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China is now the
second-largest air
cargo market in
the world, after
the United States
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ATHAY PACIFIC Cargo’s

aim of nurturing the core

China market requires more

than just servicing current

demand. Rather, the airline
company's cargo managers in China
have put in place a business strategy
and team structure to ensure growth
and maximum utilisation of the huge
mainland market, which is proving
ever more pivotal to Cathay Pacific's

By Leo Williams
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Cathay Pacific Cargo has made considerable strides in expandmg the key market
of China by focusing on trends, team structure and product design strategies
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emerging markets with freighters,”
he says.

“China, as the second-largest air
cargo market after the United States,
is a key market and revenue
contributor to Cathay Pacific and
Dragonair. To date, Cathay Pacific and
Dragonair have been flying to 20 cities
across the country, including freighter
services to CKG, CTU, CGO, PVG and
XMN, as well as 16 other cities.”
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success in Asia and farther afield. Aaron Chan identifies e-commerce BIZRHY T AR, BUK #’fﬂi?%ﬂﬂﬁﬂ
Aaron Chan, Cathay Pacific’s as a key growth area for the China TS [ B R T R B Y BE R AR ER o E T K
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the situation has changed from having | around the world buy from China’s big FERE $HE§%&FDD§§§£§5@@(§f‘I,@

traditional air cargo export production
bases in the Yangtze and Pearl river
deltas. “More and more, producers
are following the country’s ‘Go West’
policy and moving their production
from coastal areas to central and
western China, which explains the
gradual shift to these areas.”

Hunter Chen, Cargo Services and
Product Development Manager, China,
says Cathay Pacific since 2011 has
been adding freighter frequency to key
production bases in Chengdu (CTU),
Chonggqing (CKG) and Zhengzhou
(CGO). “Today, we are the largest and
only airline that serves both traditional
markets like PVG and XMN [Shanghai
Pudong and Xiamen Gaoqi] and

and small online shops. They require
immediate delivery from China to their
homes. These shipments won't take
sea transportation.

Fully committed

“With our extensive 20-port network
in China, Cathay Pacific and Dragonair
are well positioned to cater for this
increasing demand. We are different
from other airlines in two key aspects:
high frequency, 400 flights a week
ex-China, and a comprehensive
international network from Hong Kong

to major worldwide consumer markets.”

Winson Zhou, Cargo Market
Development Manager, China,
Dragonair, oversees development
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ON THE FAST TRACK IN CHINA FEIRIE

Online shopping has become so popular in China that delivery has 2011-2017
emerged as;ja grol\;vt: industry(;| Elarlier thi;year, China’s Premier CHINA E-COMMERCE MARKET GMV
Li Keqgiang described express delivery and e-commerce as "twin _
brothers" and Li praised the role of logistics, saying it was a "dark . 201 15 20172
horse" in emerging industries. In the first quarter of 2014, express TEEFEETGERRE
deliveries in China reached 2.6 billion, a 51.9 percent increase on 25
the same period in 2013, according to Xinhua. The majority of 21.6%
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of the mail business in China and is
actively involved in Cathay Pacific
Cargo’s project to revamp mail
handling procedures. Winson is fully
committed to the e-commerce strategy,
and with good reason. “In 2013, mail
revenue was close to a 3.2 percent
share of the total China cargo revenue
for Dragonair and Cathay Pacific,” he
says. “Hopefully, mail revenue will
exceed 350 percent growth in 2014."
Winson explains there are three
main types of mail products in China:
e Express mail service (EMS) is mainly
for B2B traffic and 10 percent
growth is forecast for 2014.
e The e-packed mail service primarily
provides a service to e-buyers and
30 percent growth is forecast for the
year 2014.
The small packed mail service
mainly provides a service to
e-commerce merchants and

4 CARGOCLAN

40-50 percent growth is forecast

for 2014.

“For international mail delivery,
Beijing, Guangzhou and Shanghai
Pudong are the top three air hubs,
accounting for 80 percent of the total
mail volume,” says Winson. “The rest is
shared by secondary ports in China.”

Apart from network development,
Aaron Chan says Cathay Pacific
reorganised its team last year to meet
changing trends in demand. “Now
we have dedicated people to look
after China cargo sales and China
e-commerce development,” he says.
“For instance, the cargo sales manager,
China, mainly looks after our agents
and shippers of hi-tech products.

He is responsible for providing total
solutions because these agents and
shippers take care of exports from
different parts of China.

“In the past we only had a local

sales team in each port. Now the
market development manager looks
after cargo-related e-commerce
business like mail, courier, priority
cargo and traffic from integrators. He
is also responsible for co-ordinating
with our operations team to ensure our
services meet the unique requirements
of customers.”

Strong potential

“Additionally, in 2013, we set up a two-
person team to manage China cargo
services and product development. Our
belief is that our business can only be
as big as our services are good, so in
response to market developments we
tailor our product offerings.”

Specialised Cathay Pacific products are
experiencing firm sales, says Gray Ge,
Cathay Pacific and Dragonair’s Cargo Sales
Manager, especially the transportation of
pharmaceuticals and dangerous goods.
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“China is a key pharma market due
to its growing middle class,” says Gray.
“prarma™@’ product marketing has
grown very quickly in China over the
past few years. We are experienced with
prarva™@@ handling and now have more
potential clients, since Cathay Pacific
and Dragonair have become preferred
carriers with pharma services.”

Gray says dangerous goods shipping
is also showing strong potential.
“Cathay Pacific and Dragonair have
12 stations with a Dangerous Goods
Licence to handle such products. With
a strong worldwide network and good
frequency for passenger and freighter
flights, Cathay Pacific and Dragonair
in Shanghai have taken around 26
percent of the dangerous goods
market share.”

Hunter Chen adds: “The China
team is working to renew and expand
DG licences to most of the other
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online ports. CX/KA may become the
pioneer carrier, with the most

online China ports and variety of DG
carriage services.”

Gray says that valuable cargo
demand for commodities such as gold
is growing. “Diamonds and jewels are
a growing consumer market in China,
and CX/KA also handles tablets and
smartphones. Our vulnerable cargo
handling provides a value-added
service from Secure Net and extra
attention at Hong Kong transit.”

Hunter says not all products have
grown at an equal pace. “The various
ports have their own hit products.

For example, 90 percent of the daily
goods exported via Kunming are fresh-
cut flowers, mushrooms and so on. In
2013, 1,554 tons of rresv™@” cargo was
carried via Dragonair from Kunming

to the world, while the ex-Wenzhou
flights are almost all mail bags.”

Hunter says Cathay Pacific's ability to
tailor product solutions in China makes
the company stand out and gives the
example of its intra-China trucking and
transferring service. “As the country is
so vast, 20 online ports may not serve
all the shipping needs,” he says, “so we
have set up a truck and transfer cargo
control centre [TCC], where any cargo
that has entered China via PVG, PEK
[Beijing Capital International Airport],
CGO, XMN, CKG, CTU or TAO [Qingdao]

6 CARGOCLAN

can be effectively and efficiently linked
to 30-plus destinations throughout
mainland China.

“We have a newly signed contract
with a trucking company that can
provide schedule trucking services to
northern China ports like TSN [Tianjin],
DLC [Dalian], SHE [Shenyang], PEK and
so on. This will help provide quicker,
cheaper trucking services for inbound
cargo to the final destination via PVG.

Growing demand

“We have also started an export
trucking service to carry odd-sized
and super-heavy cargo from non-
freighter ports to PVG and other
freighter ports, to expand the experr™?
to inland ports: for example, special
cargo from WUH [Wuhan] to PVG,

or dangerous goods from HGH
[Hangzhou] to PVG by truck.”

Aaron Chan believes that China
will continue to expand production of
hi-tech products, especially in central
and western China over the next five
years. “E-commerce demand will grow
rapidly between China and
both developed and developing
countries. Apart from expanding our
air network in and out of China in
terms of frequency and capacity in
the next five years, it is likely that we
will link our hub in Hong Kong with
truck transport.”

Flowers, mushrooms and other produce
account for 90 percent of the daily goods
exported via Kunming
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Airlines are eyeing business opportunities created
by China’s new free-trade zone in Shanghai

fze AR IEREHP BRI BB B RS ARAIRE

HE CHINA (Shanghai) Pilot

Free Trade Zone was

launched in September, but

the details of how it will op-

erate and the broader impli-
cations it will have for transport and
logistics are still to be fully realised.

“Things are still evolving,” says
Aaron Chan, Cathay Pacific's Manager
of Cargo, China. “At present, the zone
has no specific policy related to air
transportation because the [central]
government is still considering it.”
The free-trade zone (FTZ) inte-

grates four existing special customs
zones — including the Pudong Airport
Comprehensive Free Trade Zone - to
cover a total of 29 square kilome-
tres. The goal of an FTZ is to promote
investment and trade by adopting
economic reforms.

Opening China’s highly controlled
financial-services industry to foreign
interests is the central government’s
greatest concern, but other areas of
focus include shipping and logistics,
professional services, commercial

trade, social services and culture
and entertainment.

“The zone is to experiment on how
to conduct free trade between China
and the world,” Aaron says. “It will
surely promote more trade to and
from China in the future.”

It is still unclear how airlines will
operate, but they have had success
within these types of zones around
the world. Airlines have already
noted in particular the potential of
e-commerce within the FTZ.

If the Shanghai pilot is successful,
other Chinese cities are expected to
follow the model, opening more of
the country to further foreign partici-
pation. And each place is expected to
offer logistical opportunities.

“The zone is on a trial basis for
China, not only Shanghai,” Aaron
says. “Imagine that the zone in
Shanghai may be similar to Hong
Kong. There might be a few more
‘Hong Kongs' in other parts of
China, and perhaps the entirety of
China, eventually.”

———
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Pudong
International
Airportis part of
Shanghai’s free-
trade zone. Air
transportation

is seen as key to
cross-border trade
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With a taste for the good life, China’s rising
middle class is fuelling a surge in imports
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By Leo Williams

UST ABOUT everywhere in the
world, people are familiar with
the manufacturing might of
China. Less well known though
is the nation’s growing con-
sumerism that has come with eco-
nomic success. “We see very great
growth potentials for China imports,”
says Mandy Ng, Manager, Cargo Sales
and Marketing of Cathay Pacific.
“Five years ago, China export vol-
umes far outweighed import

Mandy Ng, Manager,
Cathay Pacific's Cargo
Sales & Marketing,
sees great growth
potential for imports
in China
BERBESERTH
RERBYRT P
BEfEARBERK
MIBREAD
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tonnages, creating a severe direc-
tional imbalance. We would see full
flights filled with cargo going out of
China, while flights flying into China
were only half-full.”

But in recent years, Mandy says,
this directional imbalance is slowly
rectifying with more and more air
imports into China. “It is driven by a
growing middle class in China with
rising consumption power for import
products ranging from fresh produce
to high-end fashion,” she says.

Mandy identifies several areas of
imports in the greatest demand for
Chinese consumers: fresh produce,
such as California cherries; fresh
seafood, such as lobsters from New
Zealand and the Americas; dairy
products from Australia and

Europe; clothing, footwear and
high-end fashion from Italy;
electronics from Thailand,

.

Malaysia and Taiwan (including raw
materials for production of high-end
IT products); and cars, engines and
spare parts from Europe.

To meet this import demand,
Cathay Pacific now has penetration
into 20 Chinese cities, greater dan-
gerous-goods handling capabilities,
and enhanced mail and e-commerce
services.

“Cathay Pacific also offers our
rresi @’ product, bringing perisha-
bles such as cherries, live crabs and
lobsters that increasingly suit the
appetites of more affluent Chinese
consumers,” says Mandy.

Photos. Tiffany & Co.: Tomohiro Ohsumi — Bloomberg via

Getty Images




Photos. Mannequins: Stephane Frances — Only France/

Only World/AFP

Luxury fashion is in high demand among Chinese

consumers, along with imported produce,
seafood, dairy products and electronics
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CHINA FE

(2013 ESTIMATE f&4{&)

GDP (purchasing power parity):
BEREESE (BEHTE) :

USS$13.39 sesx
GDP per capita A#EIR4ESE:

USS$9,800

Exports HA:
USS$2.21 sasx
Imports Q0.

USS$1.95 5=

Imports (commodities):
Electrical and other machinery;
oil and mineral fuels; nuclear
reactor, boiler and machinery
components; optical and medical
equipment, metal ores, motor
vehicles; soybeans

EOE(Bm): BFREME ; RBFE
WRAEL | BFRIEHE SRR AR ER G
RATIEERS - TEE - RE XS -

Chinese spending on luxury items
is now the highest in the world.
China is expected to make up
one-third of the world'’s luxury
spending by 2015. Consumer con-
fidence is also high. Due to higher
domestic taxes and the increasing
ease of overseas travel, over-
seas demand for luxury goods is
expected to grow at about the
same rate as domestic demand.
China domestic demand for luxury
goods has been growing at 16
percent to 20 percent per annum.

hENEEmEECEMFELFRE— - 5
T2015% ' BEPENEGREETHE
BEER=0Z— - BRAMBREKS -
i EHRRERNER HBRER - PERE
EBINEEREERR & EFTEALEN
FREREME - PESLINEEmEER
BFIBRER16%E20% °

Sources: McKinsey Insights China report
and CIA World Factbook

&HIRIE . McKinseyHlInsights China »
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Just outside China’s south-western metropolises, mountainous UNESCO sites
offer fascinating natural beauty and extraordinary cultural experiences

PR ESERBENRRRIZNE L SR ZE AR

R CEERIEE

N CHINA, 45 sites are included on

the UNESCO World Heritage List,

a figure bettered only by Italy with

49. Whereas culturally significant

sites are concentrated in China’s
northern region, the natural beauty
of the country’s south-western areas
offers numerous spots valued

for both cultural and aesthetic reasons.

Here, we introduce three stunning
sites in the region that are not far
from major cities.

Mount Emei Scenic Area
Situated about 160 kilometres south
and a two-hour highway drive away
from Chengdu, the Mount Emei Scenic
Area covers 154 square kilometres
and includes within it the Leshan
Giant Buddha.

Mount Emei, famed for its beauty, is
the highest of China’s four mountains
that are sacred to Buddhists, and
religious ceremonies take place
frequently at the dozens of temples
that dot the mountain. Its steep slopes
are home to more than 3,000 species
of plants, including numerous rare

10 CARGOCLAN

species. The mountain’s resident wild
monkeys, which implore tourists for
food, have become a major attraction.
Spring and autumn are the best
seasons to visit the mountain, when
the climate is mild. Visitor numbers are
smaller in the winter, but the sight of
the snow-blanketed mountains offers
a different kind of beauty.

The nearby Leshan Giant Buddha,
the largest Buddha statue in the
world at 71 metres tall, is positioned
at the confluence of three rivers:
the Minjiang, Qingyi and Dadu. The
magnificent seated statue — depicting
Maitreya, who is regarded as a future
Buddha - is carved into a steep cliff
wall of Mount Lingyun on a riverbank,
facing Leshan City across the water.
Work began on the statue in the eighth
century and took 90 years to complete.

Sichuan Giant Panda
Sanctuaries

China’s giant pandas are beloved
throughout the world for their cuddly
appearance, and the gentle beasts
have long been used by China as
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Photos. Leshan Giant Buddha: Getty Images. Mount Emei: Imaginechina
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Mount Emei

diplomatic gifts. The country’s breeding
programmes have successfully lifted
panda numbers in captivity, and at

the centre of that activity are the
Sichuan Giant Panda Sanctuaries. More
than 30 percent of the world’s giant
pandas live on the listed site, which
encompasses Wolong National Nature
Reserve, Mount Siguniang and the
Jiajin Mountains. Indeed, the world was
first introduced to the giant panda in
1869 courtesy of French missionary
and naturalist Armand David, who
encountered the bear in the Jiajin
Mountains of Ya'an.

Wolong nature reserve, which
includes a panda conservation centre,
was a prime area to see the creatures
until the 2008 Sichuan earthquake
destroyed much of the research base,
which remains closed to the public.
Visitors may instead head to bases in
Bifengxia or Chengdu to spend time
with pandas.

In addition to giant pandas, this
sanctuary — covering 9,245 square
kilometres — is also known for its lush
natural environment. In particular,
Mount Siguniang — meaning “four
maidens” — is famous for its imposing,
steep ridges, with peaks that are
snow-capped throughout the year. This
mountain houses thick foothill forests,

12 CARGOCLAN
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green pastures and babbling streams,
and it is where foliage transforms
with the seasons — a stunning setting
that many have referred to as the
Alps of the Orient.

Mount Siguniang is about 230
kilometres, or six-hours’ drive, from
Chengdu, and a car ride would pass
through Wolong nature reserve as well
as the Dujiangyan irrigation system,
a man-made marvel of engineering
that is also listed by UNESCO.

Dazu Rock Carvings
Located in Dazu County in the south-
western municipality of Chongqing,
these religious hillside carvings date
back to the ninth century. This group
of ancient rock carvings is comprised
of intricate images of Chinese
Buddhism, Taoism and Confucianism,
alongside depictions of ordinary life
at the time.

The first carvings were created
in 892, with work continuing for
more than 250 years until their
completion in 1146. There are more
than 100,000 carvings, most of
them figures in various postures and
dress. The most famous statues are
found at the mountains of Beishan
and Baodingshan, while other
popular carvings are at Nanshan,

Shizhuanshan and Shimenshan.
These sites are about two hours from
Chonggqing’s city centre.

The Dazu Rock Carvings are an
example of the highest level of
Chinese cave temple art from the
ninth to 13th centuries. Rich and
diverse in content, these colossal,
exquisitely crafted and well-preserved
works are considered on a par with
the three most famous Buddhist
sculptural sites: the Mogao Caves
of Dunhuang, Gansu Province; the
Yungang Grottoes in Datong, Shanxi
Province; and the Longmen Grottoes
in Luoyang, Henan Province.

Photos. Pandas and Circle of Life: Imaginechina.
Niche of Sakyamuni Entering Nirvana: Getty Images
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Wolong National
Nature Reserve,
is home to about
30 percent of the
world’s panda
population

EHRO=RAREHHE

REMIXAREES
» EPEEENEEE R
REE

Among the roughly 100,000 intricate works at the
Dazu Rock Carvings are the Circle of Life (top) and
the Niche of Sakyamuni Entering Nirvana (above)
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A new cold-chain solution has been developed for

shipments that need more precise temperature control
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ATHAY PACIFIC CARGO precise temperature inside an active
values customer feedback, Envirotainer t2 container is a delicate
and and in response to exercise, and has resulted in the
customer requests for design of a new dry-ice management
effective temperature programme, different for that used for
control in the —20°C to -10°C range, deep-frozen cargo.
the airline began development of a “To maintain the product
brand new solution. temperature at about -15°C, it was
Working with Envirotainer, a necessary to place dry ice within
pharmaceutical cold-chain specialist, the cargo volume of the container,
Cathay Pacific initiated development as placing dry ice directly on top of
of an active container that could the product leads to overcooling of
maintain consistent temperatures the tops of boxes. As a preventive REESHRBEENRR B8P
within the required range for the measure, a thick layer of Styrofoam EREIXEY SR E ISR
duration of shipping - ideal for was placed in between the product n KET20EEZZTT10E2ME
products that require sub-zero load and the dry ice,” he says. - ER ENFEITE -
temperatures, but not deep-freezing. The potential for such precise BlZREERG Y HPIR M E
Several tests followed to perfect temperature management is MR RSB RS RS FE RIS Envirotainer
the dry-ice technology employed, considerable. “There are different afF  HBE—HEBNREZHIEEE - BsE
a process that had to provide frozen pharma products that require MITERBRRER KRR R EAFEERNEE
mitigation for possible equipment this product temperature,” Jack says. N BAEBLEFRET MRERT  BRER ¢
failure during shipment. Jack adds that through the BRRNE M o g
Envirotainer currently offers prarma™@ product Cathay Pacific ERERABRLOBRBAR  HETE z
temperature management of —20°C Cargo continues to develop WRKEEE > SEEEXRPIERER S
or below for deep-frozen cargo, but groundbreaking technologies and B FICH e R R BRI o g
with the dry-ice management system, | services for the pharmaceutical BREEEMMNTHKEERZIEL £
very specific temperature ranges can market, which also include wireless- Envirotainer B M EABERE L RNERIE
be maintained, says Jack Lo, Cargo sensor devices that capture HEKST20EHU THEEEE - BFF
Product and Marketing Manager at temperature data in-flight and BRI RS QITLURMS ERE S
Cathay Pacific. transmit it back to the ground in close | #HIEE - g
Jack adds that managing a to real time (see story on page 20). FEIBEEL  BEEFHNAEEGEERE =
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Envirotainer can now maintain temperatures in the range of
—20°C to —10°C, a requirement for various pharmaceutical products
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Managing a precise temperature inside
an active container IS @ delicate exercise
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By Karen Pittar

It appears as if horses may

fly courtesy of Cathay Pacific

Cargo and a good deal of
tender loving care

FLEZEENEET 27
FEREENERER

ENSELY URBAN Hong Kong

is one of the world’s great

horse-racing cities and the

sheer lack of space means

most horses have to be
flown into the city.

The Horse Handling Centre at
Cathay Pacific Cargo Terminal (CPCT)
has been specifically designed to
ease the handling of these valuable,
thoroughbred, long-distance travellers.

Cathay Pacific Cargo Product and
Marketing Manager Jack Lo says
the design provides seamless cross-
docking between stall and stables.

When a horse is exported from
Hong Kong, it arrives at the cargo
terminal in a horsebox, which is then
parked next to the platform. A groom
leads the horse from the box across
the platform and into an “Airstable”,
a compartment specially designed
for horses, which has food and water.
The animal is loaded directly onto the
plane in this unit, making the transfer
as easy and stress-free as possible.

Cathay Pacific Cargo Terminal
also has an air-conditioned large-
animal handling facility that permits
animals to be held in a controlled-
temperature environment. In the
transit area, horses are kept in
Airstables on dollies so they can
be easily uploaded.

uve anmal™@ provides live animals
an extra level of care and comfort
throughout the journey.

Global bloodstock transporters
Instoneair, based in the UK, are
believed to have been the first to
carry a racehorse by plane, in the
1920s.

16 CARGOCLAN
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“Among other things, we design
and build horse containers, which we
call ‘Airstables’,” explains Mike Bugle,
Instoneair, General Manager. “We
own the Airstables on Cathay Pacific
flights and are the airline’s general
sales agent for carrying horses, except
in Japan and Australia. We centralise
all bookings in the UK and ensure
Airstables are put in place in a timely
manner, so as to support all bookings
worldwide.”

Bugle has worked with Cathay Pacific
for more than 25 years and is
responsible for shipping about 200
horses a year into Hong Kong. “These
animals are brought in by local
owners to be trained or to race,” he
says. “Some horses, of course, come
only for an invitation or international
race and then head off home or

do the circuit, say onto Singapore.
Horses are consolidated in Australia,
the USA and the UK where they are
put through pre-export quarantines.
These have to coincide with the
availability of post-arrival quarantine
spaces at Sha Tin; this is strictly
controlled to prevent the import of
any disease which could decimate
Hong Kong racing.”

Moving livestock creates a whole
host of challenges, however Bugle
says Cathay Pacific's cutting-edge
cargo facilities, along with local
agent expertise, helps to reduce any
potential issues. “You need good and
safe equipment, namely the Airstable
and an agent who will provide
professional and experienced grooms.”

From Australia, many horses are
moved by IRT. Managing Director

r
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Chris Burke says the company has
worked with Cathay Pacific for more
than 30 years to move horses around
the globe.

“We work closely with the staff
at Cathay Pacific to try to develop
freighter schedules which meet the
International movement demands for
horses. Each month we ship about
400 horses with probably 10 percent
travelling via Hong Kong.”

About 150 horses a year are sent
to Hong Kong using Cathay Pacific,
the majority transiting in Hong
Kong, en route to Europe, Dubai or
the United States. Burke says that
when transporting horses by air it
is necessary to book the shortest
route with the fewest stops and use
a world-class airline with reliable
equipment.
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Inflight comfort is a very high priority when
transporting race horses by air
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Asia’s booming garment manufacturing
industry is a key driver for freight volumes
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By Karen Pittar

OR DECADES, a new coat, a pair

of trousers or even a simple

T-shirt would undoubtedly

come with a “made in China”

label sewn inside. But the
fashion manufacturing industry is
changing and today you are more
likely to find Bangladesh, Myanmar,
India or Cambodia stitched to your
latest fashion purchase.

The insatiable appetite for affordable,

on-trend clothing is pushing the
industry to find cheaper and more
expedient production alternatives
within the Asian region. The impact
of this vigorous demand is felt across
a range of industries worldwide,
including the air-freight business: in
2013 fashion and its raw materials
were air-cargo winners, growing by a
significant 11 percent.

“As the standard of living steadily
increases in China, the younger
generation doesn’t want to work
in textile manufacturing; it tends
to be basic work and lower paid,”
says Linda Doubleday, a veteran of
the high-street fashion industry for
the past 20 years and now Quality
Assurance Director at Sweden’s
global sourcing firm, ICA. “But
demand for fast-fashion all over
the world continues and the lowest
production costs are still obtained in
the Far East. This is only made more
attractive by various duty subsidies
when Western countries import from
areas within Asia.” Trade aid is given
to most developing Asian countries:
Bangladesh, Cambodia and Myanmar

18 CARGOCLAN
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all receive extensive trade preferences
granted by the European Union under
the United Nations’ Everything But
Arms (EBA) initiative.

Jing Li, a Beijing-based economist
at The Economist Intelligence Unit
says the local fashion-manufacturing
industry is dividing between low-end
and high-end fashion, with the former
moving to cheaper locations in Asia
and the latter remaining in China.
“China continues to experience rapid
wage inflation along with appreciation
in exchange rates,” she says. “Brands
offering lower-value products will
continue to move their factories
to countries like Myanmar. The key
difference is the value added as a
result of modern technology. Low-
end manufacturing involves intensive
manual labour, relying on traditional
skills, with little aid from high-tech
machinery. In comparison, high-end
manufacturing requires more capital
and is much more technology-driven.”

Growing trend

Li says countries such as Cambodia
and Myanmar are rapidly gaining
traction as Asia’s new manufacturing
hubs. “For many Asian countries,
garment manufacturing has already
become one of the most important
industries driving economic growth. For
example, in recent years in Cambodia
garment exports have contributed
about 80 percent of the country’s total
exports and 15-20 percent of its GDP.
Revenues from garment exports are an
important source of foreign exchange

and also provide a stable source of
employment for local people.”
Businesses in Hong Kong and
Mainland China are also funding new,
state-of-the-art facilities located

around the Asia region. “It is a growing
trend for Chinese manufacturers to
invest in emerging hubs, not only to
benefit from cheaper labour, but also
to avoid some of the trade barriers
which specifically target Chinese
exports,” says Li.

In March, Hong Kong textile
manufacturers signed a deal to help
set up a 200-hectare industrial park
in Yangon, Myanmar. Due to open in
late 2015, the plant will employ about
30,000 local workers.

Photos: Manufacturing: Mak Remissa — EPA.

Topshop: Jessica Hromas — Bloomberg via Getty
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Demand for affordable fashion brands (above) has helped
drive garment manufacturing from Mainland China to other
Asian countries such as Cambodia (left), where garments now
make up about 80 percent of the country's total exports
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Keeping tabs
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More tracking devices have been approved

R AT B S AR

ATHAY PACIFIC Cargo has
C approved more wireless sensor
devices for use onboard aircraft
with its pnarma™3” and secure™@?
services. These low-emission devices
capture shipment data for the entire
journey — even during the flight — and
transmit the information once the
aircraft is on the ground.
What do wireless sensors do?
 Track information about
temperature, humidity, vibration,
light and location.
e Provide proactive pre-alerts to
trigger action to mitigate any
problems that may arise.

R
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Wireless sensors approved for
Cathay Pacific Cargo flights

BN ERRE BN E AR RRERAIR

PHARMAW

e OnAsset’'s SENTRY
400 FlightSafe

e OnAsset’s SENTRY
500 FlightSafe

e SenseAware

¢ CartaSense U-Sensor
Model No. 100115

SECURE‘W

e iControl's iTAG

* Moog Crossbow’s
ILC2000

HILANDERS | PHOTO: MORGAN EKNER

Diabetics do it better

What if we only hired diabetics to work in the active cold chain? Would they take
more care handling healthcare products? We think they would. They know what
happens if they don’t get insulin.

Of course we don't just employ diabetics. But we do share their understanding
of the value of what we ship in our containers.

We educate the members of the active cold-chain on the difference they:make to
the lives of diabetics and others who rely on healthcare products. Because people
do a better job when they understand the importance of why they are doing it.

Gunay Hadjimehmed is a diabetic. And his son Mehmet works for us.

envirotainer.com

Envirotainer

The Active Cold Chain

o
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This year's World Cargo Symposium offered valuable insight into the
challenges facing the airfreight industry — and how to deal with them

STENRIREBEXKDRARNEEXEARIE LINEHTTE

IG-PICTURE TRENDS in air
cargo were the main focus
of the eighth World Cargo
Symposium, organised

by the International Air

Transport Association (IATA) and

held in Los Angles from 11 to 13

March. Among the topics delegates

discussed were:

e The weak air-cargo demand since
mid-2011 and the minimal growth
in air cargo

e The trend towards shipping by sea

e The gap between demand and
supply growth

e The increasing proportion of air
cargo carried in passenger bellies
rather than by freighters

e The use of technology, including

the use of “big data” and tracking
of shipments
e Supply-chain management and
in particular the cold chain,
perishables and dangerous goods
There were some bright spots in
the air-cargo industry, according
to Russell Tom, Regional Director,
Air Cargo Marketing, for Boeing,
who pointed out that air cargo had
maintained its market share in the key
trans-Pacific cargo market and the
total passenger aircraft lower-hold
cargo capacity was insufficient to
satisfy trans-Pacific market demand.
Another cause for optimism was the
garment sector, which displayed an
increase in 2013 (see story page 18).
According to Tom, strong air-cargo
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growth from inland China was
expected to continue, a result of the
“Go West” policies of the nation’s
government. He presented data
that showed manufacturing
labour costs in inland China
remained the third-cheapest in
Asia, Vietnam being the cheapest,
followed by India.

Tom also noted that China to
United States air-cargo tonnage
has returned to pre-recession
(2007) levels, while maritime
shipping has not. He said air
cargo had maintained its modal
share with maritime shipping in
major air-trade lanes; because
of their unique advantages,
freighters were expected to
continue to hold their share
of the cargo carried, despite
lower-hold capacity increase on
passenger aircraft.

The long-term drivers of
air cargo remain strong: the
imperative for reliability and speed,
continuing product innovation
and global interdependence. Tom
remains confident that annual
world gross domestic product
(GDP) growth and trade growth will
continue to drive the 20-year world
air-cargo growth rate.

Asia tech exports, a major air-cargo
commodity, have slowed since 2010
due to the weak world economy, he
added. A decrease in these exports
resulted in Europe and US long-haul
market traffic declines in 2012. And
the current air-cargo slowdown has
affected Asian airlines more so than
carriers in other regions. While world
air cargo grew by 1.2 percent in 2013,
air cargo revenue-tonne kilometres
(RTKs) flown by Asia-Pacific carriers
dropped 2.8 percent in 2013 from
2012, while Middle East carriers rose
11.1 percent in the same period.

Gert-Jan Jansen, Executive Director,
Head of Cargo Advisory Practice,
Seabury, said that many major trade
lanes had declined again in 2013 but
the notable exceptions were growth in
export volumes ex-Europe to Asia and
Latin America to the US.

In terms of air-export growth,
Jansen said that China won what the
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Fashion has been a growth market in Asia, while the pharmaceutical industry
(right) faces challenges due to European Union regulatory requirements

HFE - RRGBFEER  EANBRENEESER - BETER (45) RnEMEkE

US lost in exports in
2013, and that other big
losses have been seen in
Thailand and Japan. Other
countries with export
growth included Germany,
Chile, Spain and Lithuania,
while he noted that the growth was
scattered and not concentrated
in certain regions.

In Asia, and India in particular,
fashion has been a growth market,
even though it has declined to some
degree in some other countries.
Highest year-on-year growth in
the air export of fashion in 2013
was from eastern China, followed
by India, Bangladesh, northern
China and Vietnam. Southern China
experienced the largest decrease in
fashion exports.

Pharmaceuticals
Changes to the European Union
regulatory requirements on Good

Distribution Practice meant that
the handling of pharmaceutical
products by the air-cargo industry
was a hot topic.

Maria D'Orazio, Head of Cold
Chain Logistics, Novartis Vaccines,
spoke about risk management for
pharmaceutical shipments. She
said that under the new directives
pharmaceutical companies must
ensure that quality is maintained
throughout the transport chain,
including the activities outsourced to
their logistic-service providers.

Logistics activities were considered
as an extension of the internal
manufacturing processes and the
same level of quality and compliance
that was currently applied to the
pharmaceutical environment would
be required for transportation and
distribution, which was usually
outsourced to external logistic
partners, she said.

“Even a shipment from a regional

Photos. Fashion (main image): Samir Hussein - Wirelmage/Getty Images.

Model in white: Dominique Charriau — Wirelmage/Getty Images. Vials: Getty Images



warehouse to a country’s primary
distribution centre can be exposed
to temperature fluctuations due to
several hand-offs. The more complex
the shipping route, the higher the
risk,” she said. “For intercontinental
deliveries the hand-offs increase
including transporters, airlines

and customs.”

D'Orazio recommended measures
to mitigate some risks to cold-chain
management and distribution, such
as understanding all operational
needs and bottlenecks from the
origin to the destination before any
sale takes place, and establishing
proactive communication between
country representatives, global
customer service and global and
logistic partners. While the risk-
management involved was complex,
she concluded that combining good
science, a practical operational
approach and strategic partnership
yielded benefits.
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2014 Cargo Business Update & Rugby Sevens

2014

A BN == L2

[=pEE

Kong Sevens in the Cargo Box.
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Cargo agents from around the world recently attended the 2014
Cargo Business Update to learn about the latest cargo development
in Hong Kong. The agents enjoyed the next two days of the Hong
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Cargo agents
joined Cathay Pacific
Director Cargo James

Woodrow (left with
Thomas Mack, Senior
Vice President and
Head of Global Air
Freight, Schenker) at
the Cargo Business
Update dinner
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Top time for the top agents
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Cathay Pacific Cargo raises a glass to its partners

BIZREE A ER N ER

ORETHAN 100 guests
M attended the Cathay Pacific

Cargo Hong Kong annual Top
Agents Award Dinner on 25 April at
The Ritz-Carlton, Hong Kong.

The event began with speeches
from Chief Operating Officer Rupert
Hogg and Director Cargo James
Woodrow, who thanked customers
for their continued support in a
challenging year.

The entertainment highlight was a
performance by actress and TV show
host Skye Chan. Guests also enjoyed
the photo booth where they could
be pictured against backdrops of
Cathay Pacific Cargo’s two new
destinations, Doha and Mexico City.
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It's time to break out the summer
wardrobe and let the hair down

FLEREUBEREAARES

WARD DINNER

=

Cathay Pacific's Chief
Operating Officer
Rupert Hogg (centre)
and Director Cargo
James Woodrow (third
from right) kicked-off
the evening with toasts
and speeches
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Guests celebrate Cathay Pacific Cargo's most
distinguished agents at the Ritz-Carlton, Hong
Kong, and snap photos in front of landmarks from
the airline's newest destination, Doha (left), in the
on-site photo booth
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INDONESIAN AWARD LUNCHEON sgEig4=

Cathay Pacific Cargo Indonesia Catalina’s at The Headland Hotel. EIRENESERMAE MR G EE
held a familiarisation tour to James Woodrow, Director Cargo, Y —HEBZK - MBSt FEE—F
Hong Kong to reward the top and Madi Dewanto, Cargo Manager,  HI3Z§F - TR - thfIER T S HEZM
agents for their support over the Jakarta, presented the awards to ZEENZI  BHET ERREEE
past year. The programme included  the top agents and thanked them Catalina’ sEBEETHRRETE - B/
a visit to the new Cathay Pacific for their continued contributions. BEREGESEZEHBNESELEMadi
Cargo Terminal followed by an DewantofE8#RIE1#% » WEZAAREHUR

award-presentation luncheon at RILHE -

James Woodrow (centre back) presents awards to Indonesia's top agents
Bi5 (%3Pl ) MBREFHOREENE
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CATHAY PACIFIC EZRESE
UNIT LOAD DEVICES &%7

re the Unit Load Devices (ULDs)
Cathay Pacific Cargo provides. =
lease visit www.cathaypacificcargo.com

for detailed descriptions of each of
the ULDs.
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318cm

TYPE: AMA CONTAINER

NS = RS MEEEE o ATA Code : M1

jt e %g’ﬁ’x%k%ﬁa’]# IEE Internal Volume ¢ 621 cu. ft. 17.58 mc
Tare Weight : 477kg
Maximum Gross Weight : 6,804 kg
Loadable Aircraft Type 1 747F

TYPE: AMF CONTAINER TYPE: AKE CONTAINER

ATA Code : LD36 ATA Code : LD3

Internal Volume : 516 cu. ft. 14.6 mc Internal Volume : 152 cu.ft. 4.3 mc
Tare Weight : 315kg Tare Weight (Light weight/Aluminium) : 73 kg/100 kg
Maximum Gross Weight : 5,035 kg Maximum Gross Weight : 1,588kg

Loadable Aircraft Type

1 747,747F, 777, Airbus

Loadable Aircraft Type

: 747,747F, 777, Airbus

TYPE: CONTAINER - ALF
ATA Code : LD6

Internal Volume : 310 cu. ft. 8.78 mc
Tare Weight : 157 kg

Weight Limitation Inc.
ULD Tare Weight
Loadable Aircraft Type

: 3,175 kg
: 747,747F, 777, Airbus
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TYPE: AAP CONTAINER

ATA Code : LD9

Internal Volume : 371 cu. ft. 10.51 mc
Tare Weight : 220 kg

Weight Limitation Inc.

ULD Tare Weight : 4,626 kg

Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: COOLTAINER - RKN

ATA Code : LD3

Internal Volume : 125.41 cu. ft. 3.55mc
Tare Weight : 230 kg

Weight Limitation Inc.
ULD Tare Weight
Loadable Aircraft Type

: 1,588 kg
: 747,747F, 777, Airbus
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TYPE: PGA PALLET TYPE: PAG PALLET

Size - Base 1 96” x238.5” * Q6 Contour Size - Base : 88"x125" # Passenger Flight
- Height 1 *¥96”,**118” ** Q7 Contour ~Height 1 #64",%96”,%%118" * Q6 Contour

Tare Weight : 565 kg Tare Weight : 114kg ** Q7 Contour

Maximum Gross Weight : 13,608 kg Maximum Gross Weight : 4,626 kg (LD), 6,033 kg (MD)

Loadable Aircraft Type 1 747F Loadable Aircraft Type : 747,747F,777, Airbus

TYPE: PEB PALLET TYPE: PLA PALLET
Size - Base : 53" x88" Size - Base : 60.4" x 125"
- Height : 84” - Height : 64"
Tare Weight : 55kg Tare Weight : 103 kg
Maximum Gross Weight : 1,800 kg Maximum Gross Weight : 3,175kg
Loadable Aircraft Type : 747F Loadable Aircraft Type : 747,747F, 777, Airbus

TYPE: VZA, VRA - CARRACK

Size : Fitted on PRA/PGA pallet
Max Width of the upper car 1 79.5”
Max Width of the lower car : 85.6”

TYPE: PMC PALLET Max Height of the upper car : 56"

Size - Base 1 96" x 125" # Passenger Flight Max Height of the lower car : 577

- Height . #64”,%96",**118” * Q6 Contour Tare Weight : 344kg
Tare Weight : 120kg ** Q7 Contour Maximum Weight of each car : 2,268kg
Maximum Gross Weight : 5,035kg (LD), Maximum Gross Weight : 11,340 kg
6,804 kg (MD) Loadable Aircraft Type 1 747F
Loadable Aircraft Type : 747,747F, 777, Airbus Standard CX car strap must be used to secure the vehicle on the rack and pallet
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Sapporo

Surabaya Denpasg

airns

Brisbane
Johannesburg

Perth Sydney

Adelaide Auckland

Melbourne
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Priority handling with Small parcel service with High security for high-value Dangerous goods under

money-back guarantee. fast customs clearance. shipments. the care of certified

EMEEIRE iR WiRft NUB I FEIRS  TRIRE EREBYRIRHEASEEX professionals.
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DRAGONAIR NETWORK

Bsijing
Xiran Zhengghou Qingdao  Busan
Anchorage* Narfing o, #2914 oF kuoka
— Chengdu WHIRE Sglu
{-’-o
Chongaing
Kathmandu Ghangsha Wenzhou
Kunming . / “Zh‘?” . Okinawa
B Waeirie Tf‘“p
Suang=tee\|ff s s Taichung*
— Kaohsiung
Kolkata _— ona Kon
Dhaka 2
oronto Ao 'u 9 9
anol y
Sanya
Rangoon o Manila
aNéng
Atlanta Siem Reap
duston Bengaluru (Bangalore) Phuket Phnom Penh
Miami
Penang Kota Kinabalu
Mexico City
Denpasar
(Bali)

Cathay Pacific Passenger Service
Cathay Pacific Freighter Service
Dragonair Service

+ Technical stop only
* No cargo uplift service

Information correct at time of printing. Please check the latest availability of service
on www.cathaypacificcargo.com or www.dragonaircargo.com
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Effective cold-chain Tender, special care for live Tailor-made solutions for Comprehensive
management to ensure animals. special shipments. temperature management
shipments arrive fresh. B EEIHBRTS - B EE ) REBISR BN EY) E S for pharmaceutical
A SR OREE TR TR R IZERREL SERABENEEL SR products.
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