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Carrying Stanford University’s
futuristic eco-car to the
World Solar Challe
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DISCOVER COLUMBUS | THE FULL PACKAGE | COOL CHAIN COUP
The scheduled freighter service is Working to fulfil China's growing | Learn how Cathay Pacific Cargo
creating a new gateway for the US demand for timely e-commerce keeps it cool for frozen freight
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GROUNDS FOR SEASONAL CHEER
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As we enter the fourth quarter of the year, our cargo operation has
been busy servicing the seasonal peak, which lasted up until the
end of November. We moved to a full freighter schedule to deal
with the increase in demand on the transpacific routes, while
demand on routes to India continued to grow. The demand for
airfreight strengthened over the third quarter of the year, but
overcapacity has continued to put pressure on our yields.
Appropriately enough, one route to buck that trend has been
the freighter service to Columbus, Ohio - the prime fashion
distribution centre for the US — where we have increased frequency
of the scheduled freighters. On p14 you can find out how these
flights, the local market and the Midwest Cathay Pacific Cargo
team have worked together to transform Rickenbacker Airport into
a new and significant import and export hub in the heart of the US.
Investment continues to improve our own products. You can
read on p24 how innovation in our cold chain products enabled
a shipment of frozen banana pulp to be kept in a requested
temperature range of -10°C to -20°C between Mumbai and Tokyo.
Another part of this quarter’s peak performance was the spike
caused by China’s 11.11 shopping sales. Records tumbled affirming
China’s growing appetite for e-commerce. We assess what it means
for fulfilment and how Cathay Pacific Cargo is innovating to
support post offices to serve this growing market on p20.
Whether you order online or shop by more traditional methods,
I hope that the festive season delivers everything that you want.
So may | finish by wishing all of our readers a very Happy Christmas
and a profitable and healthy 2016.
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CARGO VOLUMES LOOK POSITIVE
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October saw a continuation of single-digit,
year-on-year growth for Cathay Pacific
Cargo. It reported cargo and mail traffic

up 2.9 per cent year on year to 954 million
RTKs (revenue tonne kilometres).

For the first 10 months of 2015,
cumulative cargo traffic was up 6.8 per
cent to 8.67 billion RTKs.

The airline carried 163,733 tonnes of
cargo and mail, up 4.6 per cent on the
previous year, bringing the 10-month
cumulative total to 1.478 million tonnes,
up 5.5 per cent against 2014.

Commenting on the October results,
Mark Sutch, Cathay Pacific GM cargo sales
and marketing, said: ‘Demand for airfreight
shipments continued to climb as we moved
into the traditional peak period.

‘We moved to a full freighter schedule
as traffic on the transpacific routes increased
and demand to and from India continued
to strengthen. Our teams worked hard to
push up the load factor for both freighters
and passenger aircraft belly space; however,
overcapacity in the market continued to
put pressure on yield.

‘Current indications are that this year’s
cargo peak will run through until the end
of November.

For the same period, Hong Kong
International Airport also reported an
increase in cargo volume.

Volumes were up two per cent
year-on-year in October to 392,000 tonnes.

MAKING A NEW MARQUE
FHERFER

Cathay Pacific unveiled the latest
investment in the brand and customer
experience in October - a new livery.

A Boeing 777-300ER was revealed to invited
guests at a ceremony in Hong Kong.

One of the main changes is to the large
brushwing on the tail, which now appears
on an all green background. Gone is the
green strip on the nose, and the two-tone
fuselage has been toned down with a grey
band that runs nose to tail on the otherwise

This continued the trend since September
of year-on-year growth and follows six
months of declines.

The airport’s export volume rose 1.6 per
cent to 253,000 tonnes, while imports rose
2.8 per cent to 139,000 tonnes.
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954m RTKs

Cathay Pacific cargo and mail revenue tonne kms in Oct
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6.8%

Percentage increase in the first 10 months of 2015 in
Cathay Pacific Cargo's traffic (against 2014)
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New look
The new livery
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all-white airframe. The brushwing logo at
the front of the aircraft has been enlarged
and now appears in green.

The new Airbus A350 series will be
the first fleet to launch with the new livery.
The airline’s existing fleet will be repainted

as aircraft go through their maintenance
schedule over the next five years.
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HONG KONG TOPS GLOBAL FREIGHT LEAGUE
BASRRIREEELH

Hong Kong was 2014’s number one cargo
airport by total freight tonnage, according
to data published by the Airports Council
International (ACl) in September.

Hong Kong was also the busiest hub
for international cargo, while overall
second place Memphis handled the most
domestic cargo, as befits its status as
Fedex's US base.
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Hong Kong International Airport
handled 4.4 million tonnes of freight in
2014, an increase of six per cent over
2013, followed by Memphis on 4.3 million
tonnes, Shanghai on 3.2m tonnes, Seoul
Incheon with 2.6m tonnes and
Anchorage at just under 2.5m tonnes.

The ranking remains unchanged from
the previous 2013 running.
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Leading light

Hong Kong topped ACI ranking
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CATHAY HOSTS FREIGHTER
EVENT AT COLUMBUS
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Cathay Pacific Cargo celebrated the
strengthening of US-Asian trading ties
with its freighter service to Columbus with
an event at Rickenbacker Airport in Ohio.

Already the first carrier to offer a
scheduled freighter service into the US
fashion industry capital, Cathay Pacific
Cargo is now operating a four-times
weekly service via Chicago to Hong Kong.

Speaking at an event to mark the
increase in frequency, director cargo sales
Americas Margaretha Laseen said: ‘We
now have 12 ports in the US, three in
Canada and two in Mexico. We believe
that this new base will be successful.
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See Feature, P14, and
Clan Gatherings, P26
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TOP BANANA FOR FROZEN DELIVERY BB HEH S HEW

Cathay Pacific Cargo set a new first with its Fresh Lift
product when it successfully shipped a consignment
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of frozen banana purée from Mumbai to Tokyo.

The shipper had requested that the consignment

be kept at a temperature range of -10°C to -20°C.

Working with supplier Envirotainer and stopping for a
dry ice top-up en route in Hong Kong, the purée was

successfully delivered.

Cathay Pacific cargo account manager Pritesh
Nardhany said: ‘The customer was happy with the
seamless service and the product was delivered
within the requested temperature range.’

See Operational Feature, p24

Please visit www.cathaypacificcargo.com for more information about

Cathay Pacific Cargo’s Fresh Lift product.

HREHEREE Fresh Lift EmF1E - 7528 www.cathaypacificcargo.com
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Outback debut

Brisbane’s Wellcamp airport
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BREAKING GROUND AT WELLCAMP
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A Cathay Pacific Cargo Boeing 747-8F
made history by operating the first
international flight from Australia’s
newest airport in November.

While the flight was a one-off trial,
local exporters responded positively
and loaded local agricultural produce
including chilled beef, mangoes,
pecan nuts and pre-packed salad
from the surrounding Darling Downs
region in Queensland. Other cargo
included a helicopter.

Chairman of Wagners Global,
which owns Wellcamp Airport, John
Wagner, said: ‘The China-Australia Free
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Trade Agreement is likely to come
into force by the end of the year.
We are on the cusp of a massive
export opportunity that will give local
producers access to markets that feed
half of the world’s population and this
flight is the first step towards achieving
this long-term goal.

Cathay Pacific Airways southwest
Pacific general manager Nelson
Chin added: "We are always looking
for new opportunities. This has
been an exploratory trip but
hopefully this will lead to better
things, bigger things.’

Global & John Wagner &< : [
HEEMNE R E S HEEFESE
REE  DREAMEOKS - <
A REREATEAMERER—FA
™5 - S EER L RER
BZME—F - |

B ZE M e Pa g A b [ 4R 4 38
Nelson Chin #§7c3: © [HM—EE
SHIE - B —NERRZIK &
EAIFEIL R E I R E KRR o |

-~ o4 - AR | NEWS, ANALYSIS, INSIGHT

PRESSING MATTER EE# &

BACK ON TRACK?
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Alex Lennane
Air freight editor, The Loadstar
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Customers always seek ‘something new’. It may
be a more traditional form of transport, but rail

is satisfying that itch. Trains now run between
China and Europe, and Germany in particular,
where volumes have jumped since it started in
2011. Developed by Chinese and Russian railways
with Deutsche Bahn, the big operators are now
DB Schenker, DHL and Gefco.

With 40 per cent faster transit times than
sea and lower costs and emissions than air, the
service is attracting new commodities.

‘The 18-day transit time means retailers can
react to seasons in the same way when shipping
goods by sea from China to Dubai and then air
freighting into Europe,” says Matthias Hansen,
vice-president EMEA for Geodis.

So far, the trains have transported a wide range
of goods, including computers, car parts and
textiles, as well as perishables in reefer containers.

Volumes are modest, but Geodis has seen 500
per cent growth. The imbalance of empty wagons
returning to China is a challenge, with potential
exports such as heavy and precision equipment
not suitable for rail, but demand for meat and dairy
products could see freight get back on the tracks.
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NEW PERISHABLES TRUCK SERVICE FOR SOUTHERN CHINA
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Cathay Pacific Cargo customers can
benefit from trucking services to Southern
China with a new perishables service that
serves both Shenzhen and Guangzhou
airports from Hong Kong.

CPSL (Cathay Pacific Services Limited),
a Cathay Pacific Airways wholly owned
subsidiary, already provides bonded
trucking services connecting Hong Kong
to key cities in Southern China through its
CBX trucking service. This new service
adds the possibility of shipping perishable
goods from Hong Kong.

The trucks operate at an adjustable
temperature range of -18°C to 25°C and

are available as either an eight tonne truck
(maximum load six tonnes) or a 40-foot
container (15 tonnes).

Cargo product and marketing
manager Jack Lo said: ‘These new services
enhance Hong Kong as a transit hub of
perishables into Southern China with
proper cold chain logistics.’

Shipments with a certificate of origin
from countries that have free trade
agreements with China will enjoy
an immediate import duty benefit.

Cold trailer storage is available at
both airports in Southern China with
advance notice.

OUR AGENT IN... &t A
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Cargo sales supervisor,
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Tell me a bit about yourself

| joined Dragonair in 2000 and so | have
been working in the cargo industry for

15 years in the cargo sales department.

Tell me about Hangzhou
Located in the Changjiang Delta, the most
economically developed region in China,
Hangzhou is a peaceful and friendly city
with a long history. In recent years, it has
nurtured a number of world famous
online businesses, such as Alibaba and
NetEase. This means it also attracts all
sorts of internet and management talent.
Hangzhou is also an emerging city
for the electronics industry in China and
its links to e-commerce have made it an

Anita Ruan

&

Dragonair
B
EERER

iconic centre, especially around Singles’
Day (11 November).

What are the main products you handle?
We have witnessed the quick rise of
Hangzhou'’s cross-border e-commerce.
This business keeps developing and
growing. We began working with

Zhejiang Provincial Branch of the China
Post Group for our first postal business

in September 2004.

Since then, we have collaborated with
Linex on the on-board courier business
since June 2010. The places we can send
e-commerce shipments has grown with the
destinations served by the Cathay Pacific/
Dragonair network and revenues have

BHFREENEFPUXENEREELN
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undergone double-digit growth each year.

What are the challenges and opportunities?
Overcapacity is both a challenge and an
opportunity. Our general cargo revenue
is greatly influenced by the imbalance
of supply and demand, as well as pressure
on price competition. However, in the
long run, a growing capacity means more
cargo solutions and the opportunity
to get involved in big collaborative
projects with courier service SF Express
and Cainiao, Alibaba'’s logistics division.
Hangzhou is a hub for cross-border
import transport. Fast and efficient
customs clearance/logistics/delivery
services further boost the city’s develop-
ment as a main import route to China.

How do you respond to the needs of the
local market?

The sales revenue generated by Tmall

on 11 November was more than HK$11bn,
breaking the existing record set in 2014.
This is an energetic and amazing market.
Our goal is to seize the opportunity
offered by this dynamic business.

What do you do in your spare time?
I'm married but my husband and | have
chosen a slightly different lifestyle - we're
‘dinks’ [dual income, no kids]. It means we
can commit ourselves fully to our careers

QUARTER FOUR 2015 * CATHAYPACIFICCARGO.COM
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and enjoy a happy life and freedom
to the fullest. In my leisure time,

| love to travel, try different cuisines,
drive, watch Korean dramas and

| go on the online retail site Taobao.
My dream is to travel around the
world by Cathay Pacific.
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Cool runnings
Perishables into China
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Our experts answer the questions on
cargo you've always wanted to know
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This issue,

asks the US midwest
team - what is the largest item you have
carried from Columbus?..

Jennifer Briggs, Cathay Pacific Cargo sales
executive, Midwest US, replies: ‘This year, we
embarked on a new project moving General
Electric CF34 aircraft engines from
Columbus, Ohio. These engines go

to various destinations in China,

including Shanghai and Chengdu.

‘On average, we ship around two
engines per month. Each engine
is about 13 feet long and seven feet
tall. They are primarily used on smaller,
regional airliners.

‘Automotive business has also been a key
to success in the market from Rickenbacker Airport.
We have been involved in some large projects.
These include moving steel and coils for
automotive manufacturing and even special
prototype cars.’

< Hj » Midwest Transatlantic Lines 9 Rob
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Got a question for Cargo Concierge? Email us on M

CARGOCLAN@CEDARCOM.HK
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CHINA IN NUMBERS
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A snapshot of some of the principal indicators of the Chinese economy
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Source: Atlas of Economic Complexity (UN/Harvard University 2013)
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DATA PACKAGE
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The Chinese economy has grown by 6.9% on average in 2015
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China's external trade hit US$4,303bn in 2014, ranking it first in the world
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CHINA ECONOMIC INDICATORS
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In October 2015, exports (in USS) dropped 6.9%, while imports (USS) declined
by 18.8%, resulting in a trade surplus of US$61.6bn
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TRADE SUBDUES
AIR FREIGHT

George Anjaparidze
Senior economist
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Air cargo performance in 2015 has been

weak. The market has shrunk from the levels seen at
the end of 2014. Compared to last year, the year-to-
September growth was just 2.4 per cent. But even
these anaemic growth figures understate the
headwinds faced in 2015.

The small gains in volumes over the year are
explained by the surge in Q1 due to switches to air
caused by the US West Coast seaport backlog and
recalls in the US for Japanese autoparts. September
levels show year-on-year growth of just one per cent
and are below the levels in December 2014 — when
world trade peaked.

A tough global economic environment and feeble
world trade have subdued air cargo demand. Emerging
markets have struggled. A slowdown in China has sent
commodity exporters wobbling. Advanced economies
continue to expand at a healthy but slower pace than
expected. Even if growth in air cargo volumes out-
performs world trade, the weak economic recovery
combined with structural changes in world trade have
subdued growth potential. Looking ahead to Q4 and
2016, air cargo demand will continue to come under
strain but a stronger recovery in the eurozone - a key
market — can be a source of optimism.
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Adelaide. From the heat and dust of the
Australian outback at its fiercest in the
Northern Territory, through the heart of

the red continent via Alice Springs to the
rolling hills and vineyards of South
Australia, the journey down the Stuart

Highway is a road trip for the intrepid. Yet,

ale competitors in a biennial race don’t make
] this epic drive in a four-by-four, but in
lightweight prototype vehicles using

engines with the equivalent power of

a hairdryer and fuelled only by the sun.
The Bridgestone World Solar Challenge

tests the technological credentials of

I t's about 3,000km from Darwin to

Cathay Pacific Cargo worked with students from universities, colleges and corporations
as part of an overarching quest to refine
Stanford University to deliver their futuristic car to green energy and automotive

technologies. Students from Stanford
University in California have entered every
event since 1989.

Guillermo Gomez is president of this

start of the Bridgestone World Solar Challenge,

race across Australia for cars fuelled by the sun.

PHIL HEARD finds out how the team fared year’s incarnation of the Stanford Solar
Car, and led the project from drawing
BRSBTS EABHEEAE » SR Y 5k 5oHE boar.d to finish Ime.. The project prowde.s
a unique opportunity for students to gain
2= ABridgestonett FATS LB K BIRAOAER: o LUARS valuable hands-on engineering
N . | and business experience while raising
BEER B BN - 5 & Phil HeardEB B HEKRE awareness of the power of solar energy

and the increasing need for lighter, more
aerodynamic, and more environmentally
efficient vehicles,’ he says.

The team operates on a two-year

Solar star
Stanford University’s Arctan car
powering across the outback
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project cycle, and the fruits of their
labours this time was Arctan, a four
wheeled flyweight with what students
hoped were advances in photoelectric
technology in the car’s solar panels to
squeeze as much energy from the
Australian sun as possible. But it also
had to be robust enough to survive the
outback. That required a lot of testing,
and the time saved by airfreighting the
car rather than carrying it by ship was
translated into hard test miles in both
California and Australia.

Cathay Pacific Cargo shipped Arctan
in early September from Los Angeles
to Melbourne and the team had it ready
for testing only a few days later.

Gomez adds: ‘A boat shipment
would have left the car unavailable for
five weeks at a critical time, and flying
it by air also avoided the corrosion and
moisture issues of going by sea.’

The cars in the class in which Arctan
competed are permitted to have five
kilowatt hours of stored energy, around
10 per cent of their total race capacity.
The remainder has to be derived from the
array of solar panels or recovered from
the vehicle’s kinetic energy - like the
Kers (kinetic energy recovery system)
in Formula 1 cars. Arctan’s solar arrays
can be tipped up and angled to best
capture the sun'’s energy before each

day’s stage or at designated stops.

In October, 47 vehicles set off from the
top to bottom of Australia, and the team
did creditably, completing the course in
41 hours and 23 minutes. Team member
Alex Lubkin says: ‘We came in a strong sixth
place finish, one of seven teams to complete
theracein five days.
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ON THE ROAD: A DAY ON THE
WORLD SOLAR CHALLENGE

The Arctan race convoy comprises five
vehicles: Scout, Lead, Chase, and Tow.
Scout goes ahead to establish where
control stops are and to find suitable
campsites. Lead usually drives 500
metres in front of Arctan and radios out
information about oncoming vehicles,
potholes or debris on the road. Chase
rides directly behind and serves as the
eyes for Arctan as it is so low to the
ground. Tow pulls the trailer behind the
convoy, so that extra fuel and personal
gear is nearby. Two ‘parent’ camper vans
follow along to provide food and water.

0530 Before sunrise the team chooses
a location to set up the standing
location for the solar array. It needs
level ground and no obstructions
that might shade the panels.

0559 Sunrise. The team does not turn on
the car until the array creates more
power than the car’s systems draw
at rest — about 10 minutes.

0630 The team takes turns monitoring
and cooling the array, when not
packing or eating breakfast.

0750 The trailer is loaded with tents and
gear. The car is brought back to
level ground and the array sprayed
down one last time.

0759 The driver is secured in the car and
the telemetry system is up and
running. Temperatures can reach
50°C in the cockpit.

0800 Lead starts down the road while
Scout and Tow guide the solar car
to the road, with Chase following
right behind.

1200 The first control stop of the day,
typically 300km from the start.
Because it’s noon, there is no need
for full array standing; instead, the
car is put on chocks to get the best
angle of the sun’s rays.

1230 Back on the road.

1600 Second control stop. Since it's
later and the sun lower, full array
standing is likely.

1630 On the road again. Scout goes
ahead to find a good campsite.

1710 The car is parked near the campsite
and set up for full array standing as
the sun goes down.

1830 Race officials stop by for a visit.

1855 The sun dips below the horizon.
While it’s still light, camp is set up
and dinner started. The car is taken
down from its standing array.

1930 Brakes, tyres, suspension and
anything else that might be worse
for wear is checked. Then Arctan is
loaded into its trailer for the night.

1945 Dinner, followed by a team meeting
to go over the day and find areas for
improvement as well as the rosters
for the morning shift. By 2200
everyone is asleep. B

Dying light
Catching the day’s final rays
and giving the car an evening
maintenance check
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Ready to roll
Arctan in its one-off crate
is set for boarding

DUE DILIGENCE
JIE R 15 2 i _
Ringo Sin

Cargo manager, western US, Cathay Pacific Cargo
HREEXHRNEELE

This was our first time handling the
Stanford University's vehicle for the
Bridgestone World Solar Challenge.
We were excited to be involved with
this prestigious event.

When we first heard about the
shipment, we were worried about
how to transport the solar car safely
as it is more delicate than a
conventional car.

Ordinarily, cars are robust enough
to be secured and transported on an
open pallet. But the Stanford team
did a great job in building a very

Melbourne via Hong Kong.

We wish the team a very successful
future and look forward to handling
the vehicle again.

BREMEB-RBLARKEZE
ERIGEEE - BEHBENBEZES
BERES - HPIRREE
BARNSHNEREEESE -
BEFELZNAZ 2R ARG
BREEN - ARABGREENRE
BOAERE - —ARITEEA AREE
ERER EEX - KEEEANR
17 o AIRSE BB ZE T —

sturdy crate to house the vehicle
(below and above) and we ended up
handling the vehicle without any
issue. Both the Cathay Pacific Cargo
and ground handling teams were
very diligent and looked after the
vehicle at every stage of its journey
on our freighters from LA to
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Cathay Pacific Cargo’s scheduled freighter services to

Rickenbacker Airport (LCK) near Columbus, Ohio are helping
create a new freight hub for the US Midwest. By PHIL HEARD
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corner of the American Midwest,
something extraordinary is stirring.

Airfreight is usually one of the traditional
barometers to measure economic activity,
yet at Rickenbacker Airport, a few miles
southeast of Columbus, Ohio, it is airfreight
that is generating trade and development.

When Cathay Pacific Cargo became the
first carrier to run scheduled freighter to
Rickenbacker in 2014, it triggered
investment and economic development
that have helped to establish it as a globally
recognised international cargo gateway.

But why Columbus? Perhaps surprisingly,
Ohio’s state capital is also a thriving fashion
capital. It is headquarters to a multitude
of fashion and apparel groups. These
include some of the biggest in the
US domestic market, as well as several
international brands, including Victoria's
Secret and Abercrombie & Fitch. ®

I n an otherwise quiet and unassuming
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All aboard

Customers and shippers visit
a Boeing 747-8F freighter at
Rickenbacker
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With its demand for garment shipments
from Asia and an industry preference for
just-in-time supply chains, fashion is the
bedrock on which Rickenbacker’s cargo
business is being built, as David Whitaker,
vice-president business development and
communications for Columbus Airports,
explains. ‘Without fashion we don't have
what we have here,” he says. ‘But with it
we have a gateway that is moving multiple
commodities worldwide.’

As a forwarder specialising in retail, RCS
Logistics was among the first to see the
opportunity. ‘We had a charter model but
thought we could improve and capture
additional business with a scheduled
service,’ says president Brian Heaney.

GEOGRAPHICAL ADVANTAGE
Rickenbacker offers geographical benefits
too, sharing the same central location
advantage for nationwide distribution as
Chicago some 600km northwest. But the
Windy City is a seven-hour truck ride away
and congestion within Chicago’s O'Hare
Airport, also served by Cathay Pacific Cargo,
can add further delay to time-critical
consignments. Heaney adds: ‘The most
exciting things about Columbus are the
location and the ease of operating there.
Kristi Tanner, senior manager at Jobs
Ohio, a state economic development
agency, says that it is this underpinning
the infrastructural improvements her
organisation is underwriting with public
funds, including investment in the landside
roads that link the airport with the freeway.
‘One of the advantages here as opposed
to JFK or Chicago is that shippers can shave

0 THIS IS A MARKET WITH ITS OWN OPPORTUNITY AND
CATHAY PACIFIC CARGO HAS EMBRACED IT LIKE
NO ONE ELSE. WE APPRECIATE HOW THEY DIVED IN AND
MADE IT WORK FOR THEM — AND THEY'RE GROWING,
WHICH SHOWS THAT IT'S WORKING
EETSEFEHBRNER  BREEBREXFELHE 201
BEHE  BAERAM2BERA - SHFMER 0 maf
RBEAERER  RBRMAHEHEEER

a day or more off their schedule,’ she says.
‘It takes time to get freight out of Chicago
and for a lot companies getting the product
quickly is a priority. That's a tremendous
influence for us.

With much of the fashion industry’s
inventory manufactured in Asia, the desire
to develop a local cargo gateway was of
interest to Cathay Pacific Cargo too, and it
made sense to investigate opportunities in
making permanent the cargo links that had
been previously served by charters.

Bridget Bell is cargo manager for
Midwest USA. ‘Rickenbacker made sense
from an import perspective to serve the
growing demand from the fashion industry

David Whitaker

Columbus Airports

Hatigs

but the export market was different; there
were a lot of unknowns,’ she says. ‘However,
as soon as we met with customers in the
Columbus region and other surrounding
cities like Cleveland, Cincinnati and Detroit,
it became apparent that Rickenbacker was a
special place with special opportunities.’

So much so that Cathay Pacific Cargo
increased the scheduled freighter service to
four times weekly.

Along with Cathay Pacific’'s commitment,
one of the major fashion groups is
developing a US$5m warehouse facility on
land leased from the airport with capacity
for the growing volumes that scheduled
services are bringing. Together these are &
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RICKENBACKER BY NUMBERS
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Rickenbacker is within a 10-hour drive
by truck to 47% of the US population
and 44% of its manufacturing capacity
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The number of Cathay
Pacific scheduled
freighter services a week

ZZEHNEDR
EEMIERBIRE

The value of public and
private funding for the

new warehouse and road
infrastructure at Rickenbacker
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Geographical advantage
Columbus is ideally placed
within the US to be an
international cargo hub
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MEET THE ELITE R B =H

Rob Gareau
Air export supervisor, Midwest
Transatlantic Lines

Midwest Transatlantic Lines
EEHOFE

Tell me a bit about yourself

I've been in the business for 19 years. My dad owns the company
and started it up when a contact in Europe was looking for a
reliable forwarder in the Midwest. | started in the warehouse
and worked my way up. We still have a lot of business to Europe,
but the business to the Far East and India has grown recently.

What are your main shipments?

We do a lot of fittings and hydraulic parts, filters and powder
coatings. We always have a good mix of weights — bricks and
ping-pong balls, if you like.

Why Rickenbacker?

Cleveland is a passenger airport, there isn't much of a cargo
operation there. We have a good amount of business in Asia
and getting a route there from the Midwest is really good for
us. It's good to have a wide-body, but to have a freighter means
we can offer all possible services.

Why Cathay Pacific Cargo?

Well, the freighter. I've known Ryan Casillas in the Cathay
Pacific Cargo sales team for about 10 years and he rang and
said we're starting this thing at Rickenbacker, it would be great
if you could support it. But we've always placed business with
Cathay Pacific for the Far East. | think the freighter service will
encourage a lot of other business to come here.
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Retail therapy

Brands like Abercrombie
& Fitch have just-in-time
supply chains

BEZE

Abercrombie & Fitch%
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addressing the need for a hub to support
the cargo volumes demanded by the
Midwest and its customers worldwide.

Dave Delaney, vice-president
international logistics for Mast Global,

a division of LBrands, which includes
Victoria's Secret and La Senza, says:

‘We are extremely excited about the future
of Rickenbacker International Gateway and
the partnership with Cathay Pacific. It is very
promising to see the support that shippers
and freight forwarders are already
providing to this initiative by leveraging
Rickenbacker’s capabilities and services.’

The onus now is to generate an export
business to match the imports. The Boeing
747-8F that serves Rickenbacker has a
capacity of approximately 120 tonnes.
Flights are full inbound and progress is
good on building the export market from
scratch. To keep volumes up, the
opportunity has to be marketed to
businesses more used to dealing with
Chicago airports.

That’s where Jennifer Briggs and
Ryan Casillas, account managers for Cathay
Pacific Cargo in the Midwest, have been
playing a vital role. ‘We have been travelling
to Columbus to see customers for more
than a year to build those relationships,’
says Briggs.

Casillas adds: ‘The hard work is paying
off as we are now seeing regular export
business and it's growing.’

Kyle Danison, Cathay Pacific duty
manager for the station, agrees. 'l have
been working in this market for more than
20 years and this type of service and
commitment to the Columbus region is
unprecedented.
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Stepping out
Abercrombie & Fitch (above) and Victoria's Secret
are among the fashion and apparel businesses with
headquarters in Columbus

B
LA RENATE NS MM - EPEE
Abercrombie & Fitch (L[B]) RVictoria’s Secret

Already Honda, which has plants across
Ohio, has become something of a regular
shipper. Alex Imhoff is senior export agent
for Nippon Express. ‘We have shipped
components back to Japan for R&D
purposes,’ she says.

Another growing element of business
that excites Rickenbacker Airport’s business
development manager Brian Schreiber
reflects the Midwest’s balance of industry
and agriculture. ‘We are now an export
gateway for livestock — horses and cattle,” he
says. ‘We're in the Midwest and that’s where
alot of the animals are. We offer quarantine
facilities here and direct exports. But there
are also opportunities for the region'’s
pharma and electronics industries too.

As Cathay Pacific Cargo’s Bell says. ‘We
are a full import and export business and
we are looking to grow. Our goal is to go to
five or even six flights a week next year.' m
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China might have the biggest e-commerce market
in the world but, after another record-breaking

Singles’ Day, is the infrastructure in place to deliver?

TETREEEZRBERANEFHEDS  BEZXEHT—B
RIFEBHEXRBLE  BANERERBRTHREME"

Chris Dodd

Freelance business writer and former

deputy editor of Finance Asia

B AR E1EE K (Finance Asia) BTEI4REE

ingles’ Day, the Chinese online
S sales bonanza, has been, gone and
again set new records. Held on 11
November, it began as an opportunity for
singles to treat themselves and has grown
exponentially due to heavy discounting
from online retailers, particularly Alibaba.

Online shopping in China has expanded
ata compound annual growth rate of 70
per cent over the past six years, from about
HK$163bn in 2008 to an anticipated
HK$3,875bn this year, according to
consulting firm AT Kearney. This year, total
sales on Singles’ Day alone hit HK$11bn
within 24 hours — nearly five times bigger
than the US's Cyber Monday in 2014.

The impressive figure was broadcast on
a giant billboard on a glitzy stage featuring
Alibaba’s Jack Ma and a puzzled-looking
James Bond star Daniel Craig.

The logistics industry, however, is
struggling to keep up. As China repositions
its economy to a more consumer-oriented
structure than a reliance on commodity

A

exports, its ports, rail and road infrastructure
are being upgraded with heavy investment.
According to The Economist, logistics
spending in China is roughly equivalent
to 18 per cent of GDP, higher than other
developing countries and double the level
seen in the developed world.
This is just as well because the
transformation of China’s economy
through e-commerce threatens a logistical
nightmare for companies and shippers
attempting to meet the needs of consumers.
According to Bain research, B2C online
retail in China will grow three times faster
than overall retail, and by 2018 half of total
online sales will come from tier-3 cities and
below. Last-mile logistics present a clear
challenge, with many towns and cities in
the country already facing late deliveries,
damaged and lost parcels, negative attitudes
from delivery people and poor infrastructure.
Alibaba founder Jack Ma, while
celebrating the record sales on Singles’ Day
in 2014, lamented the infrastructure that

prevented swift, reliable fulfilment.
Companies such as his are all too aware that
their continued growth depends on keeping
consumers happy and have begun to build
their own networks, with last-mile logistics
the biggest focus.

For example, JD is developing its own
distribution network of warehouses, trucks
and delivery men. Meanwhile, Alibaba
partnered with Shunfeng Express, Yuantong,
Shengtong, Zhongtong and Yundain 2013 to
establish a logistics platform called Cainiao.
Their target is to build in the next five years
alogistics network that can deliver to
anywhere in China within 24 hours.

THE FIRST POST

Furthermore, Jack Ma’s company also
created Tmall Global, a service to facilitate
cross-border sales into China. It also
acquired a 10.8 per cent stake in Singapore
Post in May 2014 to further expand its
international network. With Alibaba being
by far the biggest Chinese e-commerce
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group, the impact on the flow of goods in
and out of the country should be immense.
What this means for traditional logistics
companies such as UPS, DHL and domestic
players such as Shunfeng Express and China
Post’s EMS is clear: take a leaf out of the
book of e-commerce groups and innovate.
Consultant AT Kearney says there is
a clear gap in the market, with no player
offering the breadth of services needed
at a competitive price across a broad
network demanded by e-commerce.
However, logistics companies and
e-commerce groups are investing heavily,
broadening their capabilities to plug this
gap in innovative ways. There is yet a
chance that Singles’ Day could herald the
day of the drones.
Alibaba, Amazon, Google and UPS,
for example, are experimenting with
drones to not only cover last mile logistics
but other functions too.
“Industry players such as Amazon and
Wal-Mart are exploring options for how &
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Shopping frenzy

This year’s Singles’ Day broke
records and even featured James
Bond on stage with Alibaba
founder Jack Ma
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drones can integrate into the logistics cycle,”
says Michael Perry, director of strategic
partnerships at China'’s DJI, the world'’s
biggest maker of commercial drones.
Recently, a company called DroneScan
created an application that uses a drone’s
camera to scan barcodes in a warehouse to
improve efficiency in identifying packages.
However, when people talk about
drones and logistics, they often imagine
point-to-point delivery. Perry adds: “It's
too early to predict whether drones are
a viable alternative to other forms of

THE CATHAY
PICTURE
Bl 2= 15 ¥R

How does Cathay Pacific
Cargo handle e-commerce?

BEREENEEETHE ?

delivery methods at this stage.”

Logistics groups can also learn from
e-commerce groups’ own data banks,
with real time analysis of big data becoming
increasingly important in the physical world,
as well as the virtual one.

Better understanding of available
information and the use of data analytics
tools should increase the efficiency of parcel
networks and improve capacity issues
within the industry.

For example, ports on the US west coast,
buffeted by labour strikes, adopted an

Do you see an increase in business
around Singles Day?

We see a definite surge in business around
Singles’ Day, in particular at Huangzhou
where Alibaba is based. The extra demand
there starts early in the month in the
build-up to Singles Day. High volumes
continue into Christmas and the New Year
and, as Chinese New Year is quite early in
2016, we think these volumes will hold up
quite well. This is helped by another peak
in volumes on 12 December, which is a new
festival set up to benefit smaller retailers.

How does Cathay Pacific Cargo handle
e-commerce in and out of China?
We have a number of channels. The first

John Cheng
Manager, cargo sales and
marketing

EEEERTHEE HER

Uber-like smartphone app that allows
registered drivers to pick up the first
available container for delivery. Such lateral
thinking has already heightened customer
expectations in China and transformed
industries such as finance and transport.

The sheer pace of online growth and
innovation in China might not be something
that logistics groups can keep up with, but
the need to continue thinking outside the
box about the growing backlog of Singles’
Day packages continues to grow — just like
the orders each year. m

of these is with mail shipments. A lot of
e-commerce packages go via the Post
Office. We have close ties with China Post,
the Hong Kong Post Office and others
worldwide. We also work closely with the
integrators, such as DHL and UPS, which
are expert at handling small packages. We
carry quite a lot of their e-commerce volume.
They have their own networks but we
complement their schedules, so we might

carry shipments on a day that they don't fly.

A growing volume of e-commerce shipments
to China come via integrators from the US.
We are starting to cooperate with them on
e-commerce specific business.

How about courier services?

We have a general sales agent for this
called Linehaul Express, which has a
warehouse at Tuen Mun processing
e-commence into China via Hong Kong.
Cathay Pacific Services Limited, a fully
owned subsidiary of Cathay Pacific

Photos: AFP, Fabrice Coffrini/AFP, Zhejiang Daily/Imaginechina/

AFP, Zhou Junxiang/Imaginechina/AFP, Sun Hai/Imaginechina/AFP,

Hu Jianghuang/Imaginechina/AFP, Gan Jun/Imaginechina/AFP,

Imaginechina

QUARTERFOUR 2015 * CATHAYPACIFICCARGO.COM



ZREE
BEMNABERILT REBEE - U
BRATEBREHEERE - REERE

2014 F 5 AULEE T ¥ AN ED IR 10.8% HY
B9 - E— RN BEEE RS o
fMEEEEfetrESARENETFEmE
£E8 HPREPERORREREES
HIF 2 o

¥ UPS 7l DHL E &5 » SkELRE
AP EBPCRES A ATIMES - 05 1ER2

METFRHEEESBEMBE LR o

MBEBMARERAHEE —{EH
BB O - SRR A M #FH L AR

Airways, has a trucking service called CBX,
which delivers e-commerce traffic to
various depots in China. At Jiangmen,

the consignee has an understanding

with China Post that enables much faster
customs clearance. Again China Post

will do the last mile delivery.

How is Cathay Pacific Cargo handling
the growth in e-commerce?

As the market grows, Cathay Pacific Cargo
will grow to meet the requirements of the
e-commerce market with new products.
We have implemented worldwide mail
scanning to provide track and trace of mail
bags, which also fits with the tracking
requirements for e-commerce. Then we
have the truck service for general cargo
from Hong Kong into the Pearl River Delta
economic zone. We are also looking into
differentiating products for e-commerce
consignments that require next day
delivery, as opposed to a deferred service.

Digital developments

People in China are leading the
world for online and mobile
shopping; will drones be the future
of last mile deliveries? (left)
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A shipment of frozen banana pulp

set a new first for Cathay Pacific Cargo

HREEZE-HSHERALTHR

ometimes necessity is the mother of
S invention. As the demands of industry

change, so too must the businesses
that serve them. So when the phone rang in
Cathay Pacific Cargo’s Mumbai office, it set
sales agents Juze Fernandes and Vasudha
Shetty on a journey that would lead to
innovation in the cold chain product range.

A food manufacturer required an urgent
consignment from a shipper with a big
agricultural product portfolio.

The item to be shipped was frozen
banana pulp - an ingredient used in
bakery, dairy and baby food products -
but the challenge was the temperature
requirement, as Pritesh Nardhany,
account manager for Cathay Pacific
Cargo in Mumbai, explains.

‘Initially, the shipper had asked for it
to be transported at -20°C, but due to the
performance limitations of the container

—

this wasn't possible - it's important to be

upfront and tell customers what we can do,’

he says. ‘But we did say that we could give
them a range of -10-20°C/

The shipper takes no chances with food
hygiene. The pulp is supplied in sterilised
and heat sealed plastic bags. These are
packed in steel drums internally painted
with food grade lacquer and tightly sealed.
That keeps out the lurgies, but the deciding
factor is temperature to preserve the
integrity and quality of the product, critical
for a two-day journey. The shipper agreed
this range was an acceptable compromise
that would not harm the consignment.

Then it all got a bit technical. The pulp
was to be shipped in an active container
made by Envirotainer — the RKN t2. The
container offers reliable temperature
control with a reservoir of dry ice
administered by an alkaline battery-

TASTE

powered refrigeration control. Nardhany
says: ‘ldeally the shipment would have gone
in the belly hold of the passenger aircraft,
which are more frequent on the Mumbai
to Hong Kong route, but there was an issue.’
Essentially, dry ice is a hazardous material
and to maintain the temperature the
container required more than 200kg on the
first leg of the journey. ‘Manufacturers have
certified limits on how much dry ice you
can carry and that exceeded the maximum
amount on the passenger service, he adds.

TWO STAGE JOURNEY

While the CO, that is emitted is inert,

itis circulated by the cabin ventilation
system. So the shipment became a job for
the freighter, delivered by refrigerated truck
to the temperature controlled cargo facility
at Mumbai before being loaded on the
freighter. En route, the container was
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HONG
KONG

unloaded and taken to the temperature
regulated Fresh Lift facilities at Cathay
Pacific Cargo Terminal at Hong Kong for
a battery change and a replenishment
of 178kg of dry ice before continuing its
journey to Tokyo, where it was delivered
immediately to the consignee.

Nardhany adds: ‘This was the first time
we have guaranteed temperatures in this
way, and the customer was happy with
the seamless service and the product
was delivered as per the required
temperature requirement.’m
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Cold chain leader

The guaranteed temperature range
consignment was facilitated by the
Envirotainer RKN t2 container
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It's been a globe-trotting quarter with two events in the US. One to celebrate
a freighter frequency increase to Columbus, the other to thank customers in

Miami. Closer to home base, the Cathay Pacific management team helped raise
funds for education programmes for Hong Kong's underprivileged children

REZMEEREHERXERE  EEXERAMERE - GEENEMAEIRAN
BRI EHBEMENES - £E5ERAN  BEREEERBEAENHAEHE SN

- COLUMBUS
LANDMARK

HfwmERER

Cathay Pacific Cargo hosted an event at
Rickenbacker Airport outside Columbus, Ohio,
to thank customers for their support that has
led to the frequency of the scheduled freighter
service increasing to four times a week. Guests
enjoyed a reception and a tour of one of the
Boeing 747-8F freighters before its departure.

EREEE BRI mATHITA
Rickenbackeré 522 P& - B =R
X SEEMINEEEGEN - BR

RS NI — AR 747-8F L Toshiyuki Sakamaki (left, z£) and Director cargo sales Americas Margaretha Laseen tries out the
HBTRAT B ML S o Alex Imhoff from Nippon Express state ‘O-H!" - I-OY call and response as she welcomes guests
(ARBE) ENEEEHEEEMargaretha LaseenE B E R - B

LA Z BN 89 75 00 O-HY - *1-0r

Margaretha with (left-right, Z£ 2 ) Cathay's
Jennifer Biggs, Bridget Bell and Ryan Casillas

KWE's Ronan Siatong (left, Z£)
and John Michael (right, )

Photos: Lindsay O'Connor, Beatrice Preve

o
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Brittany Huddleston (left, &) and  Captain Terence Hodge (left) outlines the flight deck features Hellmann Worldwide Logistics' Carmalea Rice

Yasheka Morris from DB Schenker Terence Hodge#f () N 4B E B AR HVIEE (left, Z£) with First Officer Mathieu Schwartz
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HONG KONG
CHARITY BALL

Cathay Pacific Cargo sponsored the Foreign |
Correspondents’ Club (FCC) Ball in Hong
Kong in October. GM cargo sales and
marketing Mark Sutch (left) and Toby
Smith, GM sales and distribution (right),
were among the attendees.

FIZREER0A %EM\\ EBER
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Toby Smith () IVERF F3=E

The Cathay Pacific management team show their support for the FCC Charity Fund
EREEEHESZEXIFIELETNEEEN
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PanalpinafyFelipe Ortega (=)

MEET THE ELITE 2R B =

Tell me a bit about yourself

I joined Kintetsu World Express (KWE)

in San Diego in 1983.1was born in Japan
but it was coincidental that | joined a
Japanese firm after college. For the past
three years and after a variety of roles

on the West Coast - including San
Francisco during the Silicon Valley boom
- | have been responsible for airline
relationships and procurement for the US
in New York. | have two grown children in
San Diego and, as | grew up in the Mojave
Desert racing motorcycles, | still enjoy
getting on two wheels at weekends.

What do you like best about your role?
My role includes administration, HR and
legal, but | stay connected with airfreight
asit's our biggest procurement spend

- and the part | most enjoy. | like staying in
contact with the business’s great people.

What are your main products and flows?
We primarily purchase cargo space for
transpacific and intra-Asia routes, but we
have a strong network in Europe too. We

handle a lot of electronics, automotive,
healthcare and chemical items, as well
as machine tools and luxury brand goods.

Future challenges and opportunities?
We are well established in the US and
Canada and see Latin America as an
opportunity to make all the Americas
a growth engine for the company.

Why Cathay Pacific Cargo?

It has some of the most knowledgeable
and experienced people in the business
with the infrastructure to support our needs.
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Americas Philippe Lacamp
(below left) and VP Cargo
Americas Fred Ruggiero
(right) hosted customers
during the Air &Sea Cargo (5—) 7
Americas trade show.

CLAN GATHERINGS

MIAMI NIGHTS
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Cathay Pacific senior VP EEM=E @&/iL%%E
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Panalpina’s Felipe Ortega (second left) wins the prize draw
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Tom Smith

Senior executive officer, q

administration and procurement,
Kintetsu World Express (USA)
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DIRECTORY %E|

The directory starts this issue by putting faces to names of

Cathay Pacific Cargo's regional managers
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CARGO IN THE PALM OF YOUR HAND

EMEVMREREEZH

The Cathay Pacific Cargo app offers cargo agents, forwarders
and customers a convenient way to track shipments, as well

as a wealth of other services and functions relevant to the

operations of Cathay Pacific Cargo. Using the app, customers

can track shipments on smartphones or tablets anytime,

anywhere, along with much of the functionality of the
www.cathaypacificcargo.com website
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www.cathaypacificcargo.com
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CATHAY PACIFIC CARGO PRODUCTS
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Priority handling with
money-back guarantee.
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Hi?h security for high-
value shipments.
EABEYREMHNE
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Small parcel service with
fast customs clearance.
NEVELER 2 IR ARAS -
TERBRANREE

15/}

Effective cold-chain
management to ensure
shipments arrive fresh.
S SRR REERE
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FACTS, FIGURES, INFOMATION

TRACK & TRACE &E138 it
Track multiple way bills on one convenient page
EE-BEEHRENEENIRR

ARRIVALS & DEPARTURE #&3E K tH 3 BF
Keep up to the minute with live flight arrivals
and departures

T $8 B AT A IR B 3R )

OFFICE LOCATOR BN E
Maps of all of Cathay Pacific Cargo offices worldwide
EE R R RS AR EEHERNLE

FLIGHT SCHEDULE MnBtBsfE R
Check the flight schedule for all Cathay flights -
including freighters

BEMBEBRRMTMNRRE - BEERITR

CHECK LOADABILITY &EgEH Al gett

Enter the dimensions to check if your cargo can get on
board on every Cathay aircraft type
WMAEMRS - SR DRI B s iER

NEWS &¥1EE
The latest updates on the issues across the network
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Please visit www.cathaypacificcargo.com for more information about

Cathay Pacific Cargo's range of products
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Comprehensive

temperature
management for

pharmaceutical products.
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Tender, special care for
live animals.
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Dangerous goods under
the care of certified
professionals.
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Tailor-made solutions
for special shipments.
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Tailor-made solutions
for premium wine.
FREGFTE EX
HEEER



NETWORK MAP ‘ i [E }

CATHAY PACIFIC
GROUP NETWORK
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= (athay Pacific Passenger Service BIZ= FE /I W \"r{ o
3 S L 3,
———— Cathay Pacific Freighter Service B & E M3 T o

Dragonair Service M IE

# Technical stop only &35
* No cargo uplift service TR & B RIE
A Cathay Pacific passenger service to Madrid commences on 2 June 2016 (subject to government approval)

BEEMEATEEENETRBEN2016F6 A28 M (BRI AE)

Information correct at time of printing. Please check the latest availability of service on
www.cathaypacificcargo.com or www.dragonaircargo.com
FAEERIURENEEREE MR BEHENER FE Awww.cathaypacificcargo.com

= www.dragonaircargo.com
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