£LH)

John Slosar, along
with cargo agents
and members of the
Cathay Pacific Cargo
team (bottom, left)
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DRIVING THE PROJECT
Ri&iEF

Before heading up Cathay Pacific Services
Limited and the new cargo terminal, Algernon
Yau was General Manager Hong Kong
International Airport overseeing Cathay Pacific
and Dragonair ground operations.

Algernon started his aviation career with
Cathay Pacific in 1982, working in a number
of airport-related positions, and then joined
Dragonair in 1994.

He admitted it was a massive and
challenging job to look after a HK$5.5-billion
investment with a handling capacity of 2.6
million tonnes a year. “My previous experience
in handling the Y2K project and running of
HKIA provide a very good platform for me to
get into the job quickly,” he said. ”l love people
and | enjoy meeting challenges.”

When not working, Algernon spends most of
his time with his kids and his dog, a Japanese
Shiba Inu. “Walking my dog is one of the best
ways to handle my stress. Other than that, |
also practise meditation when necessary to
obtain a clear and peaceful mind.”

EEREERBBEERASNMMTEELZA  EREGE
BEEREHSEKE  SERERRNEEMZAME)
BRES

EREER 1982 FMABSREME @ RFATEAMZERIIEF
4E - GEESEEISHRENET - FERTE19945FM
AEREMZE

fitiBF - EEREFSESSEETNEER K2
IEFEESENAREMNTE SEHTERERAEE
% BENEYEESESE2608 LM - thii 0 "H
EETEFEANEETEBERHISHER  SHET
TRIFNRE - BRUURRERAFTIE - HEREA
NS - U LR - |

NERE - EBREHEFNRDNEYHESREX -
flst © THBREH  FNAHIIBSRRHENRES
X o 5 ERROSEBITLNEBFRLOE  ER
ERERIEM o L

B Caminay Pacwic

AKE 53186 CX

The new cargo terminal will
increase Hong Kong'’s air
cargo-handling capacity

EE S EIRINEEN
EERMEEE
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High-end and
special

There's more to European exports than designer goods,
and Cathay Pacific Cargo services are in demand for the

= > \=E= O
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region’s sophisticated and refined specialist products

\

B
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OR MANY observers, the

growth in China is typified

by the rush to buy European

luxury goods, couture brands

paraded as visible evidence of
prosperity and affluence.

But Ray Jewell, Cathay Pacific
Regional Manager Cargo Europe, has
a more nuanced view from his office
in Frankfurt and sees the traffic in
terms of broad global economic,
cultural and historical trends.

The demand for airfreight out of
Europe is good, and it is not just the
expected designer goods. Ray talks in
terms of specialised goods that are
produced by what might be termed
“mature economies” and, while it
includes the usual sophisticated
fashion, handbags and shoes,
the bulk of the cargo is high-
end, expertly manufactured
goods that range from heavy
machinery to helicopters,
specific pipes for industry
and oil-drilling equipment.

“Some mature economies,
you could argue, have not
done enough to escape the
heavy-industry past,” says
Ray. “But Europe has gone
ahead and focused on
these highly developed and
highly specialised products.
By necessity they have
done that because there
is no future in competing
on the basic stuff. So
you have to keep on

12 CARGOCLAN
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innovating, keep on specialising and
offering products that have not been
thought of yet in other places.”

Ray says there may be some
misconceptions about what comes
out of Europe. “Those not that familiar
with air cargo may tend to think that
out of Paris come perfume and Louis
Vuitton bags, and out of Italy come
cheese and Prada products and shoes,
and out of Germany come cars. This
is, of course, true, but Europe exports
much more by air than these things.”

Cathay Pacific Cargo moves mainly
unique products from Europe as well
as highly-refined manufactured goods

that are not yet easily made in many of
its export markets. “We have flown ball
bearings out of Switzerland to Asia,’
says Ray. “Why can't they produce
ball bearings themselves?

— Well they can, of course, but

maybe they don't yet have the
economies of scale to produce
these highly-refined steel
bearings profitably.”

These specialised goods
require sophisticated
handling and that is where

Cathay Pacific Cargo excels
with its offering of specialist

products such as experT™@@’,
PHARMAW, priorTY @’ and pc @’
(Dangerous Goods LIFT).

4

European fashion is only one aspect
of the exports from Europe to Asia

SHENERRRMEOZENNERZ—

“The items are costly themselves,
and they become airfreight when
they need to get to the market
quickly or when a part needs to be
replaced quickly,” says Ray. “Just one
of many examples of our big exper™@@’
products is helicopters out of Italy.”
(See page 15)

Ray says the demand for high-end
goods out of Europe is greater than
the demand out of Asia and is driven
by the general increase of wealth in
China and the rest of Asia, as China’s
growth promotes economic stimulus
in other countries in the region.

“This is a change in demand
patterns which | feel will continue
and accelerate. An economic
downturn might change behaviour
patterns in certain areas, but the
more long-term trend is the increased
demand that you are seeing in the
Asian economies, particularly China
and India. It's good for European air
freight and it's good for European
exports because these are the
products that are usually more
expensive, usually higher-end.”

Photos. Fashion: Gonzalo Fuentes — Reuters. Fabric: Mike Clarke — AFP/Getty Images.

Coffee: Alamy/ArgusPhoto




Photos. Roller bearings: Petrified Collection/The Image Bank/Getty Images

Cathay Pacific Cargo does not have
the same market presence in Europe
that it enjoys in Hong Kong where it
is the dominant airline, but Ray says
that Cathay Pacific Cargo’s advantage
in Europe, and the one that sells, is
quality rather than just size.

“On the cargo side we also see
ourselves as a first-class carrier with
regard to efficiency, to flown-as booked
rates, and product offerings. It's the
prime service aspect that we sell and
the products that we focus on.”

This is reflected in the sales
comparison between Europe and
Hong Kong or China: Cathay Pacific
Cargo in Europe has the highest
percentage of specialised products.

“More than half of our business comes
from specialised products,” says Ray. “It's
the largest percentage of any region
served by Cathay Pacific in the world.
These are the products our customers
are increasingly asking for: pHarma™&7,
EXPERT A, priorTY S’ and pcE”’.

The specialist products are what
differentiate Cathay Pacific Cargo
from the competition, says Ray.

Air cargo out of
Europe is mostly
specialised
goods such as
pharmaceuticals,
finely tooled
steel, spare

parts and
everything from
cars to kitchen
appliances

and high-end
textiles, says

Ray Jewell,
Cathay Pacific
Regional Manager
Cargo Europe
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Ray Jewell has worked for Cathay Pacific
Cargo since 1983 and has been based in
Frankfurt since 2000
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Service makes
a difference

BEEL

Whether moving sensitive pharmaceutical shipments or helicopters,
Cathay Pacific Cargo’s European teams use service to stand out

_A E \l_| \
e

COLD WINTERin Australia
can mean a spike in the
exports of vaccines from
pharmaceutical companies
in France — and even more
rrarma ™2’ European shipments by
Cathay Pacific Cargo. Europe is
home to well-known multinational
pharmaceutical companies that export
these valuable and highly sensitive
products around the globe.

Jean-Luc Py, Cathay Pacific Cargo
Manager in France, says that while a
weekly shipment goes to Melbourne,
peak shipments to Australia are
between February and May, the
Southern Hemisphere’s pre-winter
months. Jean-Luc says that in France
Cathay Pacific Cargo works with
major pharmaceutical companies
shipping mostly finished vaccines
a few times a week. Apart from
Australia, shipments go to Hong Kong
every week and shipments to Mumbai
peak in December.

The size of the industry is immense
and the worldwide flow of pharma-
ceuticals and raw materials is huge.

14 CARGOCLAN
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“To just give you an estimated figure
of one of the multinationals, they talk
about something like 50,000 tonnes

a year worldwide by air cargo,” says
Jirgen Zgraggen, Cathay Pacific Cargo
Manager Switzerland.

Every day, Cathay Pacific Cargo
carries pharmaceutical shipments
from Switzerland and works with all
the major Swiss pharma companies.
Shipments, mostly finished products,
are sent as far as China and Australia.

Envirotainer or CSafe containers
are mainly used for active cooling.
However, the vast majority of all
shipments are room-temperature
shipments, usually between 15
and 25 degrees Celsius. Shipments
have temperature loggers built in
so that customers can check if any
temperature excursion took place
during transportation.

There is strong competition in
the fast-growing market and the
Cathay Pacific teams ensure that their
service adds a competitive advantage.

Jean-Luc cited an example from
last winter when heavy snow

BEERBER AL
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greatly delayed and even caused
the cancellation of some flights. “On
one flight we had a big shipment of
pharma and the freighter was stuck
on the parking bay because of the
snow,” he says.

The cargo team did its best to move
the snow and even improvised a
makeshift snow-plough using a forklift
pushing a wooden crate.

The team notified the shipper
who requested that the shipment be
offloaded so it could be tested for
temperature excursion before
sending it to Mumbai. The freighter
was ready to leave but the shipment
was offloaded. After 48 hours
the same shipment was returned.
Because of the sensitivity of the
pharmaceuticals they were loaded
onboard even though the scheduled
freighter was heavily booked.

“This example just shows how
we try to give to our customer 100
percent satisfaction,” says Jean-Luc.
“And | can tell you that for this case,
the shipper was really impressed and
increased business with us.”

™.l

Photo: Pharma: Li Ding — Alamy/ArgusPhoto



European
pharmaceutical
companies
export products
around the world
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HELICOPTERS HITCH A RIDE ,"
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Italy is a major manufacturer of helicopters and the
Cathay Pacific Cargo team has developed expertise in
airlifting them. Agusta, part of AgustaWestland, is an
Italian helicopter manufacturer based in Samarate near
Milan Malpensa International Airport. The company was
founded in 1923 by Count Giovanni Agusta, who flew
his first airplane in 1907.

Cathay Pacific Cargo Manager ltaly, Alberto Brandi, said
his team mostly shipped AW139 helicopters and has sent
them to China, Australia, Bangladesh and India.

The helicopters are packed in wooden crates — usually
four crates — and are loaded on two 20-foot pallets with
overhang. The rotors are packed in separate boxes in the
main helicopter cabin. The helicopters are higher than
the nose door, so the crate containing the main cabin
enters the aircraft from the side door with very little
clearance: “Really very few centimetres each side,” says
Alberto. The main cabin of the helicopter weighs about
3 tonnes and the total is about 4 tonnes. The entire load

requires four main deck positions plus two PEB positions.
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AgustaWestland
AW139 packed
for transport
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Viva Espana!

Z2IREK

Marion Hume asks if Spain can be an international
fashion centre. The answer is a resounding s/

Marion Hume@ Fa¥I F8E R B A B BRAF SR/ () ?

BEREFEHE

HE GRAND Spanish cities of

Madrid and Barcelona don't

always get along, not least

because, although formally

united within the nation of
Spain, each is also the capital of a state
(or officially “autonomous community”)
with its own distinct culture, tradition,
sports teams and language.

Back in the mid-1980s the Spanish
government looked around and
decided a good way to improve Spain’s
image as a place of cheap tourism
was to harness the power of fashion.
Inevitably the announcement that this
would take place in Madrid was quickly
met with Barcelona’s “Then we’'ll have
our own fashion week".

The bureaucrats called the “national”
event Cibeles, after Madrid's famous
fountain named for the Phrygian
fertility goddess Cybele, signalling
hopes for creative fecundity. Barcelona
called its event Pasarela Gaudi, after
the architect whose sensuous buildings
are a highlight of the glorious
metropolis on the sea. A duo called
Victorio & Lucchino emerged from
down south in Seville while an Iberian
puritan, Adolfo Dominguez, hailed
from Galicia in the northwest.

But once back on the familiar
beats of London, Paris, Milan and
New York, industry insiders were
dismissive. “Will Spanish fashion

16 CARGOCLAN
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add up to anything?” They would shrug
and while I'd try to talk of the whimsical
iconoclast, the single-monikered Sybilla
(whose rosy blouses | would make a
mint on 20 years later when | sold
them to a vintage dealer) no one was
interested. | would cite the shoemaker
Manolo Blahnik, but they'd remind me
he is half-Czech. I'd mention the funky
footwear of Camper at which they
might concede that yes, the shoes
were adorable.



The sculptural

couturier Cristobal
Balenciaga. The
museum dedicated
to him (above)

northern Spain

Balenciagafif®
SFEREHIEAARYE -
kit e 14 )
GetariasRH 1611
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Photos. Blue and black and white dresses, Manuel Outumuro — Cristobal Balenciaga

Museum. Red dress and museum: Juan Herrero — EPA/Corbis

But then, what did | really know of
Spanish fashion? I recall, on a trip to
Cibeles fashion week, how Hamish
Bowles, (now at US Vogue), rushed
in flushed from treasure hunting.

“It's Balenciaga!” he exclaimed of a
sweeping cape picked up for pesetas,
back in the days of the old money.
Today, few would need to ask “who?”
Now designed by the Byronically
handsome half-French, half-Belgian
Nicolas Ghesquiére, Balenciaga is a
red-hot brand. But in 1985, you'd be
lucky to have seen it written on a tub
of talc. Before Cristobal Balenciaga
died in 1972, he had indicated to
friends that his label should die with
him but, as he left no will, his nephew
sold it on. The marque was at its nadir
in the '80s. Today's revival began
slowly, then exploded when
Balenciaga was taken into the
PPR luxury fold in 2002.

In June 2011, a magnificent
fashion museum opened in
the port of Getaria on Spain’s

Atlantic coast, celebrating not
just a town’s most famous
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son, born there in 1895, but possibly
the most influential couturier ever.

Even Coco Chanel, who was rude about
pretty much everyone else, thought
Balenciaga’s talent supreme. (His last
public appearance in Paris was at her
funeral in 1971.) Balenciaga fled his
native Spain to escape the Spanish Civil
War of the 1930s, settling in Paris. His
legacy? Rigour, elegance, proportion
and many museum retrospectives.

Yet his is not the oldest Spanish
fashion name still making waves.
Loewe is the fine leather house within
the LVMH luxury stable and has been
based in Madrid since it was founded
in 1846 by a German emigré. In the
early years, kings and queens were
clients. Today, it is the chic in search
of supple handbags made from a
unique napa leather from lambs
reared only on the high grass of the
Spanish Pyrenees. Englishman Stuart
Vevers is the creative director and,
while pushing the brand forward, he
loves to dip in to the archive.

The correct Spanish pronunciation of
Loewe is tricky; (try low-way-bay). But

Spain’s mightiest fashion label Zara is
easy to say in any language (although
in Spain, they say tha-ra). Zara's parent
company, Inditex, comprises Zara
womenswear, menswear, childrenswear,
homeware, accessories, perfume,
zara.com plus brands Pull and Bear,
Massimo Dutti, Bershka, Stradivarius,
Oysho and Uterque. In 1963, Amancio
Ortega Gaona, the son of a railwayman,
began making shirts and nightwear.
In 1975, he went into retail, founding
Zara. Zara had grown bigger than
the Swedish fashion giant Hennes &
Mauritz (H&M) by 2005 and overtook
the American, The Gap, in 2008.
Inditex employs more than 103,200
people, trades in 78 countries from
5,221 stores. With all that muscle, Zara
doesn't feel the need to advertise. It
leaves that to its smaller (but far from
insignificant) Spanish rival Mango, whose
current campaign stars Kate Moss.
Spain hangs off the edge of Europe.
Even its major cities — unlike, say,
Paris or Amsterdam — are not places
people just pass through. Within Spain,
Zara's location is even more obscure,
headquartered in the humble town
of Arteixo near Corufia, an Atlantic
port in the far northwest province of
Galicia. From here, every 30 seconds,
a vast truck packed with up-to-the-
second fast fashion pulls out of the
car park heading either to the little
airport nearby or, more likely, more
than 700 kilometres across the country
to Zaragoza, Inditex’s transport hub.
From Zaragoza, trucks and planes
take the latest looks to all points of
the compass. In Australia, new stock
reaches the Sydney store every two
weeks, and top-ups take just two days.
Why does Zara rule the fashion
world? Because it's mass yet class

Mango uses supermodel Kate Moss
in its current advertising campaign

Mangofmhg i — IR BEEE L
HBARIEYF 5 Kate Moss i

(hence the Duchess of Cambridge
wearing it on the Buckingham Palace
lawn); vast design teams respond
lighting fast to trends; massive
numbers per item are spread globally
so you won't be wearing the same as
the woman next to you. But above
all, Inditex is a master-class (indeed a
Harvard Business Study) in logistics.

At HQ, garments whiz on rails, then
appear to pack themselves into boxes
that are distinctly battered due to the
company'’s policy to reuse and recycle.
The few staffers in the warehouses
get about by bike. These days, fashion
empires fall not only when the
designs don't fly but more likely when
logistics hit a hurdle.

Which brings me back to that
question few waited for me to answer
in 1985. “Will Spanish fashion add up
to anything?” How about EUR6,209
million (about HKD6T billion) of net
sales? And that’s just Inditex, in the
first half of 2011.

Who knew, in 1985, that | should
have replied. “Spanish fashion? Hold on
to your hat! It's going to lead the world.”

Marion Hume is a fashion editor based
in London.



Photos. Loewe, Camper, Zara and Mango: Cristina Arias — Cover/Getty Images
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Zara (left) has exported
Spanish fashion
around the globe
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Loewe (above) is
Spain's oldest label

Loewe ( LE) 2EVTF
BEREZNRE

R E MHennes & Mauritz (H&M) -
W 2008FHEERMNThe Gap ° Inditex
E2IRE103,200REE - NT8ERERAR
T5221EFERE - HARATAEEREKX > B
EENEAREEGN HERMESSEE -
R HEREE/N - B —RERKS
AT R RmEMangoN & —MIEER
2 Bl &EKate MosSIEEEELT °
FOIT A (R RUM R ME - BN R AR e
DERERNMHHSSIRE - KABEEN
Az o FEPILS - ZaraIFTEHE -
FEES - BRI F itk GaliciaBia
@ AH/NEArteixo - #BAEKFFEBOW ™

Corufia ° #AMEBMIBIRIE » Zara&30®
BERE—WAEE » BRFRSEETHIT
BINS - SR TO0AEISMYInditex it
Ne#fizaragoza - BUEEHNEHWHERDE
ZHAKN - EBEAERENEMEAEIW
FHFE > MEREREIEMARRRE -
RfilZarafEMEFRFER ? SEMENH
MEBEAR > RETAINAER (AERRE
NBRAIBHFEEZaraIBRHB EASE
EHEM)  EEANRSTERAH B TEE
RIEWR ; SARRXNRTREDHESR
REH - RABER "B, K
BENYREENZInditextIBEERE (X
YRR G R RERERNTRRS) -
EZara@MR > EHTRBRERSER
£ BREESTRN  MERBARZara®s
THARBER - EARNET A% > ME2H
HLUBHERS - NS > BREAFEERS 0 L
EEEMNMREH  Efh—EREIRR
IR ABE o
Zitk » WALIERE] 985 F R BV EARELTR
BIRRE : T RPIFRREEAE R SRARS ? 4 S
BRInditexB£2011 ¥ FAIT62.09EEUT
TRIHEREMNES (H6TOEBIT) ©
198552k BB FRZERAN
B EEREEEZS . THIIFRE 2B
L% | eeEERe

Marion Hume2& w5474 - CC

Flight no From To Local Departure | Local Arrival Day of
ARYEAR SR H it B#ith Time Time the week
HBFRERFRS AR EER
Hong Kong Delhi ) .
&t P 06:40am 10:10am
CX3201 Delhi  Amsterdam ) . Tue, Fri
&= F A 5} 11:40am 4:20pm S8
Amsterdam  Zaragoza g '
EEAS S R 5:50pm 8:00pm
Zaragoza Dubai 10:00pm 07:50 next day Tue
whEE e P TEPETS0 B8
CX3202 ot H p —
ubai ong Kong . ' e
CcX I o 10:40am 9:40pm 2=
FLIGHTS Zaragoza Dubai 10:00pm 07:50 next day Fri
o Eis i ’ ZEHELET:50 EH
EiE Skl CX3202 ED"b " . ;: AF :’q
ubai ong Kong . : at
ey o 09:20am 8:20am S
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Once were
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By Denise Balkissoon

Flying overseas can be complicated for anyone —
imagine what it's like for a 2 200—year—oId warrior

BIX2, 2005509 "B BUFEE B E

AST SUMMER, 10 larger-than-
life terracotta figures made
the long journey from Xian,
China to Toronto, Canada. The
clay figures — two generals,
four soldiers, a civic official, an
acrobat and two horses — were just
a fraction of the soliders and civic
officials that populated the vast tomb
of Ying Zheng, China’s first emperor.
Born in 259BC, Ying Zheng began
the Qin Dynasty after successfully
conquering six rival states and
founding a united China in 221BC. He
assumed the title Qin Shi Huangdi,
first Emperor of the Qin, ruler of both
heaven and earth. It is estimated that
his tomb, covering more than two
square kilometres in northern Shaanxi
Province, took 700,000 labourers
nearly 40 years to build.

In 1974, archaeologists began to
excavate the tomb. To date they have
located some 600 pits, three of them
containing at least 8,000 terracotta
warriors. They unearthed bronze birds
and musicians as well as full-size
terracotta civil officials and half-size
bronze vehicles. Most wondrous of all
was the terracotta army, the soldiers’
expressive faces said to be modelled
on those of real warriors who fought
alongside Ying Zheng.

A permanent museum was built
for the artefacts in 1979. With
thousands of pieces, the collection

20 CARGOCLAN

is a staggering testament to Ying
Zheng's ambition and the talent of the
craftspeople of the Qin Dynasty.

The instinct to share these fragile
historical treasures with the world is
tempered by the care that must be
taken in doing so. “Each exhibition has
its own particular nature,” says Dr Chen
Shen, Vice-President of World Cultures
at Toronto’s Royal Ontario Museum
(ROM). Shen curated “The Warrior
Emperor and China’s Terracotta Army”,
coordinating with conservationists in both
countries to ensure a safe visit to two
Canadian museums for the fighters and
200-plus other objects from the tomb.

Smaller objects, such as wine vessels
and paintings, are easier to pack,
while moving the warriors and their
two enormous horses was trickier. The
ancient clay figures are both heavy
and delicate: each warrior can weigh
up to 300kg and was built in sections.

Cathay Pacific is a longtime
sponsor of both the ROM and China’s
Terracotta Warrior Museum, and Shen
says that the Cathay Pacific Boeing
TAT freighters were required to move
the exhibit.

To unpack any international exhibit,
Shen’s team carefully photographs,
numbers and labels each piece of
packing material. Setting up the
warrior exhibit took three weeks
and many of the pieces required the
ROM'’s in-house crane. In order to

protect the exhibits, Shen enclosed
them either behind glass or barriers
to keep off prodding fingers.

More than 355,000 visitors saw
the exhibit during its six months
at the ROM. When it closed, the
packing team pored over the original
documents, working to place each
warrior into his original case in a
painstaking process that took two
weeks. From Toronto, they went to
Montreal, where the pieces spent four
months at the Museum of Fine Arts.

Photos. Warriors: John W Banagan —
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The life-sized terracotta
warriors (left) guarded the
first Qin emperor's tomb.
Installing the exhibition
(above) in Toronto's Royal
Ontario Museum took
three weeks
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Cargo is nothing without people and teamwork. Peter Langslow explains
the philosophy that’s made Cathay Pacific Cargo services such a success

EERZ#ERKEGSE BT

and an image of

containers, pallets and boxes

comes to mind. But for

Peter Langslow, General

Manager Cargo Services
at Cathay Pacific, cargo is all about
people. “That old truism that people
count is absolutely correct,” says Peter.
“The company’s vision is simply stated:
to be the world’s best airline. Being
the best means we strive to excel in
everything we do, and it's our dynamic
team of people who deliver the
highest quality of service to customers,
whether it's passengers or freight
forwarders. If you're in India, Italy,
Taiwan or Hong Kong, we are people
working together, and what a team is
looking for broadly is the same — to
be involved in something worthwhile,
working together regardless of culture.”

It's our

highest
el

Peter should know — in his 27 years
at Cathay Pacific he's worked all
around the world. “Living in different
cultures and places gives you an open
perspective and makes you realize
there is more than just one way to
look at things.”

He's very single-minded, however,
when it comes to defining his new role
in Cargo Services. “Over the past seven
years my roles at Cathay Pacific have
all focused in some degree on service
and operations, which is so central to
the business, a critical function. I'm

enjoying this new role because it's so
tangible — we can make a discernible
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difference to customers, our staff and
the business when we do it well; a lot
of satisfaction for everyone involved.”

Peter is taking the helm at an
exciting time for Cathay Pacific, with
the opening of the new cargo terminal
in early 2013 and the introduction of
the Boeing 747-8 freighters, which
have an increased payload.

The airline is also extending its
cargo reach into new ports, such as
Bengaluru in India and Chengdu in
China. A new scheduled freighter
service to Zaragoza in Spain started
in November (see story page 12). This
is along with his continuing focus on
cargo terminal operations, freight
forwarders, terminal operators, facilities,
warehouses, ramp operations and more.

There’s little doubt Peter is bringing
his experience and enthusiasm to

who deliver the
to customers

REAEREH

this important part of Cathay Pacific’s
business, which accounts for about

30 percent of annual turnover. “Cargo
is a vital part of our business. If

you've seen the latest Cathay Pacific
advertisements — ‘People. They make
an airline.” — you might think they
focus purely on the cabin service, but it
applies equally to all areas of business,
including cargo services. In the end
after all, it comes down to the way we
deliver our service, in the hub, in the
overseas cargo warehouses, on the
ramp in 80-plus ports around the world
— we never lose sight of the fact it's all
about people.”
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Peter Langslow, cycling -

B - enthusiast and General

Manager Cargo Services

: - proudly wears the
- Cathay Pacific cycling livery
3 ERERSEp RS EERL R
— T REHEHES)

W

2

PEDAL POWER
RIEA S ith

It's a good thing Peter was born in
the Year of the Tiger. “I consider
myself to be a cat, one that has
already used up two of its lives,”
he says. “My nearest brush with
death was while cycling in Hong
Kong, when a truck turned in front
of me, and we collided at 43km/
hour.” Peter had multiple injuries
but even three weeks in hospital
and a prolonged recovery couldn’t
keep him from the sport he

loves — he was soon back cycling
around hilly Hong Kong.

Peter has cycled and
occasionally raced across a
variety of countries but one of
the attractions of the sport is the
opportunity it offers to be part of
a well-oiled team. “A functioning
team works together to achieve
objectives; there is a need for
focus, and finally the commitment
and the effort to push together to
achieve results.”

It is exactly these attributes that
Peter brings to his new role at
Cathay Pacific Cargo. “Teamwork
is all about people working
together to achieve a common
goal — and this is essential to
achieve high levels of operational
and service quality.”
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Fast fare
RAZER

For festive season celebrations, large volumes of
perishables are flown in to satisfy Hong Kong palates

BEEH BEYSEORERHELURmEEENIE 28X

By Tara Jenkins & Karen Pittar

ONG KONG people love
to eat, especially during
festive periods when
specialised food is
imported from all over the
world to meet demand. Whether it
is Christmas or Chinese New Year, a
large portion of the “goodies” on the
menu will have arrived via an air-
cargo shipment.

As Hong Kong gears up for the
festive season all major hotels,
supermarkets and specialist shops
order huge quantities of the world’s
best meat, seafood, condiments
and holiday treats. But importing
quality, perishable goods is not
without challenges.

“The most important challenge is
timing and ensuring the products are
stored and transported in the correct
way — temperature controlled at all
times,” says Roger Leung Hin-kei,
Sales Director for premium-grade
meat and seafood importer Pacific
Gourmet. “Timing is most important
when dealing with fresh live seafood
such as mussels and oysters.

We need to get the
products out to
our clients

as soon as
possible, to
ensure they are
completely fresh.”

With shipments
from Melbourne,
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Cathay Pacific Cargo provides
customers such as Pacific Gourmet
with an ideal flight to ensure it can
distribute products within 13-14 hours
of the goods boarding the plane.
Pacific Gourmet usually flies
perishable goods on CX178 that
departs Melbourne at 1:00am and
arrives in Hong Kong at 7:10am. “Our
cargo is out of the airport by 9:30am
and in our warehouse by 10:30am,”
Leung says. “The fresh seafood gets
packed up straight away and will be
on its way to the users by noon.”
During the holiday season a range
of produce is also flown in from New
Zealand. In fact, according to Dennis
Basten, Cathay Pacific Cargo Manager
New Zealand, about 85 percent of
cargo on Cathay Pacific flights from
New Zealand is food. From November
to January cargo holds are packed
with delicious summer strawberries,
blueberries and cherries, along with
live lobsters, live eels, clams and fresh
flowers to adorn Christmas tables.
Pacific Gourmet also brings in
specialised ingredients for
the holidays. “We bring
in a cranberry and

Red packets

are just one
ingredient for
Chinese New Year

"R . RRENME
WRHIFEETYI &R Z —

chestnut sausage mix to make our
feature sausage for the festive period,”
explains Leung. “We bring in the
flavour mix and our expert butchers
make the sausages in Hong Kong.”

It's not just the specialist retailers
who import seasonal ingredients.

The Peninsula Hong Kong’s Executive
Chef Florian Trento says the hotel's
most popular imported Christmas
products include turkey, goose liver
and game, chestnuts, a variety of
nuts, mandarins and cranberries. The
hotel flies in turkey from the United
States, wagyu beef from Australia,
game, oysters and caviar from France,
sea bass and turbot from Europe and
panettone from Italy.

At popular Hong Kong rooftop
restaurant SEVVA, 45 percent of
produce is flown in from abroad all
year round, including during the
festive season. “Whatever is premium
quality produce,” says SEVVA founder
Bonnie Gokson, “from blue lobsters
to spring lamb rack, truffles to finger
limes and edible organic flowers that
we use for our salads, we fly them in.”

Photos. Turkey: foodfolio/Alamy/ArgusPhoto. Red packets: Barnabas Kindersley — Dorling Kindersley/Getty Images



Photos. Fish: Tara Fisher — StockFood Creative/Getty Images. Lobster: Creativ Studio Heinemann/Getty Images.

Platter: P. Cheah — Flickr/Getty Images
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Pacific GourmetThZEEENRER

Turkeys and fresh seafood are some of
the seasonal favourites flown in to keep
Hong Kong diners happy during the holidays

iEEN - NBNBHSSERNRY
EERE  REEARAE

M RREEESRR - RITES - THMAS
EEFBBEREHER - FINER/ME
MEFNEL  MELEBHHBRMNEE
RN EBESE © |

WFRBEREFIEEORSER ¥ 58
[ERTBAR B R REIE Y - BERIEINE
TR DANEE ~ IBATAIEFOR ~ 27 - DINBE
FB R HEMNMIEDREORN ; misit
TEIBINER - BEEEAE - BN
4 OFEIER - ABENATE - BUNRES
MZEH  BAERNIKREN

URBENERZRBERESEVVA - ERA
MEMBERTERT - WHABERFEMR
B85 - BEAIMABEIRT  TREREBE
B TwEERER - NFR - RE - R
BRBEDENFEETENRABRES -
BfFIEEZERE -, CC

CARGOCLAN 25




NTSUM CATHAY PACIFIC — EIREE
=" UNIT LOAD DEVICES £%%

ese are the Unit Load Devices (ULDs)
that Cathay Pacific Cargo provides.
Please visit www.cathaypacificcargo.com
for detailed descriptions of each of

the ULDs.

UM EEIREERMINIS R R - BFRES
#+15 ' FEBIBwww.cathaypacificcargo.com YPE: CONTAINER - AMA

jﬁ%%gﬁ%i%ﬁﬂ'ﬂ%@% 4 :::e\rﬁg:’\eliall\ﬁ:ne : 621 cu.ft. 17.5mc

Tare Weight (Fabric Door/Metal Door) : 279kg/477kg
Weight Limitation Inc. ULD Tare Weight : 6,804 kg

Loadable Aircraft Type : 747F
B

TYPE: CONTAINER - AMF TYPE: CONTAINER - AKE
Internal Volume : 516 cu. ft. 14.6 mc ATA Code: LD3
Tare Weight (Fabric Door/Metal Door)  : 268 kg/315 kg Internal Volume : 152 cu. ft. 43 mc
Weight Limitation Inc. ULD Tare Weight : 5,033 kg Tare Weight (Fabric Door/Metal Door)  : 73 kg/100 kg
Loadable Aircraft Type : 747,747F, 777, Airbus Weight Limitation Inc. ULD Tare Weight : 1,588 kg

Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: CONTAINER - ALF TYPE: COOLTAINER - RKN

ATA Code: LD6 ATA Code: LD3

Internal Volume : 310 cu. ft. 8.78 mc Internal Volume : 125.41 cu. ft. 3.55mc
Tare Weight : 157 kg Tare Weight : 230 kg

Weight Limitation Inc. ULD Tare Weight : 3,175 kg Weight Limitation Inc. ULD Tare Weight : 1,588 kg

Loadable Aircraft Type : 747,747F, 777, Airbus Loadable Aircraft Type 1 747,747F, 777, Airbus
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TYPE: PALLET - PGA

Size - Base : 96" x238.5” * Q6 Contour
- Height : *96”,*%118" ** Q7 Contour

Tare Weight : 565 kg

Weight Limitation Inc. ULD Tare Weight : 11,340 kg

Loadable Aircraft Type : 747F

#ea
163cm

TYPE: PALLET - PAG

Size - Base 88" x 125" # Passenger Flight
—Height #64",%96",*%118" * Q6 Contour
Tare Weight 114 kg #* Q7 Contour

Weight Limitation Inc. ULD Tare Weight
Loadable Aircraft Type

4,626 kg (LD), 6,033 kg (MD)
747,747F, 777, Airbus

TYPE: PALLET - PEB

Size - Base : 53" x88"
- Height : 84"

Tare Weight : 55kg

Weight Limitation Inc. ULD Tare Weight : 1,800 kg

Loadable Aircraft Type : 747F

TYPE: PALLET - PLA

Size - Base : 60.4” x 125"
- Height : 64"

Tare Weight : 103 kg

Weight Limitation Inc. ULD Tare Weight : 3,175 kg

Loadable Aircraft Type 747,747F, 777, Airbus

TYPE: PALLET - PMC, PQP, P6P

Size - Base 1 96" x 125" # Passenger Flight
- Height 1 #64”7,%96",**118” * Q6 Contour
Tare Weight : 120kg ** Q7 Contour
Weight Limitation Inc. ULD Tare Weight : 5,035 kg (LD),
6,804 kg (MD)

Loadable Aircraft Type 1 747,747F, 777, Airbus

TYPE: CARRACK'-VZA, VRA

Size : Fitted on PGA 20 ft. Pallet
Max Width for Lower Car : 817/205cm

Max Centre Height for Lower Car : 59” /150 cm

Max Wheel Base : 312cm
Tare Weight : 319 kg (2 trestles: 139 kg, Platform: 180 kg)
Weight Limitation Inc.
ULD Tare Weight : 2,500 kg (Upper Car)

9,300 kg (Max Gross Weight of Pallet)
Loadable Aircraft Type : 747F Upper Deck

1Standard car strap should be used
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Manchester

London
Brussels
Paris

Milan
Zaragoza

\

Brisbane
Johannesburg

Sydney
Adelaid Auckland

Me%.lme

THE MOST DISCERNING CUSTOMERS CHOOSE CATHAY PACIFIC CARGO  EIZREE BRI #2

Priority handling with Small parcel service with High security for high-value Dangerous goods under

money-back guarantee. fast customs clearance. shipments. the care of certified

EUEEIRESE IR NER T ERY TR BAEEVSRHTRER professionals.

[REREIRIRTE © BAtREE e mBEERRE 212
HEXAEBREELRS
STRIFRHE -
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DRAGONAIR NETWORK

Anchorage*

Beijing

Qingdao  Busan

Kathmandu

Bengaluru (Bangalore) Phnom Penh

Phuket Kota Kinabalu

Cathay Pacific Passenger Service
Cathay Pacific Freighter Service
Dragonair Service

# Technical stop only

Information correct at time of printing. Please check the latest availability of service on
www.cathaypacificcargo.com or www.dragonaircargo.com

Effective cold-chain Tender, special care for live Tailor-made solutions for Comprehensive
management to ensure animals. special shipments. temperature management
shipments arrive fresh. B EEIRRIE » B HESY BETEREENEY) S for pharmaceutical

A SR SRBEE - TR RHRH EMRE - RIERAENER SR products.

BRI A RERHE 218
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FRED RUGGIERO DOUG WAHL
Vice President Cargo, Americas Director, Cargo Services, Americas
ENEEEREE ENEEEREES

Fred joined Cathay Pacific Airways in New York

in 1984 and then worked in Los Angeles before
returning to the Big Apple. His new job takes him
back to the West Coast. “It's great to be back in
Los Angeles where I'll head up the North American
freighter operation,” Fred says. "With more than
27 years' experience of driving revenue on the
passenger side, and with the support of a
dedicated Cargo Americas’ team, | look

forward to taking the cargo business
to even greater heights.”

Doug began his aviation career
back in 1974 and has been with
Cathay Pacific Cargo since May
1995. Based in his hometown of
Chicago, Doug is married with
three daughters. “In my new role |
am looking forward to promoting our
best-kept secret — Service Straight From the
Heart — to our customers, service providers
and our staff,” Doug says. “Service is our key
ingredient to maintaining the Cathay Pacific
success story.”

Fred 1984 EAAMMARZRMZE - &
SBREILH - MEERARA o HAIHTH
NEMBEEE AR  Fredst © "TREHE
BEEEELE - aRIEFNNEELE -
BHEAE2TERARERFNGER - L
FMEEBRRIRDST - PERHEREE
MEBRIEIS R, - .

Global s
networ

ER DRSS

Meet some team members who
have new jobs or just joined us

RE BRI ASEm

. DougfE1974F BEMAMZESE - WH1995FMA
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B TRER s —ROHBHRE - BERBREZS
FERMIBITNCTE © |

5Y

MARGARETHA LASEEN .

Director Cargo Sales, Americas . DENNIS BASTEN
ENESEHEES : Cargo Manager, New Zealand
Los Angeles-based Margaretha has been in air . RSB

cargo since leaving Uppsala University in Sweden . Dennis joined Cathay Pacific
in the 1980s and joined Cathay Pacific Airways . Airways In June 2011 after
in 1997. She has two grown sons and when : a 25-year involvement

not working loves to ski, cook and visit her : with the freight-forwarding
family in Sweden. “I truly look forward to my . fraternity. Dennis, based in
new role, not only to maximise the revenue . Auckland, is married with two
from each port but together with the team . daughters and is a dedicated road
make Cathay Pacific Cargo the best cargo : cyclist who still competes. “I am delighted to

airline in the world,” she says. be joining Cathay Pacific Airways having
previously been a happy customer for many
MargarethaB& 19805 R #EH £ Uppsala years,” Dennis says.
University2%4#% - IS MzEEERTHF
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The Dash 8
has landed

New freighter: bigger load,
longer distance, less fuel
HiREFE ¥ Dash 83311
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An advertisement in

CARGO CLAN

is targeted and cost effective

NEW ROUTE
) TSPAIN  bia

o earn more than '

2 3 /o US$100,000 a year \%/il%{%a%Espaﬁa!
o read every issue of

5 8 /o Cargo Clan
o spend 30 minutes

6 5 /o or more reading

Cargo Clan
o agree that Cargo Clan
7 o /o is authoritative and
trustworthy

(Figures from Reader Survey 2010)

WANTTO TALKTO THE CARGO FOR MORE INFORMATION: -
INDUSTRY? Teresa Ngai e

Advertising Sales Director,
Asian In-Flight Media Limited
ADVERTISEIN CARGO CLAN +852 3910 6385
AND REACH INDUSTRY DECISION MAKERS Email: teresa@asianimedia.com
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